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his magazine is for 
America Online mem- 
bers, both experienced 
and new. We want to 
provide our members 
with more information about 
the emerging world of online 
multimedia and new media. 

Being in the know today 
means understanding how to 
use these new technologies in 
the best and most effective ways 
possible. Multimedia Online pro- 
vides our members with inside 
information they might not 
have known about each of our 
‘channels,’ getting help from 
our online guides, as well as arti- 
cles of specific interest to busi- 
ness travelers and people who 
use educational CD-ROMs and 
multimedia games. In short, 
anyone interested in multimedia 
today! 

A lot of people have been ask- 
ing why America Online would 
want to publish a print magazine 
about multimedia and online 
services. The impression seems 
to be that once you’re online, 
you’ve gone beyond printed 
material. Why not just release 
the magazine online? 

The reason is that we are com- 
mitted to the development of 
multimedia, in every sense of 
the word. Printed material is 
part of that. We at America 
Online are in the communica- 
tions business and we are com- 
mitted to providing our mem- 
bers with every means of com- 
munications. From online mes- 
saging, to printed articles, to 
still pictures and videos available 
for downloading, to Internet 
and World Wide Web access, to 
sound and music files, to per- 
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sonal interactions through our 
meeting rooms, to anything else 
you want to do — AOL provides 
it all. 

The options available to you 
grow along with America 
Online. Our spotlight on the 
Internet describes the workings 
of the World Wide Web so you 
can take advantage of the new 
AOL Web Browser. Get to know 
how to add value to your time 
online with hybrid CD-ROMs 
that provide rich content and 
take you directly into new 
online services. Consider how 
you can develop your own busi- 
ness and use innovative ideas 
using the AOL Greenhouse. 
There are so many things to do 
online that we want to give you 
a more indepth portrait of some 
of the new areas we’ve been 
working to create. 

We think of America Online 
as your virtual community and 
we’ve always strived to give the 
community a ‘lived-in’ feeling. 
Even as you read this, we’re 
working to expand America 
Online with more services, 
more access points, faster access 
and even more countries. Our 





CASE 


mere issue of 
4ultimedia Online! 


recent partnership with media 
giant Bertelsmann, AG means 
that America Online will grow 
to include many European 
countries very soon. While we’re 
constantly upgrading, we’re also 
keeping the ease of use and easy 
access that is so important to 
America Online. Multimedia 
Online will give you useful infor- 
mation and stories about getting 
the most out of your day in a 
constantly changing world. It 
can help you whether you're 
just starting to explore this new 
digital world or you’re a sea- 
soned multimedia professional. 

The important thing is that 
Multimedia Online is aimed at 
providing you with information 
and ideas to get more out of 
AOL and any media you're 
using. Please get back to us and 
tell us what you think about the 
magazine and what you want to 
read. You can always contact me 
at screen name ‘Steve Case,’ and 
you can also contact the editors 
at screen name ‘Reviewz’. 

See you online, and in the 
next issue! 


Warm Regards, 


ee ee. 


Steve Case 
President 
America Online, Inc. 


PS. Check out the Treasure Hunt rules on page 16 
and look for the treasure hidden online. Prizes are 
awarded to the those who can solve the clues and 
puzzles first. Good Luck! 
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a hese days, many PC manufacturers 
are jumping on the multimedia bandwagon. Besides Apple’s pioneer- 
ing efforts in the category, IBM, Compaq, Packard Bell, AST, Gateway 
2000 and others have designed and built special multimedia PCs. 
There’s a lot of confusion about what makes up “multimedia.” Ask 
10 computer people what multimedia means to them and you'll likely 


get 10 completely different answers. So 


To cruelly paraphrase what does multimedia really mean and, 


Mark Twain, everybody 


more importantly, what can it do for your 
What do you have to know before you start 


used to talk about down the multimedia road? 


multimedia but nobody 


First of all, multimedia simply refers to 
the blending of two or more communica- 


did anything about it. tions methods. Multimedia typically uses 


My, how things have 


text, graphics, sound, photographs, anima- 
tion and full-motion video to make your 


changed! message stand out. Multimedia experts 


tend to divide the world into two types of 
customers: passengers and pilots. According to these experts, you're a 
passenger if you use multimedia to add a bit of excitement or interest 
to your regular computer activities. For example, a typical passenger 
might buy a multimedia personal computer to play shoot-em-up 
games or for presenting the latest corporate earnings to the board of 
directors. For the most part, we’ll be concentrating on these passen- 
gers for the rest of the article. 
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databases and business software that run faster than you imagined possible. 
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compatibility. Unparalleled 1-800 number support. And NEC’s exelusive on- 
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into a reality. For more about our new 6X readers, just call 1-800-NEC-INFO. Nl EC 
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Pilots, on the other hand, are 
those who are actively engaged 
in making multimedia-based 
content that others (i.e., the 
passengers) use. CD-ROM devel- 
opers and video editing profes- 
sionals are two examples of mul- 
timedia pilots. Typically, multi- 
media pilots have substantial 
investments in 
their equip- 
ment for spe- 
cialized tasks. 
Professional- 
quality cameras, 
fast hard disk 
arrays and 
CD-ROM write- 
once “burner” 
devices are tools 
of the trade 
for pilots. 

But no matter 
who you are 
and what you 
plan to do with 
multimedia, it 
pays to know your way around a 
computer system. You don’t have 
to have a degree in computer sci- 
ence to buy your first multimedia 
PC, but a bit of information will 
go a long way in the computer 
showroom. According to the 
industry research company 
Dataquest, most multimedia 
pilots are Apple Macintosh own- 
ers. In fact, Dataquest reports 
that more than two-thirds of all 


multimedia development is done 


on a Macintosh. On the 
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passenger side, the numbers tell 
a different story. Fueled by the 
large number of inexpensive PC 
clones, IBM-compatible-based 
multimedia passengers are com- 
ing on strong. 


The numbers game 

First, forget about buying any- 
thing less than 
a system based 
around an 
80486D X2/50 
central process- 
ing unit (a 486 
CPU). Right 
off the bat, this 
eliminates 
the cheap-o 
80386DX/33 
systems (the 
386s) that are 
usually used in 
the “bait-and- 
switch” ads by 
unscrupulous 
dealers. No, if 
you're going to get your feet wet 
in the multimedia stream, you 
have to jump right in. If you’ve 
done any shopping around, 
you ll know that 486 chips now 
come from a variety of manufac- 
turers, including Intel, Cyrix 
and AMD. 486 chips are able to 
handle 32 bits of information 
at a time, and those that are 
designated “DX” have a built-in 
math coprocessor chip. Many 
programs — multimedia ones 
included — take advantage of 





this coprocessor chip, so don’t 
buy a system without a DX 
designation. Oh, by the way, you 
might see a 486SX chip on some 
occasions. An “SX” designation 
also means the chip doesn’t 
have a built-in math coprocessor, 
so stay away from those as well, 
at least for multimedia usage 
anyway. 

The “2” in a 486DX2/50 chip 
means that the manufacturer 
has doubled the internal 
speed of the computer by dou- 
bling the rate at which the 
486 chip processes the informa- 
tion. Sometimes manufacturers 
stretch the truth and suggest 
that doubling the internal 
clock speed means that the 
entire computer runs at twice 
the speed. This is not entirely 
true. The CPU is only one of 
the many components that 
contribute to overall system 
performance. Just because the 
information is processed faster 
(the last digits in a chip’s desig- 
nation is its speed in megahertz 
[MHz], with 50 and 60 being 
the most commonly found 
these days) doesn’t mean that 
it can move this information 
around the computer itself any 
faster. For that to happen, the 
speed and performance of 
other components in the com- 
puter have to be corresponding- 
ly upgraded. 

Although 486DX2/ 50-based 


systems are inexpensive enough 











to be affordable yet powerful, 
others may want to investigate 
Intel’s Pentium 80586-based 
computers. Depending on the 
type of testing method, Pentium 
chips run software 25 to 75 
percent faster than the fastest 
486 chips. 

As usual, Mac owners have it 
easier than their PC-compatible 
counterparts. When the first 
Macintosh was released in 1984, 
it already had rudimentary mul- 
timedia capabilities built in. A 
lot has happened in the inter- 
vening 10 years. Any Mac you 
can buy these days has enough 
power to run multimedia-based 
applications right out of the 
box. A minimum CPU for play- 
ing games and creating basic 
business presentations is a 68030 
chip, although the more power- 
ful chips like the 68040 and the 
PowerPC chips will get the job 
done faster. 


If only I could remember 
where I put that RAM 

Just as you shouldn’t think 
about a multimedia system with- 
out a 486 or Pentium CPU chip, 
you should also stock up on 
enough random access memory 
(RAM) to do the job. RAM is 
used like desk space in your 
office or home. The larger the 
workspace you have (i.e., more 
RAM), the more things you can 
do at the same time. With all the 
gizmos and device drivers you 
need to run multimedia — 
especially the IBM-compatible 
version of multimedia — eight 
megabytes (MB) of RAM is the 
minimum you should have. 
Ideally, you should have as much 
as you can afford with a goal 
being 12 MB and even 20 MB, 
depending on exactly what 
you're doing with the computer. 
Sometimes you might see a term 
called “cache memory” (pro- 
nounced cash) in computer 
brochures. Cache memory is set 
aside by the system to do repeti- 
tive tasks, or to “look ahead” in 
the case of a CD-ROM. It pays to 
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Multimedia Places To Visit On AOL 


Whether you're looking for a picture of the latest news story 
from CNN, ABC or MTV, a joke from Comedy Central or even a 
copy of the latest Dilbert cartoon, AOL is the place to look. Many 
of AOL’s online areas have multimedia files, such as sounds, pic- 
tures, photographs and even movies, to download and enjoy. 
Where can you find all this cool stuff? We've listed a few places to 
get you started: 


¢ ABC Online provides a place for America Online members to get 
the latest information about the stars and content of the network’s 
shows from the entertainment, sports and news divisions, delve into 
ABC’s multimedia applications and sign up to win prizes. 
[Keyword: ABC] 


¢ Hollywood Online is an exciting new service that features sneak pre- 
views of the hottest new motion pictures. Get an exclusive look at 
the latest movies before you go see them in the theater. You can 
download pictures of your favorite stars, read about the cast and 
production notes, and talk about the movies on the Movie Talk 
message board. [Keyword: Hollywood] 


¢ CNN Newsroom, an innovative program that uses television news to 
teach current events and media literacy in more than 31,000 
schools, is now available on America Online in the first-ever, fully 
interactive online version of the service. [Keywords: CNN, CNN 
Newsroom | 


¢ The Learning Channel offers people of all ages an enjoyable, enter- 

taining way to learn and satisfy their natural curiosities. It features 
stimulating, provocative non-fiction that awakens the power of the 
mind. [Keywords: Discovery, TLC] 


¢ $PiNonline. You want online conferences? They got ’em. You want 
sound clips and graphics to download? They've got those, too. 
There are interactive trivia and re-mix contests, and you can let off 
steam in Spin’s chat areas and message boards. Check out Spin’s 
Multimedia Gallery for pictures and sound clips of music artists 
and bands. [Keyword: SPIN] 


¢ Need to hear what Grateful Dead’s Jerry Garcia has to say about a 
particular performance? Or perhaps you want to download your 
own dancing bear screen saver? Check out The Vault Dead Library 
in The Grateful Dead Forum. There’s lots of cool multimedia pictures, 
sound clips and more! [Keyword: Dead] 


For general information on Multimedia, may we suggest... 

¢ The Macintosh Multimedia Forum provides information on all aspects 
of multimedia. The area provides resources for anyone interested 
in subjects such as QuickTime, CD-ROM, sound, graphics and 
animation. [Keywords: MMM, Mac Multimedia] 


¢ The PC Multimedia Forum. Whether you're creating your own 
audio-visual extravaganza or playing the latest sci-fi adventure on 
CD-ROM, multimedia has become a household word to everyone. 
You will find support from various Multimedia councils, as well as 
developers in the PC Multimedia Forums. [Keywords: Multimedia, 
PC Multimedia] 
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have a cache memory of at least 
128K, but any amount is better 
than nothing. 

All Macintosh computers 
come with a minimum of 8 MB 
of RAM, while higher-end mod- 
els come complete with 12 MB 
of RAM. This relieves you of the 
dubious pleasure of shopping 
the after-sales RAM market and 
figuring out how to install those 
little devils safely. 


Hard disk drives 

For simple game playing and 
basic multimedia work on an 
IBM compatible, you can get 
away with a 200 MB hard disk 
drive. Hard drives are relatively 
low priced, so get a larger one 
if you can afford it. This is 
especially true if you’re using 
Windows — which eats hard 
drive capacity for breakfast. 
While it’s usually easy to add 
extra RAM later on, it’s not 
possible to add more capacity 
to your hard drive. If you buy 
a hard drive and it’s too small, 
you ll just end up buying a larg- 
er one later on. And because 
this second hard drive will likely 
have to sit outside your original 
computer system, it will be a few 
hundred dollars extra because 
you'll have to pay for the spiffy 
case and extra power supply that 
you don’t really need. 

On the IBM-compatible side 
we talk about IDE (Integrated 
Device Electronics) drives, 
while Macintosh customers use 
SCSI (Small Computer System 
Interface and pronounced 
scuzzy). AS a passenger, you can 
just about ignore the differences 
between the two except when 
installing them. IDE drives can 
be tricky to install, so you should 
leave this delight up to your 
dealer or other knowledgeable 
person. 


Display systems 

Monitors are very important to 
both multimedia pilots and pas- 
sengers. After all, if you can’t see 
the game or business presenta- 
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tion, you won’t be getting much 
out of your computer. Getting a 
picture out of your computer 
system is the job of two compo- 
nents: the display monitor itself 
and the video adapter card. The 
video adapter card (usually sim- 
ply called the video card) consists 
of a video controller chip, some 
dedicated memory (like RAM, 
but specially set aside for video 
work) and the video bus (chips 
to move the information on and 
off the card and into the CPU 
itself). As it is with random access 
memory, the more video memo- 
ry you have, the better. 

Because the computer industry 
loves its acronyms, you should 
know about two of them con- 
cerning the IBM-compatible 
video market. Invisible to you 
(hopefully, anyway) are either 
the VLB (VESA Local Bus) or 
PCI (Peripheral Component 
Interface) systems that are 
responsible for moving video 
information onto the video card 
for processing and off again. 
VLB is older (and, therefore, 
more supported by the industry) 
than is PCI. Proponents of PCI, 
however, say that their system is 
faster. The truth is that both VLB 
and PCI will do the job for you, 
and any difference in speed is 
negligible, at least for now. 


The bigger, the better 

In the showroom, computer 
monitors all look about the same. 
Size will be the biggest factor in 
how much it costs, because costs 
rise dramatically for any size over 
the standard 14 inches. For mul- 
timedia applications, you'll want 
to get the largest screen you can 
reasonably afford to see those 
great graphics you’re using. Also 
beware that some manufacturers 
have creative imaginations when 
describing the sizes of their mon- 
itors. These manufacturers will 
include the entire diagonal mea- 
surement of the tube in their 
specifications, ignoring that at 
least 1 inch is typically hidden 
behind the plastic frame around 











the monitor itself. Another factor 

to watch is something called the 

dot pitch of the monitor. A moni- 

tor’s dot pitch measures the size 

of the actual pixels on the screen. 

A larger dot pitch translates into | 

a grainy picture (and eye strain). 

Look for a monitor whose dot | 

pitch is no larger than 0.28mm. | 
A high scan rate (sometimes | 

called a refresh rate) is used to 

prevent the annoying flickering | 

that afflicts some monitors. If 

you're buying an IBM-compatible 

computer, look for adherence to 

the VESA standards of 72 Hz 

refresh rate at VGA (640 by 480 

pixels) and SVGA (800 by 600 

pixels). Some manufacturers, 

such as Apple, make the monitor- 

buying decision easy for their 

customers. These manufacturers 

use monitors based on the |; 

highly-regarded Sony Trinitron 

tube, preventing buying confu- 

sion. Finally, if you agree with 

many people that the low- 

frequency radiation emitted by 

most screens is unhealthy, look 

for a monitor that meets the 

Swedish Government’s MPR-II 

standard for low emissions. 


CD-ROMs 

Another sign of the multime- 
dia future is the tidal wave of 
CD-ROM (Compact Disk-Read 
Only Memory) titles flooding 
the market. With the capacity to 
store up to 650 MB (or more) 
of information, CD-ROMs offer 
incredible advantages over 
traditional media. To put this 
number in perspective, a 2-ounce 
CD-ROM disc can store up to 
250,000 pages of letter-size 
paper weighing more than 1,250 
pounds, printed on both sides! 
But there’s another important 
advantage of CD-ROMs. Paper- 
based information can’t be 
searched or cross referenced in 
the same way as can a CD-ROM 
disc. It’s pretty simple to index 
every word on a CD-ROM and 
design a friendly “shell” enabling 
you to find any entry you want 
in a matter of seconds. 





Don’t look at anything less than 
a double-speed CD-ROM drive. 
Single-speed drives (150 KB per 
second transfer speed) are far too 
slow for using your CD-ROM as 
anything but a large, permanent 
hard drive. MPC 2 (one of the 
many standards fighting for 
supremacy on the IBM-compatible 
side of multimedia) specifies a 
minimum double-speed drive for 
multimedia. 

You don’t have to worry about 
CD-ROM specifications if you’re 
buying a Macintosh. Just about all 
Macintosh computers leave the 
factory with the new quad-speed 
CD-ROM already built in. If you 
have an older Mac that didn’t 
come with a CD-ROM drive, one 
can quickly be added by connect- 
ing the device to your computer 
and dropping the software into 
your hard drive. The whole 
installation takes about five min- 
utes, even if you have to read 
the instructions. 


Multimedia upgrade kits 
Thousands of IBM-compatible 
computers are being converted 
to be “multimedia ready” with 
the help of third-party products. 
Singapore-based Creative Labs, 
for instance, the leader in the 
DOS/Windows world of multime- 
dia upgrade kits, claims to have 
shipped 3.5 million Sound Blaster 
audio boards last year. These 
boards let you play back 8- or 16- 
bit sounds and voices (depending 
on the model of board) on a stan- 
dard PC or compatible. Although 
these kits may be useful if you 
have a 486 computer without a 
sound card or speakers, they 
aren't a good buy if you have an 
older machine. As you might 
recall, every component in a 
multimedia computer should be 
balanced with other components. 
If you purchase a multimedia 
upgrade kit for an older 286-based 
computer, for example, other sys- 
tem components (like the CPU, 
the RAM or the hard drive) will 
likely limit your full enjoyment of 
the technology. 




















The Keys To Successful 
Downloading On AOL. 


New to downloading multimedia 
files? Don’t worry, it’s easy and fun! 
Every folder or area that contains 
downloadable multimedia files also 
has the programs or utilities you 
need to use these oo 
files. For example, if 
you're downloading a 
picture file (these are 
typically stored in 
.GIF format), you'll 
need a program that 
is able to recognize, 
read and display .GIF 
files. Commercial 
programs like 
Adobe Photoshop or 
CorelDraw can read. 
.GIF files. But there’s 
no need to worry if 





you don’t haye either “= 
of these programs. sure? 
America Online 


Subj, “Sisters and Brothers” 











for Macintosh or Windows (depend- 
ing on your computer system). If 
you've purchased your Mac in the 
last two or three years, you probably 
roel have QuickTime because it’s 

— ae automatically loaded 
into the computer at 
the factory. Sometimes 
you ll need to use a 
Windows-specific ver- 
sion of software, such 
as an AVI Player or 
the older Video for 
Windows (VFW) pro- 
gram. In other cases, 
the only way you can 
tell what tools you'll 
need to use the file is 
by clicking on the “Get 
Description” button 
and reading the infor- 
mation given. 

For example, let’s 
















stores a .GIF reader 
in the same folder 
or directory as the 
graphics you want. 


From: ABCPheto? 





DL tine (28800 by 
Download count 0 
Uploaded on: America Online 


AUTHOR: ABC Photography 


File; 2HOMEIMP, wa ot (41 rg ore) 
we 








Say you want to get 

a photo of the cast 
of ABC’s Home 
Improvement TV show. 





(In some cases, when 
there are lots of files 
in the folders, the 
utilities to use these 
files are found in 
special folders named 
“Multimedia Tools” | 
or some other similar 
name.) 

If you're download- 
ing a .WAV file (a 
sound file for DOS/ 
Windows computers), 
you'll need an application that 
plays .WAV files like Sound Blaster’s 
sound software (included when 
you buy its add-on board) or other 
sound player software. Whenever 
you find sound files on America 
Online, you'll find an application 
around to play them. Happily, all 
SND files (Macintosh sound files) 
can be played without additional 
software because the Mac’s operat- 
ing system takes care of the entire 
process for you. Just double click 
on the sound to hear it. 

Finally, if you’re downloading a 
movie file, you'll need QuickTime 





Figure 4 









The first step might be 
to keyword to ABC. 
(see Figure 1) 

Click on the Photo 
# Gallery button on 
the right side of the 
screen... (see Figure 2) 
4 Find the Home 
say Lmprovement folder 
. 4 and the clip that inter- 
ests you. Select the 
file and click on the 
Download Info button 
to find out if you have the necessary 
equipment and software to use the 
clip. Notice that a small picture — 
called a thumbnail — of your photo 
appears in the upper right-hand 
corner of the window. (see Figure 3) 

If you know you already have 
a program capable of viewing a 
.GIF file (Adobe Photoshop, for 
example), you don’t need to 
bother downloading the .GIF 
viewer in this folder, so you click 
Download Now... 

Finally, your downloaded file 


should look something like Figure 4. 
Photos: Capital Cities/ABC 


Multimedia Online 


13] 




















you. You can combine your talent for 
game playing, problem solving and 
adventure by finding the treasures buried 
deep within America Online. Solve the 
puzzles! Find the clues! Collect the solutions! Be one of the 
first to solve all the puzzles and win valuable prizes. 

Here's how it works: 

Find the seven clues scattered throughout the magazine. 
Each clue is contained within a puzzle for you to solve. Each 
solution will point you to a different place to visit on America 
Online where you will have another puzzle to solve. Once you 
have found and solved all the puzzles, send your solutions to 
Reviewz@aol.com. The first 10 to answer correctly get their 
picture in the next issue of Multimedia Online and win a prize 
package of America Online merchandise, including a long- 
sleeve Polo shirt, a six-color sweatshirt, a T-shirt, a baseball cap 
and an AOL coffee mug, all contained within an AOL gym 
bag. The next 100 win an America Online gym bag. 

The clues were designed to challenge the most seasoned 
puzzle addict, so don’t get discouraged. Solutions will be 


printed in the next issue of Multimedia Online. 
Good luck and good hunting! 
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Reach out and touch someone 

Of course, all this high- 
powered equipment is worthless 
without the ability to reach out | 
and communicate with others. 
A few years ago, a 9600 bits per 
second (bps) modem would set 
you back about $1,000. Today | 
you can buy an internal 14,400 | 
bps modem (with fax capability) | 
for under $150, with external 
versions priced at under $250 | 
to $400, depending on their 
features. If you’re going to be 
uploading and downloading 
sound files, video files and digi- 
tal photos, you should buy the 
fastest modem you can afford. 
Multimedia content can be 
found all over AOL, the Web 
and the Internet. Having a 
faster modem means being able 
to quickly put the images and 
sounds to work for you. 





One last word: price 

The multimedia industry is in a 
state of rapid development and 
flux. The major vendors are mak- 
ing every effort to be compatible 
with each other, and most manu- 
facturers have dropped the prices 
of their entry-level multimedia 
systems to the $2,200 level. 

So where do you go from here? 
Well, if you or the company for 
whom you work depend on com- 
munications — telling people 
what you’re thinking, selling 
them on your ideas or perhaps 
just interacting on a more effec- 
tive level — then you should 
seriously consider jumping on 
the multimedia train. If you’re 
new to computers and just 
unpacking the boxes, we’ll give 
you a few weeks to get started. 


Dawid Rosen (AOL: Reviewz) 1s a 
management consultant and journal- 
ist working in Silicon Valley, Toronto 
and London, England. David has 
more than 15 years of experience in 
the computer industry and his articles 
and columns have appeared in many 
English-speaking countries. He is a 
member of the AMA and IEEE. 








The Computing Channel 
The Computing chan- 
nel is one of the most 
active areas on America 
Online — and for good 
reason! The channel 
contains lots of great 
tips, techniques, news, 
views and reviews from 
around the world of 
computing. The 
Conference Center is 
where many travelers 
— both new and expe- 
rienced — make their 
first stop. Here you can 
find Redgate’s New 
Product Showcase; 

The Help Desk; the 
Business forum; a spe- 
cial section on 
Communications & 
Networks; even Desktop 
Publishing. In addition, 
Education; Games & 
Entertainment; the 
Graphic Arts communi- 


ty; areas dedicated to 
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¢ Macworld Online — 
Read about the latest and 
greatest products and news 
in Macworld, the maga- 
zine that lives up to its 
billing as “The Macintosh 
Authority.” Besides the 
News, Reviews and the 
Product Forum sections, 
Macworld Online also con- 
nects you with interesting a 






guests that include 
Macworld editors and 
authors, as well as experts 
who bring their viewpoints, 
expertise and analysis to 
live events. To join us, sim- 
ply visit our Macworld 

Live area on Thursdays at 
6 p.m. PST (9 EST). Check 
the Live Events calendar 
for more details. 





* Computers in your Life 
[Keyword: Computing 
Lifestyles] Learn all about 
the ways computers can 
help you in your life, 

run a small business, get 
faxes, compose music 

and so much more on the 
Lifestyles & Computing 
Columns. Answers to just 
about any question about 
how to use a computer in 
your everyday life are here 
just for the asking (and 
clicking)! 





¢ Need a Hot Tip? Visit 

the Family Computing 
Forum [Keyword: FC] 
Whether you’re new to 
online computing or an 

old pro, the insider tips 
found in FC will help you 
move around quicker and & 





easier, share techniques 
with your family and 
improve your productivity 
by using computers more 
effectively. 


¢ The Small Business 
Center on America 
Online is your gateway to 
information on starting 

a business and making 

it work once it’s off 

the ground [Keyword: 
SmallBusiness]. In the 
Center, you'll find plenty 
of helpful articles on start- 
ing and maintaining a 
business, along with soft- 
ware to download and use 
in your business. You also 
have the opportunity to 
get real-time advice from 
people who have been suc- 
cessful in small business. 





Hardware, Music & 
Sound, Operating 
Systems and Utilities 
are particularly 


popular. 








¢ Consumer Electronics 
[Keyword: Consumer 
Electronics] To keep on 
top of the ever-breaking 
wave of new technologies, 
this is the place for you! 
Whatever your interest, 


minute information about 
the latest in personal elec- 
tronic gadgetry. 


¢ In the Computer Print 

& Broadcasting forum 
[Keyword: CP&B], you 
can glance through the 
dozens of computer maga- 
zines available online 
weeks or even months 
before they hit the news- 
stand! Read the latest 4 


news in magazines such 
as Home Office Computing, 
HomePC Magazine, 
Macworld, Mobile Office, 
PC World, Wired and 
WordPerfect Magazine. 








¢ In the Software Center 
[Keyword: Software], 
you have access to one 
of the world’s most com- 
prehensive and exciting 
online software libraries. 
The Software Center 
provides access to all of 
the forum libraries (PC 
or Macintosh) from one 
centralized location. 
Want to download some 
great shareware? Stop 
by the Shareware forum 
and grab some fantastic 
software programs for 





a fraction of the cost of 
the commercial versions. 
And don’t forget that all 
downloadable software is 
regularly checked for 
computer viruses and 
other problems. 





fa Free Upload Center 
f Reference Guide/AOL Tips 


& Software Listings/Database Files 


@ Window Utilities 
Software Downloads 








Features 


f Best of Computing & Software 





¢ In the Industry 
Connection [Keyword: 
Industry Connection], you 
can get lots of informa- 
tion about new products 
and new programs. From 
Aatrix Software to Zedcor, 
the Industry Connection 
can provide you with the 
right answers, right away. 


Weekly New 





= vs 
Libraries 


Search the 
Libraries 
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am pleased to greet the 
readers of America Online’s 
new magazine, Multimedia 
Online. 

As you know, we are in 
the midst of an Information 
Revolution that will forever 
change the way we live, learn, 
work and communicate with 
each other. The development 
of this seamless web of commu- 
nications networks will help 
to accelerate international 
economic development, drama- 
tically improve the quality of 
people’s lives, and protect and 
promote democracy around 
the world. 

Last year, at the International 
Telecommunications Union 
(ITU) World Development 
Conference in Buenos Aires, 

I introduced the Clinton 
Administration’s vision for a 
Global Information Infrastructure 
(GII). The inclusion of these ideas 
in the “Buenos Aires Declaration 
on Global Telecommunication 
Development for the 21st 
Century” was the genesis of an 
international effort to bring the 
GII into being around the world. 

Since that time, the Clinton 
Administration has continued to 
elaborate the GII concept as a 
necessary and vital extension of 
individual nation’s information 
infrastructures, including the 
U.S. National Information 
Infrastructure. Composed of 
interconnected local, national 





office of the Vice 
sient of the United States 














and regional networks, and 
capable of transcending the 
barriers of time and distance, 
the GII has the potential to pro- 
vide people around the world 
with the means and opportuni- 
ties to participate fully in the 
Information Age. As a first step 
toward that goal, I have chal- 
lenged government and industry 
leaders from around the world 
to connect every national library 
to the Internet, the world’s 
largest computer network, to ‘ 
create a Global Digital Library. 

I know that Multimedia Online 
and its readers join in the 
effort to build the GII and 
bring the communities of the 
world together through the 
Information Superhighway. 

Congratulations on your pre- 
mier issue, and good luck. 


UU 


Al Gore 

Vice President 

United States of America 
Vice-president@whitehouse.gov 





Keywords 

¢ Our suggestion box 
is located on a button 
labeled ? at the bottom 
of the Sports News, 
Business News, Market 
News, Scoreboard, 
Entertainment News, 
US News and World 


News forums. 


¢ Use [Keyword: Top 
News] for the leading 


stories and hot photos. 














¢ Capital Connection 
(Keyword: Capital] If it’s 
political, it’s in AOL’s 
Capital Connection! From 


here you can look up your 


representative’s E-mail 
addresses, download polit- 
ical software, follow the 
latest election or partic- 
ipate in our lively message 
boards. Appearing 
Recently in the Capital 
Connection: Presidential 
Candidate and former 
Secretary of Education 
Lamar Alexander, 
Senators Bob Kerrey, Tom 


Daschl and Barbara Boxer, 


and Representatives Rosa 
DaLauro, Pat Schroeder, 
John Spratt and Dick 
Gephardt. 

CapConn is also the 
launching pad for the 
best political online news, 
gopher sites and web sites. 
You'll find: 
¢ National Public Radio 
[Keyword: NPR] 


« New Republic [Keyword: 


New Republic] 


¢ C-SPAN [Keyword: 
CSPAN] 

« Washington Week in 
Review [Keyword: WWIR] 
« McLaughlin Group 
[Keyword: MCL] 

¢ Atlantic Monthly 
[Keyword: Atlantic 
Monthly] Read articles a 
week before they hit the 
newsstands! 


¢ Cowles/SIMBA 
[Keyword: Cowles Simba] 
The Cowles/SIMBA Media 
Information Network is an 
online service for the 
media and information 
industries. You’ll find the 
latest industry news from 
the Cowles/SIMBA Media 
Daily, the news areas of 
Inside Media Online and 
Direct NewsLine. Access 
Media Daily by clicking on 
Top of the News or the 
Cowles/SIMBA Media 
Daily icon and read 
online. To read offline, 
enter the Network 
Libraries area, then the 
Media Daily area, and 
download. Scan news by 
topic on the opening 
screen scroll window. 


¢ White House Forum 
[Keyword: White House] 
Host MegK will lead you 
around the White House 
Forum where you can: 

¢ Be among the first to.get 
the Clinton Administration 


z 


press releases, President 
Clinton’s speeches and 
media remarks, as well as 
the transcripts of White 
House press briefings and 
statements on important 
issues. 

¢@ Send E-mail to the 
President by clicking 

the Send E-Mail to the 
President icon on the 
main screen. This will pre- 
sent you with a fast and 
easy-to-use form to send 
your E-mail. 

¢ Get vital information 
from three download 
libraries: From the White 
House contains longer 
text documents and 
other files that have been 


released by the White 
House. The White House 
Library — Archived area 
contains older transcripts 
grouped together by 
topic or month. The 
Information Exchange 









Library is for America 
Online members to 
upload and download 
their own files concerning 
important national issues 
and the Clinton 
Administration. 








What's New and 
Coming 


¢ Reuters Financial 
Wires and News 
Graphics 

e American Civil 
Liberties Union 
(ACLU) 

¢ Congressional 
Quarterly 

¢ Weather News Update 
¢ Entertainment news 
from the publishers of 
Billboard Magazine, 


Everything’s in_ the News, including business, sports, entertainment, weather, 
politics oe the markets. Scan ihe wire service photos and stories, or search for 






exactly what you want to find. If it’s news, 
you can find it on America Online! 


¢ Find a specific story or 
press release online with the 
Search News button. 
[Keyword: Search News] 


¢ Keep up with the stock 
market and find out the lat- 
est hourly Dow Jones, NYSE, 
AMEX, NASDAQ and S&P 
500 numbers. [Keyword: 
Market News] 


Adweek and Hollywood 
Reporter. 


¢ Sometimes it’s hot; some- 
times it’s cool. Ask the 
experts about weather phe- 
nomena, discuss storm pat- 
terns in your area or, maybe, 
just talk about the weather. 
[Keyword: Weather News] 


¢ Scott Adams’ Dilbert 
Cartoons — Laugh at the 
latest exploits of Dilbert, 
Dogbert and all the gang. 
[Keyword: Dilbert] 
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Coming Attractions 

¢ Blackberry Creek is 
the Kids Creative 
Community. Kids will 
be able to use their 
computers for creative 
projects — writing, art, 
drama and crafts. In 
the Blackberry Creek 
chat room, kids will be 
able to work together 
to “make up” stories 


and share poetry. 


¢ New and Improved 
Homework Help — 
Having trouble helping 
with homework? Tell 
your kids to turn to 
HOMEWORK HELP! 
This will be the place 
for kids ages 6 to 12 to 
find the best education- 
al resources AOL and 
its partners have to 


offer. It’s simple, easy 





to use and all for no 


extra charge. 





The Kids Only channel is THE place for kids up to 12 years to hang out. | 





What’s it all about? It’s about exploring with National Geographic WORLD 









or Compton 5 
Encyclopedia. 


It’s about connecting —\_ : 
whether exchanging messages about hobbies, 

talking about school or making new friends. ene 
Parents can explore with their children, but 






the channel is made for Kids Only! 


¢ Photorama Kids Only 
“surfs” AOL to bring you 
some of the best photos 
online in Photorama. No 
need to download because 
Photorama showcases 
more than 100 photos 
from all over AOL and 
categorizes them for easy 
selection. You'll find 
photos of wild animals, 
stars and planets, and & 


kids’ favorite movie and 
TV stars! Parents: In Kid’s 
Creations, your future 
Picassos have the opportu- 
nity to showcase their 
part online! [Keyword: 
Photorama] 


e Teacher Pager Is your 
student stumped? Head to 
Teacher Pager! Kids send 
in their questions and 











The Wild | 
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Kid's 
Creations 


What do 








you think? i 





have access to more than 
650 teachers available to 
help as online tutors. 
Don’t you wish you had 
this as a kid? 


at 





What Else Can Kids Do 
In Kids Only? 


¢ Take a shot at being 
Siskel and Ebert by 
posting critiques of TV 
shows, movies and 
music in the Kids Only 
Reviews in the TV, 
Movies and More area. 
¢ Test how well you 
know the world and 
take the Geo-Quiz 
Challenge with 
National Geographic’s 
WORLD magazine. 

¢ Get a wise and inter- 
esting pen pal from the 
shared board 


SeniorNet. 
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¢ Disney Adventures 

You name it, Disney 
Adventures Online has got 
it! This area covers all the 
entertainment, sports, sci- 
ence, comics and puzzles a 
kid can want. Kids can 
attend chat sessions with 
the editors, download 
Disney artwork and dis- 
cuss magazine articles. 
[Keyword: Disney 
Adventures | 


¢ Cartoon Network 
Cartoon Network Online 
is the home of kids’ 
favorite cartoon stars! 
From Popeye to the 
Flintstones, they’re all 
here! Read Space Ghost’s 
daily affirmation — even 
get a weather report 

(you have to read it to 











ow 


Kids’ World! Kids can: 
¢ Join the Birthday Club 
¢ Download pictures 
from the Babysitter’s Club 
movie 
¢ Talk to the writers of 
the Magic School Bus 
¢ Write and post reviews 
of favorite books 





TALK to post messages 
about all things ‘toon. 
Check out the new TOON 
BOUTIQUE for way cool 
TOON stuff! [Keyword: 
Cartoon] 


© Scholastic Kids’ World 
(Kids Only list box) 
There’s a world of fun 
and learning in Scholastic 
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MechWarrior, BattleTech and ‘Mech are registered trademarks of FASA CORPORATION. 
Activision is a registered trademark of Activision, Inc. 












GAMES 
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ver the past year, there has been an explosion in 
the games market through CD-ROMs and online 
services. Even though these two media are dis- 
tinctly different, online services are becoming a 
means by which to expose a CD-ROM game title 
to the mainstream consumer market. Developers 
are taking advantage of this opportunity. You 
can go online and interact with a vast number of 
CD-ROM game developers and try their prod- 
ucts. You can also 


download images and BB re a 
demos of games, give # 
feedback to the devel- for a CD ROM 
oper about your likes Game? 

and dislikes, and even Before Vou 
have a say in design- Buy, Try IT 


ing the next version. : 
Online services allow Online! 


CD-ROM game devel- 
opers to tap into a valuable 
resource base of ideas and per- 
spectives. Producers can learn 
how to further develop their prod- 
ucts from your activities online. In 
effect, you get the power to make a 

ame a success or a failure, and to 
influence the future of the games 
industry. 

Everyone has heard of the very successful games Myst and 
The 7th Guest. Many other games have cropped up more 
recently using online services as an rite pre pat of their 
communications. Let’s take a look at some of the cream of 




































































search to 
discover 
where the 
Jewel of 
the Oracle 
resides. Once the Oracle 
has been activated, the player 
accesses the various games via 
the Well Room. The well 
becomes the gateway to the 
numerous 3-D environments, 
which house the various games. 
Keep in mind that Jewels is not a 















the crop. blood-and-guts type of game. 
Instead, it’s an exploration into 
A jewel of a game your own mind and the thought 
Discis Interactive, known for its many interactive books, recently ven- processes needed to solve the 
tured into the interactive games market with Jewels of the Oracle. The more than 24 different puzzles. 
game is a mystical exploration into an ancient civilization, a seductive Realizing the influence of 
3-D world of puzzles that, when solved, will reveal clues that uncover online services, Discis set up 
what happened to this once great civilization. To begin the game, you online sites (including one on 
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America Online) to introduce 
and generate interest in Jewels. 
You can download demos of the 
game for either the Macintosh 
or PC. Discis plans to further 
expand its sites to include dis- 
cussion forums, dialog with 

the designers of the game and 
online help, including a hint of 
the week. 


A different type of 
information highway 

Another CD-ROM game devel- 
oper that has felt the impact of 
online services is Graphix Zone. 
Using the company’s CD-ROM, 
Bob Dylan: Highway 61 Interactive, 
Dylan fans can re-experience the 
old familiar highs of a concert 
with the legendary singer with 











Bob Dylan: Highway 61 Interactive 


an interactive foray into Dylan’s 
life and music. Go backstage and 
explore behind the scenes or 
visit the reconstructed 1970s 
Greenwich Village. The disc has 
some of the best 3-D graphics 
you will find on any CD-ROM, 
although it is curiously silent 

in many areas that could have 
contained some of Dylan’s vast 
repertoire of music. Still, Dylan 
fans will delight in the various 
video and audio clips, includ- 
ing a previously un-released 
audio recording of House of the 
Rising Sun. 

Dylan is not a typical game. 
It’s more of a chronicle of the 
man and his era, but it chal- 
lenges the player as well as any 
game. You travel around the 





different parts of the disc trying 
to gather the pieces of a ticket. 
When you have found all the 
pieces, you will gain access to an 
up-close and interactive dinner 
concert with Dylan. If you are a 
fan of Dylan, this CD-ROM is a 
must and is definitely one of the 
best entries into the interactive 
music category. 

Graphix Zone has been over- 
whelmed with the number of 
online responses to Dylan. Teila 
Pacheco, public relations direc- 
tor for Graphix Zone, says, 
“People who talk to us via our 
online service regard the forum 
as a Means to express their opin- 
ions without holding back on 
their views about the product.” 
She calls this “full-blown commu- 
nication” between the consumer 
and the developer, and sees this 
direct link to the developer as an 
important advancement in how 
the consumer sees both games 
and online services. Not only 
can AOL members download 
images and demos of Dylan, but 
future plans call for Graphix 
Zone to expand its offerings on 
the World Wide Web. 


Any comments from 
Oliver Stone? 

Developers also recognize 
the potential to market their 
product using online services to 
broaden their consumer base. 
Just released on the market is a 
product from Quadra Interactive 
called Reelect JFK. Do you know 
who killed JFK? Do you think 
you could run the country? 
Reelect JFK gives you the opportu- 
nity to find out, and provides the 
ultimate power trip by allowing 
you to play the part of the 
President. Reelect JFK is a fantasy 
role-playing game with you as 
John F. Kennedy. The game 
begins with the unsuccessful 
assassination attempt on your 
life. The goal is to get reelected 
in the 1964 election by making 
decisions on Vietnam and civil 
rights issues while simultaneously 
trying to expose your assassin. 
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You are able to interact with an 
ensemble of more than 40 char- 
acters and your mood can moti- 
vate your responses. 

You might think that Reelect 
JFKwill have only a limited 
appeal, specifically 





solution but how the scenario 
would have worked for the other 
answers. The solutions to the 
puzzles help you to gain insight 
into astronomy and help solve 
the game’s missing person mys- 
tery. Though 





to Baby Boomers ECDC TH 


who lived through 
the presidency and 
assassination of 
John F. Kennedy. 
However, this is 
not the case. 
Quadra Interactive 
is effectively com- 
bating this impres- 
sion by broadening 
the game’s market 
appeal with online 
services. Along 


Reelect JFK 





Jewels of the Oracle 
Discis Knowledge Research Inc. 
416-250-6537 


Dylan: Highway 61 Interactive 
Graphix Zone 
800-828-3838 


Quadra Interactive Inc. 


Yai Astronomica is 
iw geared towards 
the 9 to 14 age 
bracket, it will 
appeal to just 
about anyone 
who has pon- 
dered the mys- 
tery of the 
heavens. 

Hyper-Quest 
will soon be 
online, offering 
a host of ser- 


with the informa- 800-386-3684 vices. Some of 
tion and demo : these services 
provided online, Astronomica will include a 
Quadra Interactive Hyper-Quest Inc. help section, 
is promoting Reelect 813-365-9800 hints on how to 
ee — “| Under a Killing Moon ey bi game, 
limited edition of "| Access Software Inc. oe 
eelect JFK posters 800-800-4880 updates an 





autographed by 


bulletins to 








high-profile politi- 
cians. The proceeds from the 
auction go towards scholarships 
for individuals studying new 
technologies. 


From the heavens to the earth 
Astronomica. The Quest For The 
Edge Of The Universe, by Hyper- 
Quest, is a CD-ROM game about 
intergalactic discovery. Your mis- 
sion in this game is to reactivate 
the main computer in an astro- 
nomical observatory. This 
involves a quest for a missing 
eccentric scientist who holds the 
key to the salvation of the uni- 
verse. You are challenged to 
solve a series of astronomical 
puzzles either on your own or 
with the aid of one of your 
favorite scholars, such as Einstein 
or Galileo. Do you know where 
in the universe you could be a 
baseball batter and catcher at the 
same time? Your response to a 
variety of answers are played out 
graphically to show not just the 
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keep the user 
plugged in and turned on. 
Keep your eyes 
open for 
what’s 
coming 
soon and 
turn your 
eyes away 
from the 
stars. ‘The 
producers are 
also developing 
the next 
installment: 
Archaeologica, 
dealing with the mysteries of 
another unexplored area — 
the previous generations on 
the earth. 














Fun in your worst nightmare 

If you ever had the urge to 
snoop, Under a Killing Moon is a 
nifty whodunit that will keep you 
guessing. The game takes you on 
a fact-finding mission to unravel 
a series of clues that will help 














































































solve the 
many mysteries hid- 
den inside the “Big City.” Set 
in the future, characters are 
divided by level of nuclear 
radiation into “mutants” and 
“norms.” Earth is now an eco- 
logical nightmare in which you 
live in a city where streets are 
littered with nuclear waste 
dumps. Along for the ride is Tex, 
your alter ego and the game’s 
sleuth. Tex is a gumshoe that 
embodies all the clichés ever cul- 
tivated about private eyes, from 
the Thin Man to Bogart. The 





dialog is snappy and well written, 
creating good character develop- 
ment for you, the hero, as well as 
for the rest of the nuclear cast. 
You can also find Under a 
Killing Moon on AOL. In the 
technical section you can ask all 
sorts of questions like, “Why did 








Jewels of the Oracle 


I buy a PC?” This section is lit- 
tered with hardware solutions 
that generally concern PCs. 
Helpful hints on how to play the 
game are provided by the devel- 
oper, as well as other players. 
Look for the opportunity to win 
a free demo by answering a few 
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TREASURE HUNT FIRST CLUE: 


Start at the correct letter (hint: it’s an “F”) and follow the mes- 
sage around until you have used all the letters. You can only 
move to letters that are adjacent (either side by side, above, 
below or diagonally). The message will tell you where to go next. 


PN 71H 

















questions about your knowledge 
of the game. (Keyword: Intel > 
Awesome Software) 


Chivalry by knight 

What lurks up yonder castle keep that 
maidens and knights do engage, 

In a different type of union most foul 
with the stench of battle haze. 

For all is fair in love and war at the 
Red Dragon Inn, 

Stand head high and strong and let 
the contest begin. 


AOL’s Games Forum provides 
you with the opportunity to 
engage in online combat where 
your imagination is the fuel that 
fires this fantasy world. Step 
inside the Red Dragon Inn to 
find a world where strange and 
mysterious characters duel for 
supremacy in a digital kingdom. 

Upon entering the Red 
Dragon Inn, you send an Instant 
Message announcing your inten- 
tion to play to your opponents 
and the “RDI,” an experienced 
player who acts as the host of the 
room. Only the RDI is allowed to 
see the secret “combat matrix,” a 
scroll that defines how the points 
are given out. 

You create your own character, 
which might be from a strange 
galaxy, from the Earth’s past or 
from a yet unknown future. Each 
character has its own mystical 
strengths that you and the other 
players reveal when you engage 
in written combat with each 
other. Once engaged in combat, 
each player attempts to outwit 
the others using elegant prose 
and diction. Your intellect and 
wit act as both your shield and 
your sword, because you can 
change your characteristics and 
strengths to suit the moment. If 
someone chops off your hand, 
make it clay and reassemble 
yourself. But you have to act 
quickly and creatively to gain the 
points you need to win. 

You must always keep on your 
guard, for no knight is necessar- 
ily who he or she seems. This 
game is the ultimate in role 
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MediaSpace™ 31,999 
Professional Quality High Performance 
Integrated MJPEG Video and Audio 
Capture Editing System 

¥640 x 480 x 24 Bit at 30 Frames/Second 
Capture Rate! 

YiIntegrated CD Quality Sound Capture 
and Synchronization 

WLive Video Preview and Scaling 

Yincludes Adobe Premier and Software 
MPEG Encoder 


wb. 
DVA-4000 aby 












HE QUEEN'S AWARD 
¥ FOR TECHNOLOGICAL 
Ws ACHIEVEMENT 


DVA 4000™ $1,599 
Industrys Leading Professional 
Video Overlay Card 
60 Fields Per Second Overlay Video 
Controls Laserdisks, Camcorders and 
VCR Sources 
Double Scan Non-Interlaced Output 
WHuge Base of Applications and Tools 
WIBM “Info Window’ Compatible 


WINNER 
BEST MULTIMEDIA 
PRODUCT 


Captivator Pro™ $199 
Low Cost VMC Live Video 
and Capture Card ; 
WDisplay Live Video to 1600 x 1200 
at 60 Fields Per Second 
--WCapture 24 Bit Video at 320 x 240 
x 30 Frames Per Second 
YMCI Drivers 
- WOptional TV Tuner 



















Still graphics. 













Announcing 
between two generation 


Introduci 
The only 64 Bit Graphics Cargu 
64 Bit Graphics Engines - With Video! 


Combine VideoLogic’s 8 years of video engineering expertise and S3’s 
latest Vision™ Series 64 bit Graphics Chips and you get GrafixStar, offering 
fantastic performance and a host of new features supporting High Quality 
Full-Motion Video on your PC at unbelievable prices! 





















Hardware Movie Scaling* 
GrafixStar runs multimedia movies any size up to full screen without annoyiii 
side effects like killing your CPU and slowing playback to a crawl. At the 


same time, hardware processes the image to maintain its quality as it grows, 


VESA Media Channel and a Feature Connector 

GrafixStar’s are the first Cards supporting BOTH the Feature Connector to 
work with older Video Peripherals (MPEG Players and Capture Cards) and 
VESA’s Media Channel, the newest technology closing the PC Video Gap 
in performance, quality and compatibility. But That’s Not All! 


The Most Incredible Drivers and Utilities in the Business! 
Not content to stop there, VideoLogic has given GrafixStar the most 
advanced, user friendly and powerful Utilities the industry has ever seen! 


GrafixStar™500 $229 

The advanced 64-bit 

graphic accelerator 
WS3 Vision868 Processor 


W2 MB Burst Mode 
EDO-RAM Memory 
W95 Million V 3.11 Winmarks 
WBuilt-In-Movie Scaling 
WFree MPEG Software and CD 


GrafixStar™300 $189 

The affordable 64-bit 

graphic accelerator 
WS3 Trio64 Processor 
v2 MB DRAM Memory 
¥85 Million V3.11 Winmarks 


VMC Upgrade $49 


Add Vesa Media Channel 
to your GrafixStar 





















errect Union 
I Graphics. technology, 


srafixStar™ 





Full-motion video. 


upporting VMC and Full Motion Video! 


| 


SmartScale™ 

What's the use of having Hardware Movie Scaling if your multimedia titles 
don’t let you zoom their video clips? Most, like Microsoft's Cinemania™ 
limit playback to a tiny fixed size window. SmartScale is VideoLogic’s 
groundbreaking utility which lets you take these tiny movies and ‘zoom’ 
them up to full screen! Even if your application doesn’t.’ 


Free MPEG and CD! 

MPEG, the technology changing the face of PC video, is free with 500 and 
700 series GrafixStars! Yes FREE! If you have a Pentium™ our software lets you 
playback MPEG using the CPU to do the work of a decoder card costing 
$300 or more! We even give you a CD full of MPEG movies FREE! 


SmartDesktop™ Utilities 

GrafixStar’s SmartDesktop uses a simple ICON bar interface with features 
like ‘One Click’ resolution switch on the fly and Virtual Desktop Management. 
The Best Purchase You Can Make for Your PC! 


All this plus outstanding support, a 5 year warranty and VideoLogic’s 
incredible quality makes GrafixStar your best PC upgrade ever! 


GrafixStar"700 $299 To order call 









The 64-bi hic a 
accclerasorjor, a + 1-800-494-490| 
the professional = ee : 
¥S3 Vision968 Processor : E | 
Upgradeable to 4 MB ~~! 


1001 Bayhill Drive, Suite 310 
San Bruno, CA 94066 


W115 Million V 3.11 Winmarks 
VBuilt-In-Movie Scaling 
VWFree MPEG Software & CD 

* Optional on 300 Model. + Does not support movies encoded using Quicktime. 


Prices subject to change without notice. 






WINNER 
BEST MULTIMEDIA 
PRODUCT 


MPEG Player™ $299 
Ultra High Quality MPEG 1 Playback 
For VMC Enabled Graphics Cards 
WMPEG Display to 1600 x 1200 
VFabulous Hardware Scaling and 
Image Quality 
wGraphics to 16.7 Million Colors 
with Video 
YOM1 and MCI Compatible 
VJumperless Auto Configuration Set Up 
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928Movie™ Pro $699 
Single Slot Combined Graphics Card 
and MPEG Player 

YOMI and MCI Compatible 

Sound Card on Board 

WISA and VL Bus Versions 





Mediator™ $1,995 
Full Function VGA to NTSC or PAL 
Scan Converter 

WSend PC Output to Large Screen TV 
or VCR! 

YSupports PC and Macintosh Display 
Formats at any Color Depth 

WFull Underscanning Preserves Entire 
PC Image 

WProfessional Image Quality 

WGenlock Support 

No Software Required 


ny" 
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MediatorXLC™ $199 


Lower Cost Version of Above 
WHorizontal Underscan 
WSmall Size and Lightweight 
veExcellent Image Quality 
640 x 480 x 60 Hz Operation 









































playing. Part of the fun of the 
game is getting to know the 
psyche of your opponents 
through their fantasy role. The 
onslaught of verbal combat 
can be both humorous and 
malicious. Be warned! Some 
players take the game very 
seriously and you may “hear” 
some rather heated words. 

The Red Dragon Inn is only 
one example of interactive gam- 
ing that you can find online. For 
example, on AOL you can find 
bulletin boards, areas for further 
character descriptions and prac- 
tice time to hone your skills. To 
engage in combat, search key- 





information highway is under 
construction, developers are suc- 
cessfully working around this 
temporary limitation. 

One in particular is Cochran 
Entertainment, which has 
created an interactive storyline 
based on the adventures of 
Theodore Tugboat. You can visit 
Theodore’s friends, play hide- 
and-seek or learn about life in 
the harbor. Its site on the 
Internet allows players to direct 
the storyline by selecting the 
direction Theodore will take on 
his adventure. Children delight 
in taking part in Theodore’s life 
in the harbor. 





— 














‘TREASURE HUNT SECOND CLUE: 


The following clue has lost its vowels and the remaining letters 
have been organized in groups of two. Figure out where to 
insert what vowels to understand where to go next. 


FY RP FR GM GT DR MW VR SL RN TH RD DR GN NN ND LK 
FR ST RN GM SS GN TH NG LF JS TC BR D! 











words “RDI” or “PC.” These 
games are the logical extensions 
to the CD-ROM games market. 
At present, the graphics, video 
and sound components of 
CD-ROM games are missing, but 
the challenge and interaction of 
playing a multiuser game online 
more than makes up for these. 
For now, this type of online gam- 
ing interaction is limited to text, 
but this will change over time 
and the true convergence of CD 
and online games will occur. 


Cyber-tugboat! 

The convergence of online 
services and the CD-ROM game 
market is taking place gradually. 
The present restriction on this 
information highway is the 
pipeline, which remains more of 
a straw. A huge amount of band- 
width is required for rich multi- 
media content to pass through 
the telephone line to your com- 
puter, and telephone lines were 
not built for this. While the 
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Theodore Tugboat provides text 
and image-based content, but 
players get the same interactivity 
and control over information 
that they would find on a 
CD-ROM. As well, introducing 
the story over the Internet 
gives the producers of Theodore 
increased exposure to the mil- 
lions of online members, while 
creating mass recognition for 
their product. Don’t be sur- 
prised if more developers take 
this route. 

CD-ROM game developers 
recognize the advantages of pro- 
moting their products online. 
This is evident by the number of 
developer forums popping up on 
the Web, the Internet and com- 
mercial online services. When 
searching for gaming forums 
online, look for key phrases 
such as Multimedia, the title of 
the CD-ROM itself or the devel- 
oper’s name. Once you find 
the developer’s forum that you 
want, there will be various 











sections and samples to view and 
often a toll-free sales and order 
number to call so that you can 
order the product or a sample 
demo. The consumer feedback 
areas are also extremely impor- 
tant to the developer, who will 
have the advantage of input from 
their most loyal customers to 
help them design the next game 
or update. If these developers 
are smart, they will listen to this 
“virtual design team” and pro- 
duce products tailored to fit the 
customers’ needs and interests. 
Online services also give produc- 
ers the ability to design and ulti- 
mately develop a timely product 
that is on target to what the 
consumer really wants. 

If you are in the market to 
purchase a CD-ROM game, be 
sure to try it out online first. i 
Check out the variety of games 
available in the New Games 
forum on AOL to find the prod- 
uct that suits your tastes. Why 
buy CD-ROM games before 
knowing that you really enjoy 
them? Becoming an informed 
consumer means never having 
to use CD-ROM games you 
bought as expensive coasters. 
With online services acting as the 
interactive malls of the future, 
the consumer no longer has to 
take a leap of faith. In the Games 
game, an informed interactive 
consumer is the best — and hap- 
piest — player. 


The writing team of Yasser Haidar 
and Susan Cohen are known as 
Misfits YS. Why Misfits? Because of 
their different cultural backgrounds‘ 
and height variables: Yasser is 5°6” 
and Susan is 6’1”. Yasser is a graph- 
ic artist by day and a writer by night. 
Susan is vice president of IMMpact! 
Inc., a company that creates interac- 
tive multimedia for both the corporate 
and entertainment industries. She 
writes in what’s left of her spare time. 
Contact them at misfitsys@aol. com. 
The authors would like to thank Sir 
Galar and Snowknight for their 
valiant efforts to educate them in the 
Red Dragon Inn. 








Keywords 
© Get to the Games 
Forum directly! 


[Keyword: Games] 


¢ Post your suggestions 
for making the Forum 
even better. [Keyword 
Path: Suggestions > 
Games] You can also 
send suggestions to 


Screen Name: Ask 


Games. 























What's New 

¢ The Nintendo Power 
Source — featuring 
Diddy Kong, the cool 
sidekick in Donkey 
Kong Country! Get 
direct access to the 
folks at Nintendo for 
product information 
and hints about playing 


the games. 


¢ Federation — the ulti- 
mate role-playing game 
in space involving trade, 
politics, puzzles and 
building your own plan- 
et! On a first glance, it 
looks like a text adven- 
ture, but in moments 
you appear as a 
“Groundhog” and real- 
ize you have stumbled 
into a new universe. 
You’re in for a special 
treat once you step into 
this space community! 


[Keyword: Federation] 














The Games Forum recently premiered on AOL, offering games of every sort. 
Experiment with interactive games, role-playing games, OSAS, extensive 


° MasterWord “If you can 
juggle strategy, luck, skill 
and humor, MasterWord is 
for you!” says MW Electra, 
coordinator of the 
MasterWord area. Her 
eyes sparkle as she adds, 
“Team MasterWord is 
coming soon — so pre- 


¢ The Online Gaming 
Forums “The Online 
Gaming Forums represent 
a true change of pace 
from offline gaming. The 
OGF provide human 
interaction with people 
from all over the country 
with games encompassing 
a wide range of challenges 
and opportunities,” says 
OGF Coord, the coordina- 
tor of the Online Gaming 
Forums. [Keyword: OGF] 


¢ TSR Online “TSR 
Online brings fantasy role- 
playing to gamers all over 
the country! We’re reach- 
ing an unprecedented 
level of consumer interac- 
tion. AOL gives us the 
quality and flexibility to 
present TSR in cyberspace 
without any sacrifice in 
style or presentation. TSR 
is the first in fantasy, and 
now we’re the first in 
cyberspace, too,” says Rob 
Repp, manager, Digital 
Projects Group, TSR Inc. 
[Keyword: TSR] 


software downloads and insider tips for everyone! 


pare yourself for every- 
thing as our Lexicon 
Laureates team up for a 
challenge!” [Keyword: 
MasterWord ] 


¢ Neverwinter Nights 
“Neverwinter is the city 
where reality slides neatly 


¢ The Trivia Forum “For 
fast-paced games to test 
your knowledge and keep 
you laughing, try the 
nightly Trivia games in 
People Connection. For a 
more leisurely test of your 
knowledge, visit the 
Boardwalk in the Trivia 
Forum!” From TheAlto, 
Trivia Forum Coordinator 
[Keyword: Trivia] 


into fantasy; where magic 
is possible; and where 
dragons — and worse 
things — are real! Interact 
among hundreds of other 
adventurers as you seek 
your own niche in a com- 
munity that struggles with 
and against itself at the 


¢ Nintendo Online 
Experience the company’s 
popular games online! 
[Keyword: Nintendo] 







same time. When you 
enter Neverwinter, you 
join a community.” From 
the Journals of VOgue, 
Bard of Neverwinter. 
[Keyword: NWN] 


* Rabbitjack’s Casino 

Are you a fan of Bingo, 
Poker, Blackjack or Slots? 
Join RabbitJill and her 
team of QRJs for a trip 
through America Online’s 
Casino! Each month this 
summer is a different 
theme. Why not log on 
and discover this month’s 
special themes? [Keyword: 
Casino] 





¢ Video Games Forum 


' Have you just played the 


coolest video game you 
have ever seen? Are you 
frustrated with how to get 
to the end? This is the 
place for you! With live 
conferences, software 
downloads, message 
boards and support from 
video games companies, 
you're sure to find the 
answer you need fast! 
[Keyword: VGS] 
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LIFE ON THE 
ROAD HAS 
NEVER BEEN 
LIKE THIS. 


Computer users everywhere 
are finding they can be just as 
efficient and productive out- 
side of their traditional office, 
or even more so. They are 
depending on online services 
like America Online to get 
them through every part of 
their business day. For them, 








ON Ti 


raincoat for today’s trip to 
Orlando, Florida? Log on to 
AOL and check out the fore- 
cast before you leave. Then 
venture to the Destination 
Florida area to download some 
information about your 
planned side trip — a quick 
two-day snorkeling holiday in 
Key West. Looking for a good 
restaurant? How about hotel 
information? It’s all here. 
Download several files to read 
on the plane. 

Your tickets are waiting for 
you at the airport. You ordered 
them using EAASY SABRE — 





HE ROAL 
And Online 


News, and find out what’s going 
on around the world with 
Reuters. On the plane you can 
go over the presentation you 
have to give tomorrow and look 
over the holiday information 
you downloaded previously. 
Compose a message to your 
spouse (or your boss) to send 
later. Sign it, “I love you” (the 
one to your spouse, that is). 
Land and take a taxi to your 
hotel. Log on to AOL in your 
telecomputer-friendly room. 
Send your E-mail with one 
click and check in with your 
office and clients the same 








multitasking doesn’t mean 
doing a million things at once. 
It means having the capacity to 
do everything they need, any- 
where they may be, with a sin- 
gle tool. That tool is their lap- 
top computer connected to 
the online world. If you’re not 
one of these modern-day road 
warriors, or if you’re getting 
bogged down by the pressure 
of always being in touch with 
your office and up to date 
even when you are away on a 
business trip, at a trade show 
or working from home, read 
on. The online world can 
mean organization, access and 
even safety. 


On the road and online 

A day in the life of a mod- 
ern business traveler typically 
begins with a trip to the air- 
port. Do you need to bring a 
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easily finding the best price 
and most direct route for 

your trips. Boot up your lap- 
top computer while waiting 
for the plane to board and 
check today’s schedule on 
your calendar software. It’s 
your administrative assistant’s 
birthday! What to do? Many 
airport lounges have modem- 
friendly phones, so you hook 
up your laptop to one of them. 
Connect to AOL and head to 
1-800-FLOWERS to send your 
AA a gorgeous bouquet. You 
send one to your mother in 
Denmark while you’re at it, 
because the service is made up 
of thousands of local florists 
worldwide. 

You still have some time 
before boarding, so you click 
on Newsstand to check out 
today’s headlines in your local 
paper, say the San Jose Mercury 








way. Have a brief virtual con- 
versation with your AA using 
Instant Messages. “Loved the 
flowers.” Because everything 
is under control, you head off 
to the conference. Your com- 
petition is using some fantastic 
graphics in its presentation, 
which means you had better 
beef up your own. 

Back at your hotel you 
check your messages to find 
a client needs a revised pro- 
posal today. You get the details 
and the last version from your 
office through E-mail and 
discuss a few points with your 
partners in a conference call. 
Once the revised copy is com- 
pleted, you fax it directly from 
AOL to your client’s office. 
Remembering your last busi- 
ness trip during which your 
laptop fell down a flight of 
stairs, you E-mail the proposal 
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HVIPORTANT KEYWORDS AND OTHER 
INFORMATION FOR ROAD WARRIORS 


Keywords When to use 

BAASY SABRE... To make travel arrangements 

Flowers....................... Send flowers worldwide with 1-800-FLOWERS 

Weather 0.0.00... For forecasts and conditions all over the 
world 

MM World... Multimedia World for the latest in multimedia 

Hollywood and 

ABC Prime Time ...... Hollywood Online, ABC and other networks 


provide photos, graphics and sound bytes of 
your favorite stars 


Mornings Mutual fund information 
Travelers Cormer......... For travel information about your next 
destination 


¢ ExpressNet from American Express offers a broad array of 
Cardmember and travel services. Cardmembers can check the sta- 
tus of their card accounts, pay their American Express bills, make 
travel reservations and take advantage of special airline, hotel, car 
rental, restaurant, retail and entertainment offers. AOL members 
can apply for the American Express card online. 


¢ The Small Business Center for small business information and 
assistance. Find advice on exporting, finance and marketing from 
organizations like the U.S. Small Business Administration, the U.S. 
Chamber of Commerce, the National Federation of Independent 
Businesses, and Inc. Magazine. Get real-time help from professionals 
and check out the message board to communicate with other 
business people. 


¢ The Personal Finance channel provides a wealth of information, 
including news and information about financial matters, investing, 
real estate and business issues. The news is updated throughout the 
day by Reuters, Knight-Ridder Tribune Business Wire, PR Newswire 
and UPI. Catch some of the top national and local newspapers and 
periodicals online daily. 


¢ StockLink provides stock and option prices listed on such 
exchanges as NYSE and NASDAQ, currency exchange rates updat- 
ed hourly and editorial analysis of market activity three times a day. 


e “Hoover’s Business Resources includes more than 1,500 detailed 
company profiles of U.S. and multinational companies, as well as a 
master list database of more than 7,300 updated articles containing 
the latest information on companies worldwide.” 


¢ Order a gift from the road in the Marketplace channel or shop- 
ping areas [Keyword: Shopping]. Find out more about 2Market on 
page 90. 
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to yourself and your AA so that © 


if anything happens to your 
computer this time, the pro- 
posal is still there for you to 
access. 

Time to fix your presenta- 
tion. You log on and find an 
attention-getting video in the 
Multimedia World area that 
you'll play before you begin 
your presentation. In 
Hollywood Online you find a 
few familiar photos of TV and 
movie stars that you know use 
your product. Some shareware 
clip art from the Computing 
Channel will add zing to your 
presentation. You sent out a 
query yesterday and today you 
find that a law professor from 
Stanford answered with some 
great topical information. 
Download everything and plug 
it into your presentation 
offline. One thing you don’t 
have: a printer. No worry. Zip 
your presentation’s summary 
through AOL to the hotel’s fax 
machine. You have an instant 
hard copy! 

Now that your work is 
done you have some time 
for yourself. Research your 
Morningstar mutual funds. 
Chat with your spouse online 
— it’s less expensive than call- 
ing long distance. Check up 
on your hometown baseball 
team. Wander into the 
Travelers’ Corner to investi- 
gate the city you're visiting 
next week. Whether it’s 
Vienna, Toronto, Sydney or 
San Antonio, the information 
is at your fingertips. Before 
you go to sleep, read most 
of tomorrow’s edition of the 
New York Times, posted by 
mid-evening. 

Smile. 

Sleep. 

Wake up and dazzle ‘em at 
your presentation. Then off 
to Key West to snorkel, but 
not before sending something 
special to your children: per- 
haps a photo of one of their 
favorite TV stars from ABC 


‘ 








486, Pentium, PowerMac... 


No matter how fast your PC is, 






Power Protection 
Handbook 


LAN? Get your FREE copy and find out! 


C1 YES! Please call me about your Trade-UPS 


DO Back-UPS/Pro 
0 Matrix-UPS 
O SurgeArrest 


CO PowerManager 
OProtectNet 


OLine-R 
O PowerNet 


[1 Please send me specific information regarding: es 
OSmart-UPS/v/s 


CYES! Send me my FREE Power Solutions Handbook. 


ant autviin a nower nroblem 
ie Free 60 - page Power Handbook 


What are the myths and musts of PC protection? What are the 10 most 
common power protection mistakes? The top tips for adding reliability to your 


it $119) 


SATISFIED APC users... 


Program. 


OC PowerChute t 


























Name Title: a 
Company 9 
Street: tes 
City: State: Zip: Me 
Phone:(_) aos Peer oy 
Brands of UPS used? 3 
# servers/PCs to be protected? Dept. A2 

— a ria 


APC Uninterruptible Power Supplies provide instant battery 
backup to protect your data from loss and your hard drive from 
damage. Units are even backed by up to $25,000 in lifetime 
surge protection insurance. 


lessto protect you. Andastudyina recent PC Week showed that 
the largestsinglecause of data lossis bad power, accounting for 
almostasmuch data lossasall othercausescombined. 
PROTECT YOURSELF BEFORE 
YOU KICK YOURSELF... 


Getinstantaneousbatterybackuppowerfrom 
anAPCUninterruptiblePowerSupplyandprevent 
keyboardlockups,dataloss,andharddiskcrashes. 
Surgeprotectionperformanceisevenbackedbyup 
toa $25,000 Lifetime EquipmentProtection 

| Guarantee. 


4 0. 0) 






Back-UPS 


Ask for APC at yourcomputer 
reseller today or call for your FREE 
| handbook. Startingatjust$119,an APC 
(EVANS UPSisserious protection no serious 


UKcic 


vs 
ie 






computerusershouldbewithout. 


Mth Don't take chances...get the 
Top 20 ultimate protection... from 
le §=APC.”--PCWorld 
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Visit APC’s NEW PowerPage’ on 
the Internet www.apcc.com 





Copyright 1994, APC, Trademarks are the 
property of their owners. 








“A power surge did 
significant damage to all of 
our systems except those 
protected by APC. The APC 
units were undamaged...” 
C. Jeffrey, C. Jeffrey Eng. 


“APC has virtually 
eliminated downtime in our 
corporate network...” 

Kurt Roemer, Searle Corp. 


“Power went out while 
processing payroll! If not for 
APC we would have had a 
walkout!” 

Suzi Higgason, OSI Inc 
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FREE 60-PAGE Bi 
HANDBOOK 


What are the caus 





Home office user Don Traux 
knows first hand about APC 
reliability; “It ought to be 
against the law ‘to buy a 
computer without an APC 
Back-UPS 250. I recently. had 
a direct lightning hit right 
outside the house...my 
computer never blinked.” 


“APC lets me sleep better at 
night. How much would 
you pay to get back that one 
file you worked all day to 
complete for the boss who 
gets on the plane at 8:00 
a.m? You should assume 
that you'll buy a UPS, not 
that it’s some luxury item,” 


R. Morella 


“A power surge wiped out 
the FAT tables on all PC's 
not protected by APC. Now 
have APC installed on all..” 
Craig Post, Comm. Tech. 


“Before I purchased the UPS 
I had to put in at least two 
hard drives at $1000. With 
APC products...no new hard 
drives in two years!” 

5. Foreman, LSP 





s and effects 


of power problems? The most 
common power protection 
mistakes? Call for your free | 
handbook today! Please 


| 
| 
Lee eed 
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800-800-4APC 


401-788-2797 fax / 800-347-FAXX 
132 Fairgrounds Rd., W. Kingston RI 02892 USA 
A publicly-traded company (NASDAQ: APCC) 








to yourself and your AA so that 
if anything happens to your 
computer this time, the pro- 
posal is still there for you to 
access. 

Time to fix your presenta- 
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INFORMATION FOR ROAD WARRIORS 



































his When a oa tion. You log on and find an 
EASSY SABRE............ To make travel arrangements attention-getting video in the 
FIOWEIS. Send flowers worldwide with 1-800-FLOWERS Multimedia World area that 
- you'll play before you begin 
Weather 00... For forecasts and conditions all over the | your presentation. In 
world  ... Li a a ~—_- 
NO POSTAGE 
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Chamber of Commerce, the National Federation of Independent Morningstar mutual funds. 
Businesses, and Inc. Magazine. Get real-time help from professionals Chat with your spouse online 
and check out the message board to communicate with other — it’s less expensive than call- 
business people. ing long distance. Check up 
on your hometown baseball 
¢ The Personal Finance channel provides a wealth of information, team. Wander into the 
including news and information about financial matters, investing, Travelers’ Corner to investi- 
real estate and business issues. The news is updated throughout the gate the city you're visiting 
day by Reuters, Knight-Ridder Tribune Business Wire, PR Newswire next week. Whether it’s 
and UPI. Catch some of the top national and local newspapers and Vienna, Toronto, Sydney or 
periodicals online daily. San Antonio, the information 
is at your fingertips. Before 
¢ StockLink provides stock and option prices listed on such you go to sleep, read most 
exchanges as NYSE and NASDAQ, currency exchange rates updat- of tomorrow’s edition of the 
ed hourly and editorial analysis of market activity three times a day. New York Times, posted by 
mid-evening. 
e “Hoover’s Business Resources includes more than 1,500 detailed Smile. 
company profiles of U.S. and multinational companies, as well as a Sleep. 
master list database of more than 7,300 updated articles containing Wake up and dazzle ’em at 
the latest information on companies worldwide.” your presentation. Then off 
to Key West to snorkel, but 
¢ Order a gift from the road in the Marketplace channel or shop- not before sending something 
ping areas [Keyword: Shopping]. Find out more about 2Market on special to your children: 
page 90. haps a photo of one of their 
favorite TV stars from ABC 











32 Multimedia Online 











486, Pentium, PowerMac... 
No matter how fast your PC is, 
it can’t outrun a power problem 


(Get Uninterruptible...starting at $119) 


ust don’t have the time for power problems on your 

PC? Don’t worry. They'll always make the time for 

you. It’s not if a power problem will occur, but 
when. Duetohouseholdappliances,poorwiring, badweatheroreven 
other officeequipment, power problemsareasinevitableasdeath 
andtaxes. 


IN THE NEXT THREE MONTHS, MORE 
THAN 30,000,000 PCs wict BE HIT 
BY POWER PROBLEMS... 

Infact, you have better odds of winning the lottery than of 
escaping the sting of power problems on your PC. One study 
discovered atypical PCishit over 100timesa month, causing 
keyboard lockups, harddrivedamage, and worse. Andsincesags 
andblackoutsrepresentmorethan 85% of powerproblemslikelyto 
hityourcomputer, standard surgesuppressorsareliterally power- 






Back-UPS 





MICROSOFT. ANEIUCAM POWER CONVERSION 


WINDOWS 
COMPATIBLE 





Copyright 1994, APC. Trademarks are the 
property of their owners, 














APC UNINTERRUPTIBLE POWER MEANS 
SAFE DATA, HAPPY COMPUTERS 


Sealed no-maintenance internal battery 
preyses instant power in event of sag or 
lackout, protecting your data from loss 


Site wiring fault indicators 
automatically diagnose 
dangerous wiring conditions 


Surge protection backed 
by up to a $25,000 
insurance policy protects 
valuable computer 
hardware from loss 


Audible and visual 
alarms alert you to 
power problems 


Filters remove i 

eletromagnetic eek Signals your 

interference ee computer, saves 
your data (APC 
software required) 



















APC Uninterruptible Power Supplies provide instant battery 
backup to protect your data from loss and your hard drive from 
damage. Units are even backed by up to $25,000 in lifetime 
surge protection insurance. 


lessto protectyou. Andastudyinarecent PC Week showed that 
the largestsinglecause of data lossis bad power, accounting for 
almostasmuch data lossasall othercausescombined. 
PROTECT YOURSELF BEFORE 
YOU KICK YOURSELF... 
Getinstantaneousbatterybackuppowerfrom 
anAPCUninterruptiblePowerSupplyandprevent 
keyboardlockups,dataloss,andharddiskcrashes. 
Surgeprotection performanceisevenbackedbyup 
toa $25,000 Lifetime EquipmentProtection 
Guarantee. 

Ask for APCat your computer 
reseller today or call for your FREE 
handbook. Startingatjust$119,an APC 
| UPSisserious protection no serious 
computerusershouldbewithout. 
Mt Don't take chances...get the 


Top 20 ultimate protection... from 
eI §=APC.”--PCWorld 








Visit APC’s NEW PowerPage’ on 
the Internet www.apcc.com 


Over 3,000,000 satisFicD APC users... 


“This is the best computer 
related purchase I have ever 
made! Has saved me hours 
of re-programming...” 
Carol Irvine, Wizard Assoc. 


“We reduced our 
maintenance costs the first 
year by 50% in repairs of 
equipment.” 

Valentin Gonzalez, Pfizer 


“Our server was running a 
project when it lost power... 
messed up all the data files. 
It took four days to recover. 
But we don’t worry anymore 
since we got APC...” 

Tony Chen, DeAnza Systems 


“We were working on a 
state bid when the power 
went off. APC saved the day 
and year and future...about 
800 pages of data saved 
thanks to APC.” 

Ravi Iyer, Software Galleria 


“A power surge did 
significant damage to all of 
our systems except those 
protected by APC. The APC 
units were undamaged...” 


C. Jeffrey, C. Jeffrey Eng. 


“APC has virtually 
eliminated downtime in our 
corporate network...” 

Kurt Roemer, Searle Corp. 


“Power went out while 
processing payroll! If not for 
APC we would have had a 
walkout!” 

Suzi Higgason, OSI Inc 
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Home office user Don Traux 
knows firsthand about APC 
reliability; “It ought to be 
against’ the law to buy a 
computer without an APC 
Back-UPS 250. I recently. bad 
a direct lightning hit right 
outside the house...my 
computer never blinked.” 





“APC lets me sleep better at 
night. How much would 
you pay to get back that one 
file you worked all day to 
complete for the boss who 
gets on the plane at 8:00 
a.m? You should assume 
that you'll buy a UPS, not 
that it’s some luxury item.” 


R. Morella 


“A power surge wiped out 
the FAT tables on all PC's 
not protected by APC. Now 
have APC installed on all..” 
Craig Post, Comm. Tech. 


“Before I purchased the UPS 
I had to put in at least two 
hard drives at $1000. With 
APC products...no new hard 
drives in two years!" 

S. Foreman, LSP 





Free 60-PAGE 
HANDBOOK | 


What are the causes and effects 


of power problems? The most 
common power protection 
mistakes? Call for your free | 
handbook today! Please 
reference Dept > 














AMERICAN POWER CONVERSION 


800-800-4APC 


401-788-2797 fax / 800-347-FAXX 
132 Fairgrounds Rd., W. Kingston RI 02892 USA 
A publicly-traded company (NASDAQ: APCC) 





































Prime Time, say Sara Gilbert E-mail is cool, but AOL’s fax- 
of Rosanne, and an attached ing capability makes faxing KEEPING THE TRIBUNE 
sound file of you saying “I’ll be from my computer just as easy TOGETHER 
home soon.” as sending E-mail.” Chicago’s Bob Carr, news 
While on the road, Hedtke and information manager with 
What it all means also checks stock | the Tribune Co., uses 
Being on the road used to prices, AOL on the road to 
mean being cut off from your downloads check in all the time. 
business associates, friends and programs He checks the compa- 
family. Using online services from AOL’s ny’s stock perfor- 
like America Online, you can vast share- mance and stays in 
now conduct business and ware and touch with Tribune 
keep in touch on the road as graphics executives, who may 
easily as you can in the office collections, be scattered through- 
or at home. With full Internet reads Time out the country. He 
access and other key services magazine | stays current on the 
being added every day, online and stops company’s coverage 
services can make any business into the in the day’s news 
person’s life more productive. Writers Club and when breaking 
Now your computer can be to keep up news happens, the 
your site for one-stop shopping with the BoB CARR company uses AOL 
for all your business, multime- many profes- to communicate on 
dia and communications sional contacts press releases and other 
needs. Being a road warrior he has made there. He also documents. 
has never been easier. logs onto the Mobile Office “We had to hurry a press 
Online forum [Keyword: release recently and it was fair- 
CYBERSPACE iS A Mobile] because Hedtke writes ly simple to bat it back and 
a monthly column for Mobile forth even though everybody is 
GREAT PLACE TO BE Office Magazine. He says it’s on the road,” Carr said. “And 
“I really love working on a great place for business we use it for speeches in the 
AOL,” says John Hedtke, a travelers to find lots of useful same way. AOL services allow 
Seattle consultant and author information, helpful software us to move documents back 
of more and live conferences. and forth quickly.” 
than 50 Hedtke is particularly 
software excited about using AOL 
manuals as his personal ate THE FAMILY THAT 
and 12 road file protector. By E-MAILS TOGETHER... 
books, attaching important E-mail is probably the num- 
including files to E-mail to himself, ber one use of online services 
Using he doesn’t have to for business travelers. Dale 
Computer worry about mid- Dutton of Alliance of 
Bulletin trip hard drive 
Boards, The or computer 
Windows problems. The 
Shareware files are safe 
500 and , and waiting 
Peachtree f : when he 
Accounting 30H N HEDTKE returns | 
for Windows home. “Even 
Made Easy. if someone steals 
Hedtke travels frequently and your laptop, all you "q 
logs on to AOL for a variety of need to do is log ee | 
uses while on the road. “I’m on to AOL and oe 
noticing more and more busi- download the files 
ness people with AOL address- with another i y 
es. AOL is easy to use and it’s computer,” Hedtke ; ws 
easy to get to on the road,” he says. “You have, in DALE butt ON 
says. “Staying in touch through effect, an off-site back up.” 
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Technology Access — a nation- 
al medical accreditation associ- 
ation — travels two weeks of 
every month and calls himself 
“a true virtual 
employee.” 
While he’s on 
the road, he, 
his wife and 
daughter all use 
AOL to keep 

in touch with 
each other 

and stay active 
in disability 
advocacy issues 
through AOL’s 
disABILITIES 
forum. 

“I can honestly 
say that I could 
not do the job as well without 
online capability,” Dutton 
says. For diversion on the road 
he hangs out in AOL’s People 
Connection chat areas and 
stays in touch with profession- 
als in his field around the 
world. Hooking up to AOL has 
been a snap, “from remote spots 
in Nebraska and Wyoming to 
large metropolitan areas like 
Atlanta or Washington, D.C.,” 
he reports. “I like AOL’s ease 
of use. It’s a lot less expensive 
than long distance calling and 
more convenient, especially for 
two working parents.” 


IT’S SO SIMPLE 


San Diego’s Brian Young — 
division director with the 
California State Employment 












_# 
DONNA 


————<—<_- 


“WEAVER 


Association — travels frequent- 
ly to more than 20 different 
college campuses. He gets up- 
to-the-minute news and stays 

in touch with his 
main office through 
AOL. The organi- 
zation uses Flash 
Sessions, a nifty 
AOL time manage- 
ment feature 
that makes file and 
E-mail organization 
a snap. Many of 
| CSEA’s members 
@ are faculty at the 
state’s universities 
and connect 
online through 
each school’s 
direct Internet 
hook-ups. “Our staff people are 
on AOL because it’s so simple. 
They share information quickly 
and easily.” 

Young has used virtually all 
that AOL has to offer since 
going online in 1990. “Before, 
it would have been impossible 
for me to work this way from 
home and when I travel,” he 
says. “Now I have a virtual 
office on the road.” 


THE FUTURE IS 
MULTIMEDIA 


“I don’t do a lot of image 
creation myself, so when I 
need a piece of art I just pull 
it off AOL,” says Donna Weaver, 
director of sales and marketing 
for The Profits Software Group 
in Seabrook, Md. Weaver 


















wey | 





TREASURE HUNT THIRD CLUE: 


Pack your bags. We’re going traveling! Go to the city that was 
the site of the event in this list that occurred first in history: 
¢ Storming of the Bastille 

¢ Signing of the Declaration of Independence 

¢ The first modern Olympics 

¢ American Witch Trials 

¢ Painting of the Sistine Chapel 

When there, look for the message made by the first letter of 
each of these cities. 
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searches AOL for clip art she 
pastes into word processing 
files to dress up business pro- 
posals and letters to friends. 
She also drops the graphics 
into training and sales promo- 
tion presentations for display to 
rooms full of clients direct from 
her notebook computer. Weaver 
says a good source for clip art is 
the Desktop Publishing forum 
[Keyword: DTP]. 

“I’m exploring America 
Online and learning more 
about the service every day. I 
travel a lot, and the weather 
and news features are great. 
I’m getting more clients who 
are online and they love to stay 
in touch with me through AOL. 
We’re looking into establishing 
a support bulletin board on 
AOL so, if and when that hap- 
pens, I’ll be using AOL con- 
stantly.” Weaver also likes to 
attach sound and graphics files 
to her mail. “That’s where the 
future is: using more audio 
and video instead of just send- 
ing text.” 


y CARDWELE 





JA 


INTERNATIONAL 
ACCESS FOR THE 
GALAXY 


Jay Cardwell — CFO of Good 
Galaxy Entertainment, Inc. of 
New York City — relies on AOL 
to stay in touch with clients 
worldwide. “We do business in 
about 50 countries around the 
world and travel frequently to 





- The New Speed . 
_ On The Information Highway - 


SATA © 14.4 
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If you have a Macintosh 
and a CD-ROM drive, then 
this is the CD-ROM you 
ought to be driving. 


The Macintosh Multimedia & 
Product Registry CD-ROM com- 
bines the Macintosh Product 
Registry with The World Of 
Macintosh Multimedia, creating 
the single most efficient digital 
source ever for third-party 
hardware, software, 
peripherals and acces- (ae 
sories for Macintosh \ya 
enthusiasts of all types 
and sizes. 




























= Now, more than ever, 
= realize more productivity 
from your Macintosh 
computer. This CD-ROM 
includes nearly every consumer- 
oriented and business-related 
Macintosh product currently 
marketed, including a wide 
range of software, hardware 
and peripheral products 
designed exclusively for multi- 
media applications! 


Neate §O order and for 
WE }=more information, 


TU call 1-800-333-8760. 
Registry jaws 



































“Making Money with Multimedia 
is the Swiss Army Knife of multimedia 
business books. Make sure you get your 
copy before you go exploring.” 

Richard Wah Kan, Vice President, 

Acquisitions & Licensing, 

Discis Knowledge Research 


Sponsored by Apple Computer, Inc. 


“A multimedia bible in a language we can 
all understand. This book is a must have!” 
Patrick Maloney 
Managing Director, Claris Australasia 


f you want your share of the multimedia 
market you have to understand much 
more than just technology — you also have to 
understand the business side of the industry. 

Making Money with Multimedia helps 
dio unde s side of multimedia and provides a cookbook for others 
e capitalists, computer vendors, managers and 
lerstand the business concerns unique to multimedia 





Ais Rosen and Caryn Mladen 













Pd ab 
. 


Aditicon-Wesley Publishes Ltd. 
In Canada call 1-800-387-8028 ¢ In U.S. call 1-800-358-4566 





at least half a dozen or more,” 
Cardwell says. “We’re television 
producers and distributors in 
the world market and we’re 
venturing deeply into the chil- 
dren’s market. We can’t afford 
to wait for the mail, couriers 





B I L L Y J oO E L 


or faxes to get up-to-date infor- 
mation about territory sales, 
collections, feedback and other 
status reports. AOL provides 
24-hour access to our office 
home base and provides 
international access through 
the Internet and through direct 
dial access wherever we go.” 


RIVER OF 
CYBERDREAMS 


Billy Joel wondered what his 
road companions were doing. 
Then one day Joel found 

out how they were all using 
America Online and he liked 
what he saw. “His office is on 
America Online and for years 
he has sort of peeked over our 
shoulders during that time 
between sound check and the 
show,” says Jeff Schock, whose 
New York City multimedia firm 
Schock Entertainment serves 
as Joel’s media consultant. 
Joel finally found out what 
AOL was all about when he 
starred in a live online confer- 
ence during the final concert 
of his recent tour with Elton 
John. The concert had started 
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~ STAYING IN TOUCH WITH AOL 





By John Galt 














TATRA tccessing Omerice nine Rm Lt pays to be able to keep in 
NCO SS ICM .W VIO SCO MOEN touch with America Online. 

| Whether you connect to AOL 
| during a business trip or vaca- 
| tion, you'll stay in touch with 
late-breaking news, messages 
from friends and business 

| associates, travel advisories 
aa! and so much more. 

Staying in touch is easy. Before you go, simply check the local access 

number for your destination by using Keyword: Access. This will bring 
you to the Access screen where you can copy the appropriate tele- 
phone number into your Setup screen before you log on. 

What happens if you forget to check before you go? Don’t worry, 
AOL has you covered! You can get the local AOL access number from 
anywhere in the continental United States by selecting Get Local # 
from the Locality menu on your Sign On screen. Your computer will 


I Frequently Asked Quest ions 
DB Connecting via TCP/IP 
D Connecting at 28.8K bps 









B Attention Internationa! Users 
i Request a Local Access Number 
' Report Access Number Problems 
1 Upgrade and Repair Schedule 


then log onto AOL using a toll-free 1-800 telephone number. 

Oh, and one last thing: don’t forget to change your dialing prefix 
to include a “9” if you're staying in a hotel or connecting to AOL in 
an office with a telephone switchboard. Simply type in the appropriate 
code — usually a “9” followed by a pause (usually indicated by a 
comma after the “9”) — into the “To reach an outside line...” box 
(and check the box). Happy trails! 














when Joel ducked backstage 
for the conference while John 
took over the performance. 
The energy was high. “For 
Billy, it was a real honest form 
of communication and that’s 
what he really enjoyed,” 
Schock says, explaining that 
Joel liked the “intelligent 
pause” built into the live con- 
ference experience. Joel could 
reflect a moment before 
answering questions — but not 
too long. “He could have gone 
on for hours. This is a guy who 
really enjoys connecting to an 
audience.” 

Schock continues, “For 
about 12 years now, Billy has 
been doing evenings of ques- 
tions and answers on college 
campuses. He’ll go out com- 
pletely impromptu, with just a 
piano in front of audiences of 
500 to 2,000. The audience 








asks questions and he plays 
music that triggers other ques- 
tions. We’ve been trying to fig- 
ure out how to bring that expe- 
rience to more people.” 
Schock says he and Joel are 
also exploring CD-ROM ideas, 
but the AOL conference gave 
Joel a direct, live outlet to his 
fans. The star of the show was 
impressed. 

Schock and Joel’s road team 
use AOL to bypass the fax 
machine, among other things. 
“I could be in Los Angeles 
while they were in Detroit, for 
instance, and we would all find 
ourselves online at the same 
time. We’d start sending these 
Instant Messages to each other 
without even planning to 
meet,” Schock explains. “AOL 
is like this living organism, this 
web. When you participate, you 
are really connected.” 











Keys To The Channel 

Be sure to take a look 

at these publications 

providing travel infor- 

mation: 

© Travel ©& Leisure 

* National Geographic 
Traveler 

° Travel Holiday 

* Bicycling Magazine 

© Backpacker Magazine 


Coming Soon 

* Great updates of the 
Bed & Breakfast area 

e A search feature in 
the Travel Forum 

¢ Full redesign of 
Travel Holiday 

¢ Family Travel area 

¢ Online frequency 


programs 





From planning your honeymoon to 
getting a room during the busiest 
convention, making travel arrange- 
ments online means getting the most 


-to-date information possible. Know what you’re getting into © 
ictures of your vacation spot. Find the best 





downloadin 





deals around. The Travel channel provides invaluable hel: 





for business travelers, adventure travelers, sports travelers and holon travelers. 





¢ ExpressNet — Research 
trips, make reservations 
online and manage your 
finances, all in one area! 
Members can find detailed 
information about sights, 
restaurants and nightlife 
for cities and vacation 
spots throughout the world 
in any of the six sources 
— American Express 
Travel Guides, Frommer’s 
City Guides, Travel & 
Leisure magazine, Fodor’s 


Distinguished Restaurants 
of North America and the 
American Express Travel 
Office directory — found 
in the area. [Keywords: 
Amex, ExpressNet] 


¢ Preview Vacations 
Online — The leading 
source for discount vaca- 
tion offers. View full-color 
photos of every trip, learn 
about special vacation 
offers and talk with other 
members about their tray- 


Worldview monthly update,a_ els! [Keyword: Vacations] 


¢ Want to go on vacation, 
but short on cash? Check 
the volunteer vacations 
and information folder in 
“National Trails Day” in 
the Backpacker magazine 
area. 


ACK, 


THE MORZINE © 





TOT 








¢ If you’ve always wanted 
to go hot air ballooning, 
on a safari or windsurfing, 
be sure to take a look at 
“Ultimate Adventures” in 
the Outdoor Adventure 
Online area. [Keyword: 
OAO] 


LOK Fe NESS TRAE 


e EAASY SABRE — Book 
reservations on more than 
350 airlines, reserve a room 
at more than 27,000 hotels 
or rent a car with nearly 
60 rental companies 
worldwide. EAASY SABRE 
searches for the lowest fares 
and prices for all services. 
[Keyword: EAASY] 


¢ Travelers’ Corner — 
Hosted by the leading pro- 
vider of destination infor- 
mation, Weissmann Travel 
Reports, the Travelers’ 
Corner allows members to 
be their own travel agent! 
Travel reports for 9,000 
cities and 221 countries 
offer information about 
where to eat, shop, health 






¢ Before you go abroad, 
be sure to check the U.S. 
State Department’s Travel 
Advisories for conditions 
of risk to Americans. 
[Keyword: Travel 
Advisories] 


¢ Always dream of a Fairy 
Tale wedding? Now you 
can — at Disney World! 
Check the Walt Disney 
World Resort area in 
Destination Florida for 
details. 


¢ Don’t be caught off 
guard while traveling! 
Search by your destination 
to get weather informa- 
tion and full-color weather 
maps online! 








advisories, travel do’s and 
don’ts, weather conditions 
and main attractions. 


¢ The Travel Forum — A 
traveler’s exchange and 
resource center! Especially 
for those who love plan- 
ning their trips and who 
love the adventure of 
independent travel. 
Exchange tales of exotic 
travel or find advice for 
your next trip in the 
Travel Forum. 








¢ Take a trip around the 
world — right at your 
computer! Pictures of the 
World has an extensive 
collection of color pic- 
tures for downloading and 
viewing! [Keyword: 
Pictures, POTW] 


¢ Rick Steves’ Europe 
Through the Back Door 
can give you great travel 
tips (find it in the Travel 
Forum). 


~_ ine 
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FROM SCHOOL ROOM TO BOARD ROOM: 





MULTIMEDIA TRANSFORMS 


LEFARNING 


BY ELIZABETH WEAL 








ducation is not an object, but a method,” British journalist 
G.K. Chesterton wrote some hundred years ago. Chesterton 
didn’t know it, but his statement foresaw the educational 
revolution that multimedia technology has unleashed. 

In the most basic sense, multimedia refers to any information that’s 
conveyed using a variety of media, such as text, images, sound, anima- 
tion and video. What makes computer-based multimedia so enticing is 
its interactivity — the ongoing communication that occurs between you 
and your electronic companions. Because of this interactivity, education 
becomes a student-centered pursuit. Students — be they third graders, 
graduate students, business executives or retirees — gain access to tools 
that let them control what they learn, how they learn it and the pace at 
which material is presented. 

Studies confirm the validity of the multimedia model, showing that 
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people retain 10 percent of what 
they see; 20 percent of what they 
hear; half of what they see and 
hear (the benefit of multime- 
dia); and 80 percent of what they 
see, hear and do (the benefit of 
interactive multimedia). Because 
of this, the market for education- 
al CD-ROMs is exploding, and 

as the market grows, the number 
of titles expands. Editors of 
Redgate Communications’ PC 
and Macintosh multimedia direc- 
tories, for example, report that 














one or two new educational 
CD-ROM titles get added to their 
lists every day! 


Multimedia in the classroom 

For fifth-grade teacher 
Robynne Brown, providing stu- 
dents access to classroom multi- 
media materials is a prerequisite 
to providing students a quality 
education. “If you look at the 
kids and the results, it’s the only 
way to go,” says Brown, a teacher 
in San Juan Elementary school in 
San Juan Capistrano, Calif. 
“When your kids come to school 
and say, ‘I can’t wait to do 
my report. 


I’m three pages 
ahead of where I’m supposed to 
be,’ it’s hard to think of doing 
things any other way.” 

For Brown and 
thousands of others, 
the motivational and 
educational benefits of 
multimedia make it an 
indispensable class- 
room tool. Consider, 
for example, the social 
studies reports on 
states of the union 
that each student in 
Brown’s class must pre- 
pare. Before multimedia tools 
were available, students were lim- 
ited to encyclopedias and a few 
reference books. Now they use 
Grolier’s Multimedia Encyclopedia 
to actually “visit” interesting sites 




















™ multimodal. Let’s 
™\ see how each of 
‘| these three 


People retain 
10 percent of 
what they see; 
20 percent 
of what they hear; 


half of what they 
see and hear: 
and 80 percent of 
what they see, 
hear and do. 


in their states via video clips and 
photos. 

“Kids are used to accessing 
information in split seconds. 
They’re used to TV that’s very 
fast and flashy. The technology 
we have today works with that 
kind of speed. The kids don’t 
have a chance to be bored,” 
Brown says. 

But there’s a lot more to rec- 
ommend multimedia’s educa- 
tional value than its fast pace. 
The key factor involved in the 
acceptance of multimedia among 
many educators is its ability to 
promote three dif 
ferent kinds of 
learning — active, 
individualized and 


learning meth- 
ods can 
improve a 
school’s 
overall 
effective- 
ness. 


Promoting active 
learning 

In active learning, students 
become directly involved in 
attaining knowledge, 
rather than passively 
absorbing informa- 
tion fed to them by 
their teachers. 
Davidson Software’s 
Zoo Keeper is a case in 
point. Instead of 
being lectured about 
zOO animals or watch- 
ing animal videos, 
students — as desig- 
nated keepers of the 
zoo — must maintain the zoo 
population by applying knowl- 
edge about animal characteris- 
tics, habitats, climate preferences 
and dietary needs. 

Individualized learning is 













based on the assumption that 
students rarely learn at the same 
rate. Traditional classroom 
teaching is based on the “law of 
the average,” meaning that the 
pace and difficulty of the materi- 
al will favor the average student. 
The result? Gifted students get 
bored (and eventually turned 
off by the entire educational 
process) while the academically 
unprepared are left behind. In 
individualized learning, students 
learn at their own pace, with 
multimedia technology provid- 
ing an ideal environment for 
individualized instruction. 

“A number of studies have sug- 
gested that appropri- 
ate use 








of tech- 
nology resources can 
significantly reduce the ‘lock- 
step’ quality that characterizes 
much of classroom learning. 
This frees students from each 
other so they are not required 
to move at the same rate 
through identical material,” 
explains Jan Hawkins, former 
director of Bank Street College 
and Education Development 
Center in New York City. 

Dozens of multimedia software 
packages — on subjects from 
anatomy to foreign language 
instruction to calculus — provide 
Just that kind of self-paced study. 
For example, Fairfield Language 
Technologies’ The Rosetta Stone 
uses thousands of vibrant 
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photographs displayed in clearly- 
defined contexts to teach stu- 
dents language in a carefully 
sequenced, step-by-step process. 

Multimodal learning takes 
place when information is taught 
through a variety of senses. A key 
finding of educational research 
over the past several years has 
been that learning is more suc- 
cessful when it’s reinforced 
through sight, sound and other 
sensory feedback. Folkstone 
Design’s Anatomist, based on the 
popular Anatomy Coloring Book, is 
one of the myriad of 
educational CD-ROMs 
that presents knowl- 
edge that appeals to 
multiple senses. While 
the Coloring Book is 
based entirely on visual 
and written informa- 
tion, the CD-ROM 
adds a sound compo- 
nent, by pronouncing 
items in every drawing, 
and a kinesthetic component, by 
requiring students to select the 
spot on the drawing they want 
identified. 





Business climbs aboard 
the bandwagon 

Increased competition in the 
global marketplace coupled with 
an unprecedented rate of tech- 
nological change has required 
businesses to provide employees 
more training more frequently than 
ever before. “Live” training, in 
which employees leave their work 
site to attend training sessions, 
often thousands of miles away, is 
both costly and disruptive to busi- 
ness. In response, businesses are 
using multimedia-based training 
to take advantage of its numerous 
advantages: it’s inexpensive rela- 
tive to the cost of hiring trainers 
and transporting workers to a 
training site; it ensures consisten- 
cy, because all workers are 
exposed to the same informa- 
tion; it’s easy to customize for 
groups of workers’ specialized 
needs; and it’s easily updated. 

Accounting firm Ernst & 
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Students reap 
the benefits of 
multimedia while 
sharing the 
knowledge and 


insights of others 
exploring the same 
learning 
environment. 





Young is one of a number of 
financial institutions using mullti- 
media. In the past, new employ- 
ees in the firm’s auditing depart- 
ment were expected to learn 
everything they needed to know 
during intensive training sessions 
held during employees’ first 
weeks on the job. The problem 
was that employees promptly 
forgot any material they didn’t 
need to immediately apply. Now 
new auditors receive training 

on an “as needed” basis using 
multimedia-based CD-ROMs that 
combine sound, ani- 
mation and graphics 
with text from train- 
ing manuals. In 
addition to learning 
technical informa- 
tion, auditors simu- 
late their real-world 
work environments 
by responding to 
role-playing scenarios 
incorporated into 
the CD-ROM-based training. 

Polaroid is another corpora- 
tion that has embraced multi- 
media training in a big way. As 
is often the case, the first multi- 
media project was started 
because of a difficult challenge: 
Polaroid’s director of quality 
technologies, George Murray, 
needed a way to deliver 40 hours 
of training on quality 
technology to 9,000 
employees worldwide, 
without interrupting 
production. 

Murray’s solution 
was to turn to 
Micromentor of 
Cambridge, Mass., to 
develop a multimedia- 
based training course that covers 
general quality issues, descrip- 
tions of the company’s key prod- 
ucts and markets and step-by-step 
instructions for using 18 different 
Quality Tools. As expected, the 
multimedia materials eliminated 
the costs associated with live 
training. They also allowed 
Polaroid to customize the train- 
ing to meet the needs of each 








“| have 
downloaded three 
landscapes and got 
my computer- 


atidicted six-year- 
old interested 
in art.” 
































































































group of students — including 
assembly technicians, researchers, 
engineers and upper manage- 
ment — while ensuring that all 
employees receive a consistent 
message. 
Home sweet home 

While CD-ROM games contin- 
ue to top CD-ROM sales charts 
for the home market, 
a growing number of 
home users are turn- 
ing to multimedia 
products designed not 
only to entertain but 
also to teach. 

RedShift, from Maris 
Multimedia, is 
one such product. 
Originally developed as a multi- 
media reference for amateur 
astronomers and science enthu- 
siasts, sales now have topped 
50,000 copies worldwide. Using 
virtual reality techniques, RedShift 
enables you to view any object in 
the CD-ROM’s comprehensive 
catalog of more than 200,000 
stars and 40,000 “deep sky” 
objects as photo-realistic 3-D 








images. “Astronomy is a techni- 
cal subject for specialists, but 
stargazing is an experience that 
nearly all mankind has in com- 
mon,” says Jeneane Harter, 
Maris’ vice president for sales 
and marketing. “RedShift uses 
multimedia to make a complex 
subject intuitive.” 

Foreign language software is 
one of the fastest growing seg- 
ments of the home multimedia 
marketplace. While drill-and- 
practice language learning soft- 
ware has existed for years, recent 
advances in video and sound 
technology have promoted the 
development of comprehensive 
language courses on CD-ROM. 
Such discs as Berlitz Live! and 
HyperGlot’s Learn to Speak 
Spanish and Learn to Speak French 
make it practical for the first 
time to learn a foreign language 
using a computer as a language 
instructor. 

Mastering a foreign language 
requires exposure to the spoken 
word. Today’s multimedia soft- 
ware gives language students that 














Robynne Brown’s 5th grade class 


exposure, most often by letting 
them listen to conversations 
between native speakers. Unlike 
an audio tape, multimedia soft- 
ware also provides the written 
text being spoken, as well as a 
translation of the same material. 
Finally, by using a microphone 
connected to a computer, lan- 
guage students can listen to 

a phrase, record the phrase 
themselves, play back the record- 
ing and then compare their 
rendition to that of the native 
speaker. By having this connec- 
tion between the student and 
he disc-based “teacher,” a multi- 
media language CD-ROM disc 
encourages quicker and more 
accurate learning. 


Home schooling 

While many adults have grown 
increasingly aware of the educa- 
tional potential of CD-ROMs, 
kids are the primary beneficiaries 
of the technology. 

Joan Melling, a Silicon Valley- 
based marketing consultant 
and mother, says her eight- and 














10-year-old children use a variety 
of multimedia software simula- 
tions, including Oregon Trail, 
Sim City 2000 and Nigel’s World. 
While Melling doesn’t view even 
the most engaging software 

as a substitute for a good book, 
she is convinced that software 
can serve as a worthwhile edu- 
cational supplement. “When 
kids use this software, they 
don’t feel that they’re put in 
front of the computer because 
they’re supposed to learn. They 
think they’re there because it’s 
fun. They learn in spite of it,” 
she says. 

One of the most popular 
multimedia genres among the 
younger set is interactive books 
published by California-based 
Bréderbund and Toronto-based 
Discis. Brgderbund’s Living 
Books series, for example, 
include a variety of titles from 
Just Grandma and Me to The 
Tortoise and the Hare. The idea 
behind the interactive books is 
that kids practice reading and 
comprehension skills while being 
entertained by zany animations 
and sound effects that keep 
them coming back for more. 

Today’s kids can do more than 
read interactive books. They also 
can create them. Two CD-ROMs 
specially designed for this pur- 
pose — Edmark’s Jmagination 
Express and MECC’s Storybook 
Weaver Deluxe — let kids develop 
interactive stories themselves. A 
page at a time, kids add text, 
scenes, characters, props, sound 
effects and music as the story 
unfolds. “Some kids are logical, 
literal thinkers who are very 
good at text-based learning. 
There are also children who 
aren’t good at those things 
but still have great thoughts. If 
we can give these students envi- 
ronments that help them draw 
out those thoughts then, as a 
society, we've moved ahead,” 
says David Dwyer, an Apple 
Distinguished Scientist with the 
Apple Classroom of Tomorrow 
(ACOT) project. 
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THE COMPUTER DESK AND CHAIR 
THAT GROWS WITH YOUR CHILD. 


Your kids are spending more time learning and playing at their computer. ERGOkids* computer desk and chair have been created by 

parents like you, concerned about your child’s comfort and posture. Based on ANSI ergonomic design standards, our furniture is safe, 
comfortable, durable and cool looking. Fully-adjustable seats and 

FREE SHIPPING work surfaces grow and adapt to the changing size of any 2 | 

$299 .95 | child ages 3-10 and can accommodate all computer models. Sepa 


LIMITED-TIME OFFER 818-896-6333 


9-5 PM PST 
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The next wave 

One limitation of stand-alone 
multimedia products is that they 
lack the person-to-person interac- 
tion that makes online services so 
engaging. That may be changing, 
however, as online services like 
America Online introduce hybrid 
CD-ROMs, interactive multime- 
dia products that provide built-in 
connectivity to an online service. 
(See “Hybrid CD-ROMs: Tools 
for the New Media Consumer” 
on page 84.) The educa- 
tional implications of 
hybrid CD-ROMs are sig- 
nificant: students reap the 
benefits of multimedia 
while sharing the knowl- 
edge and insights of others 
exploring the same learning 
environment. 

Today’s home telephone 
lines have bandwidth limita- 
tions, making the process of 
downloading video and ani- 
mation impractical or time 
consuming. A growing num- 
ber of online areas, however, 
integrate some multimedia capa- 
bilities — most often photos — 
with online interactivity. AOL’s 





Congress’ innovative idea of set- 
ting up controversies within the 
exhibit a step further. They 
would put those controversies 
into a message board and allow 
members to use it to post their 
opinions for all to read. 

There are two obvious advan- 
tages to this implementation. 
First, as an online visitor, you can 
view extensively annotated vivid 
photographs of the scrolls and 











archeological relics from the site. 
Second, you can communicate 
with other viewers who bring to 
the exhibit an entirely different 
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TREASURE HUNT FOURTH CLUE: 


The path to a clue is contained within this message. 
Unfortunately, the four pieces of the path have been merged 
together, although the letters in each piece remain in the right 
order. If you can pull out the letters for the path, the remaining 
letters will spell the key to the message you need to find. 
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Library of Congress’ Scrolls from 
the Dead Sea exhibit [Keyword: 
Library] represents one of the 
earliest examples of this integra- 
tion. As the date for the opening 
of the Library of Congress’ Dead 
Sea Scrolls exhibit approached, 
AOL was contacted by Library of 
Congress staff about creating an 
online version of the exhibit. 
AOL and Library of Congress 
representatives agreed that one 
of the key goals of the online 
project was to take the Library of 
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perspective. The Scrolls from the 
Dead Sea exhibit clearly succeeded 
in this mission. After the exhibit 
opened, the Voices area was 
buzzing with messages on topics 
from Barbara Thiering’s contro- 
versial book, Jesus and the Riddle of 
the Dead Sea Scrolls, to announce- 
ments about an online class relat- 
ed to the exhibit contents. 


The inquisitive eye 
Bringing art treasures into 
schools and homes is a natural 





online multimedia application. 
The Los Angeles-based Getty 
Center for Education in the Arts, 
for example, is applying the ben- 
efits of online communication to 
art education. When implement- 
ed this fall, ArtEdNet will provide 
teachers access to a World Wide 
Web server. It will contain images 
from the Getty collection’s multi- 
cultural art prints series, contex- 
tual information about these 
images and extensive curricu- 
lum resources. Meanwhile, a 
bulletin board will enable 
artists and educators to 
engage in ongoing commu- 
nication about their work. 

AOL’s National Museum 
of American Art Online 
[Keyword: NMAA] — 
billed as the nation’s first 

“virtual museum” — also 
combines multimedia with 
interactivity. Members can 
download dozens of digi- 
tal reproductions of paint- 
ings and photographs from the 
NMAA’s collection. They can also 
exchange ideas with museum 
staff and fellow visitors on topics 
from contemporary art to com- 
bining art and technology. 

When multimedia combines 
with online capabilities, you typi- 
cally get more than the sum of 
the parts. While many have expe- 
rienced this, it is exemplified by a 
mother who wrote to staff at the 
National Museum of American 
Art about her experiences 
online: “I have downloaded three 
landscapes and got my computer- 
addicted six-year-old interested 
in art.” It’s these kinds of eye- 
opening experiences that will 
keep educators, parents and cor- 
porate trainers energized about 
the potential and power of multi- 
media as a learning tool. 


Elizabeth Weal is a Bay Area writer 
who divides her time between playing 
with software and writing about tt. 
Her passion is finding ways to help 
kids use computers to enhance learn- 
ing. You can reach her on AOL at 
HodgeB. 














* Make Your Job Search 
Easier! [Keyword: 
Career] Find your first 
job, a better job or the 
kind of career you 
never knew existed 
before when you 
explore the Career 
Center. You can: 
Use the resume 
template to create an 
instant professional 
effect 
¢ Attend a live public 
conference, make an 
appointment with a 
private counselor or 
explore the career 
analysis tools 
¢ Advertise your skills 
on the Talent Bank 
and have employers 
call you 
¢ Search through the 
AdNet Job Listings to 
find real job opportu- 
nities all over the 
country 








¢ SATs [Keyword: College] 
Learn how to work with 
the exam, improve your 
score and get into the col- 
lege of your dreams! The 
sponsors of the SATs, the 
College Board, provides: 
« Message boards to ask 
the staff questions 
¢ Live conferences on 
college-related topics 
¢ Tips for choosing a 
college 
¢ Financial aid informa- 
tion and availability 
¢ Searchable College 
Handbook provides 
descriptions of more 
than 3,000 colleges and 
universities 
¢ Registration and test 
dates for all major pre- 
college exams 
Check out the Princeton 
Review and Stanley Kaplan 


if i) College 


aa 





areas for more informa- 
tion! [Keywords: Kaplan, 
Princeton Review] 


¢ Graduate School 
[Keywords: Kaplan, 
Student] Princeton 
Review and Kaplan can 
help you prepare for grad- 
uate school entrance 
exams, whether you’re 
going into law, business, 
medicine or any other 
program. 


¢ Electronic University 
Network [Keyword: EUN] 
Go to a university or col- 
lege electronically! You 
can take a course that 


suits your schedule from 
a variety of credit-by- 
examination courses 
and distance learning 
opportunities. 


¢ Get HELP with your 
homework! [Keyword: 
Teacher Pager] Having 
problems with your home- 
work or need a question 
answered? Whether your 
question is about simple 
arithmetic or a formal 
thesis, the teacher pager 
is there to help you. You 
can also: 

¢ Schedule tutoring ses- 

sions on all major acade- 

mic subjects 








© All About the SAT 
© All About the PSAT 
2 All About the ACT 
© Sample Test Questions 





Entrance Examination Board, This service ie 
provided golely by Kapien. 


Keyword: SAT, ACT 
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Guided Talk 
Tour PSAT/SAT to Kaplan 
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“SAT is @ regiatered trademark of the College 





¢ Get exam-taking tips, 
mini-lessons and real 
practice exams from the 
Exam Prep Center 


¢ Check out the Study 
Skills Service for lessons 
on how to study; 
brochures for parents on 
how to help their child 
learn; study skills sessions 
and message board inter- 
action; a study skills sur- 
vey; course content out- 
lines; and more! 





Click here for the Kaplan 
Center Directory and news 
and events! 












Watch here for upcoming live 
events with experts on 
testing and admissions! 














Keywords 

° Suggestion — 

Keep the knowledge 
growing by telling 
AOL how to make the 
channel better. 











This award-winning area contains a vanety of resources to answer questions 


and provide you with new and creative ways of learning. Learn about the 





world through such cultural offerings as the Smithsonian, National 





Geographic and Atlantic Monthly. Take classes and further your education 


through the Electronic University Network. Get answers to your questions usin 


the Teacher Pager. Let AOL broaden your knowledge of the world. 





¢ Learn how to be a better 
parent! [Keyword: Parent] 
Visit the Parents 
Information network to 
attend forums and con- 
ferences covering issues 
such as Home Schooling, 
Child Abuse, Special 
Education and much 
more. Use the chatboards 
to give or get helpful hints 
on parenting. 





¢ Multimedia Exchange 
enables teachers to plan 
and execute joint multime- 
dia projects, and to get 
information from and 
interact with the National 
Demonstration Laboratory. 
[Keyword Path: TIN > 
Multimedia Exchange] 


¢ CNN Newsroom Online 
and Turner Adventure 

Learning [Keyword: CNN] 
provides maps, photos, 


SMITHSONIAN 


ONLINE 


sounds and other timely 
multimedia goodies. A 
new adventure starts every 
month during the school 
year! Learn about careers 
in broadcasting or just 
talk about the news with 
CNN reporters and pro- 
ducers. Talk live to people 
in the news on CNN 
Newsroom Online! 







e The Electronic 
Schoolhouse helps 
teachers connect class- 
rooms with others both 
here and overseas. As well, 
they can connect their 
classes with communities, 
senior citizens, online 
“artists in residence.” 
[Keyword: Schoolhouse] 
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NEW: BUSINESSES ARE 


GROWING 


IN THE 
GREENHOUSE 
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These pioneer 
infopreneurs got 
their businesses 
together and took 
them online. 


Could you be next? 


ith millions 
of people 
signing on 
to online 
services, 
entrepre- 
neurs have 
recognized 
these services as fantastic venues 
for promoting their businesses. 
Most savvy business people 
today know that new media can 
be the tools for great success 
and that ignoring digital tech- 
nology can lead them into bank- 
ruptcy. The problem for most 
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business people is that 
they don’t know what 
they should try first 
and they don’t know 
how to access the vast 
opportunities of the 
digital and online 
world. The revolution 
in the way business is 
being conducted is 
happening quickly 
and it’s happening 
everywhere. The 
entrepreneurs that are 
truly in touch recog- 
nize the online world 
as a place where they can com- 
pletely develop their business by 
creating material and services 
designed specifically for online 
members. 

These are the kinds of busi- 
ness people America Online 
has accepted into The AOL 
Greenhouse. This program is 
dedicated to the development of 
the next generation of online 
content — content that is cre- 
ative, interactive and, most impor- 
tantly, specifically designed for 
the online medium. What is revo- 
lutionary about this new program 
is that these developers of AOL 





Sarah Browne 
of World Pulse, Inc. 





content do not work 
for AOL. Instead, the 
developers are the 
people who probably 
best understand the 
online community, 
the AOL members 
themselves. 

The Greenhouse 
was designed to iden- 
tify and promote 
entrepreneurs who 
aspire to make a 
business of the new 
online medium. 
Let’s go back a cou- 
ple of years to see where and how 
it all started. 


Not foolish after all 

In July 1993, Tom Gardner, 
David Gardner and Eric Rydholm 
started an investment newsletter 
with three aims: to inform, to 
amuse and to help average 
investors make money. Borrowing 
from a line in Shakespeare’s As 
You Like It, they dubbed the 
newsletter The Motley Fool. Then 
the “Fools” — as they called 
themselves — did something that 
would forever change the course 
of their business and their lives. 












Gentle Ben wins second green jacket. 
(Steve Munday / ALLSPORT) 
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In an effort to further the reach 
of their business, they started a 
Motley Fool message board on 
AOL. Within a few months, they 
found themselves devoting more 


i 


of 
















































time to their message board than 
to their printed newsletter. 

The popularity of The Motley 
Fool message board did not go 
unnoticed by the AOL personal 
finance staff, who asked them to 
create and run an entire area 
online. The Fools were not really 
foolish. They understood and 
appreciated the power of the 
online world. The Motley Fool 
offline was unique, but The Motley 
Fool online could be truly excep- 
tional. They shut down the press- 
es, sent their subscribers refund 
checks and launched The Motley 
Fool online. Within weeks, The 
Motley Fool was one of the most 
popular and talked about areas 
on AOL. 

AOL executives knew that 
entrepreneurs who understood 

the new medium were most 

likely to successfully create 
and define the future of 
both their own busi- 
nesses and the medi- 
um itself. AOL 
Services president, 
Ted Leonsis, saw a 
need to capitalize 
on this newly 
revealed 
phenomenon. 






















Brian Henley, 
the creator of iGOLF 





The first stars are born 

Daniel Krifcher, the Green- 
house general manager, explains 
‘how it all happened: “Ted Leonsis 
approached me with the idea of 
creating an environment for iden- 
tifying, funding and nurturing 
online ‘infopreneurs’ — the first 
generation of interactive and cre- 
ative original content providers 
for the online medium. Within 
two weeks, we had written a white 
paper and generated extensive 
consensus and excitement with 
the AOL organization. Three 
weeks after that, we announced 
the AOL Greenhouse to the 
public.” 

In November 1994, AOL’s 
online world was invited to apply 
to join the Greenhouse. Selected 
participants are supported with 
a creative and entrepreneurial 
environment: access to millions 
of AOL members; online promo- 
tion opportunities; production 
support; and participation in 
the AOL Web Site and other 
Internet initiatives. As well, AOL 
created an investment fund to 
provide seed equity funding for 
Greenhouse participants. 

By spring 1995, the AOL 
Greenhouse had received more 
than 10,000 inquiries and more 
than 1,700 formal applications. 
The first six Greenhouse partici- 
pants were announced in April 
1995. These six teams of entre- 
preneurs promise to design 
exciting new content that will 
serve as a model for the online 
industry for years to come. They 
are Motley Fool, Inc.; InterZine 
Productions, Inc.; Health 
ResponseAbility Systems, Inc.; 
NetNoir, Inc.; The electronic 
Gourmet Guide; and The Health 
Zone. Let’s take a closer look at 

what each of these innovative 
companies bring to the table. 


Back at Fool headquarters 
Although it already enjoyed 
a presence on America Online, 
the Motley Fool, Inc. planned 
to become more prolific. The 
Greenhouse program sounded 
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like a perfect opportunity. As 
participants in the Greenhouse, 
the Fools will be launching three 
new interactive areas, including 
coverage of entertainment 
(Follywood), sports (Fool Sports) 
and culture. Each distinct area 
will retain the Fools’ distinctly 
irreverent and entertaining point 
of view. Co-founder David 
Gardner explains, “At Fool HQ, 
we don’t sleep much. We’re 
online 24 hours a day, doing what 
fools have done for centuries, 
entertaining while we inform. 
Our aim is to empower and 
champion one of our society’s dis- 
enfranchised voices — the public 
community at large. The fact that 
we can seriously attempt this is a 
testimony to the power and beau- 
ty of the new online media.” 










The world’s biggest golf club 

Brian Henley’s golf career 
began on a high note when, at 
the age of 9, he won his first tour- 
nament. He hasn’t won much 
| since, but he has made his 
| beloved sport a focus of his suc- 
cess. InterZine Productions, Inc., 
| founded by Henley and his part- 
| ner Gary Galyean, submitted one 
of the first proposals to be select- 
ed for the Greenhouse. InterZine 
Productions — an online content 
production company — will ini- 
tially focus on producing interac- 
tive products and services for the 
golf industry under the iGOLF 
brand name. 

The Henley/Galyean team 
provides the perfect combination 
for this new venture. Before 
starting InterZine, Henley, now 
| 31, was a founder and former 
director of marketing and 
business development at 
Fairway Technologies, an IBM- 
Blockbuster Entertainment multi- 
media joint venture. Galyean, 44, 
is an experienced golf writer, as 
well as being the founder and 
publisher of the acclaimed golf 
newsletter The Golf Letter — The 
Inside Report on World Golf. 

iGOLF is being developed 
exclusively for interactive media 
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WHAT YOU'LL FIND IN THE 
FIRST CROP 


¢ timely health information 
updates from medical centers 
& agencies 

¢ online support groups 

¢ educational quizzes, games 
and interesting facts 

¢ a network for health 


The Motley Fool 

Financial Forum 

[Keyword: Motley Fool] 

*¢ investment tips for both 
novices and experts 

* daily coverage of topical 
investment news 


interactive investment games professionals 
e staffed chat rooms with lively 
investment discussions NetNoir 
[Keyword: NetNoir] 


e a database of Afrocentric 
music information 

* specialized sports coverage 

e education information and 
resources 

¢ business networking 


Follywood 

[Keyword: Follywood] 

* movie ratings by AOL 
members 

¢ a screenplay written by AOL 
members 

e a humorous and informative 


guide to movie making eGG 


[Keyword: eGG] 

* nationwide cooking club 
competition 

¢ cookbook reviews 

¢ weekly meal planning 

¢ food trivia game 

* special appearances by 
cooking celebrities and chefs 


iGOLF 

[Keyword: iGOLF] 

¢ timely and comprehensive 
coverage of golf news and 
events 

¢ columns by well-known golf 

_writers and celebrities 

¢ golf product information 

* interactive golf games 

¢ a virtual golf clubhouse 


Health Zone 

[Keyword: HealthZone] 

© access to nutrition and fitness 
experts 

e diet and fitness support groups 

e health and fitness store 

* special appearances by 


Better Health and 

Medical Forum (BHMF) 
[Keyword: Health] 

¢ indepth coverage of news- 





worthy health issues celebrity athletes 















































































Let the birds peek into your nest. 

Create a room that'll make even the 
best nest-builders in the forest envious: 

an expansive treetop view, plus the 
solid security of Andersen” Patio Doors. 

To learn more, call for a free idea book. 
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Come Experience Andersen Light! 



































[MESSAGE BOARD 


with original and timely editorial 
from popular golf writers and 
personalities, including Gary 
McCord and Ben Wright (both of 
CBS), Steve Hershey (USA 
Today), Brad Klein (Links 
Magazine), Jim Bartlett (Golf 
Week) and Vartan Kupelian 
(Detroit News). Coverage ranges 
from tournaments and travel, to 
equipment and instruction. Using 
the highest quality graphics, pho- 
tos and video capabilities avail- 
able, iGOLF will premier a num- 
ber of original interactive areas. 





David Ellington (left) 
and Malcolm CasSelle 
(right) of NetNoir 





These include a virtual club- 
house, interactive golf games and 
regular live interviews with play- 
ers, writers and executives from 
the world of golf. As Henley 
explains, “What you'll see on 
iGOLF is totally unique content 
that is developed specifically for 
the online world. We haven’t 
taken a magazine and stuck it 
online. We haven’t taken material 
from somewhere else and put it 
online. This is material created 
specifically for this environment, 
and for that reason, we think the 
























results will be better than was 
previously possible.” 
A doctor in every home 

Health ResponseAbility 
Systems, Inc. was founded by the 
wife and husband team of Elin 
Silveous and Dr. Allen Douma. It 
established a presence online 
when it launched the Better 
Health and Medical Forum 
(BHMF) on America Online in 





Thomas and David Gardner of The 
Motley Fool 


1993, long before the creation 

of the Greenhouse. The BHMF is 
a nationally recognized, interac- 
tive health and medical informa- 
tion and communication system 
designed for both consumers and 
health professionals. 

Silveous explains how the 
forum got its start: “A couple of 
years ago, following a diagnosis 
of multiple sclerosis, I logged on 
to all of the online services in 
search of health information and 
networking opportunities relat- 
ed to the disease. Information 
was either non-existent, diffi- 

cult to locate, written at a 

reading level higher than 
most consumers, or it was 
expensive. Something had to 
be done, so the Better Health 
and Medical Forum was born 
out of that experience.” 
Douma also foresaw the 
potential for online 
delivery of health 
and medical 
informa- 
tion 
based 
on his 
own. 
















To get on NetNoir via America Online, call 1.800.827.6364 dept. code 13461 and ask for your free software. 
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personal experiences. “I was a 
rural physician in North Dakota 
trying to take care of 13,000 peo- 
ple over 2,500 square miles. Quite 
frankly, I couldn’t do a very good 
job of it. I felt a moral imperative 
to try to find another methodolo- 
gy. I realized the only solution was 
to empower each and every mem- 
ber of that community to be able 
to take care of themselves; not 
only to prevent illness, but to 
become their own doctors with 
me as their consultant.” 

After two years of enormous 
success for the Better Health 
and Medical Forum — having 
been named by both NetGuide 
and PC Novice as one of the best 
places to go online — they decid- 
ed to take their forum to the next 
level of development through 
the Greenhouse. As participants 
in the Greenhouse, Health 
ResponseAbility Systems will 
broaden access to information 
and connectivity and will produce 
products and services that create 
exciting multimedia experiences 
for health care consumers and 
professionals. 

Says Douma: “In the last 20 
years there have been a lot of 





Elin Silveous and Allen 
Douma, M.D. of Health 
ResponseAbility Systems 


changes in health and medical 
care delivery. Today, when doc- 
tors don’t make house calls any- 
more, Health ResponseAbility 
Systems is going to put a doctor 
in every house.” 


Your daily hip injection 

Malcolm CasSelle wants 
NetNoir Online to be known as 
the place in cyberspace where 
everyone can go to get “their 
daily hip injection.” The co- 
founder and chief technology 
officer of the company holds 
advanced Computer Science 
degrees from MIT and Stanford 
and has been “playing with 
computers since [he] could tell 
the difference between a one 
and a zero.” 

NetNoir, Inc. is a new media 
company with plans to digitize, 
archive and distribute Afrocentric 
culture in cyberspace. Founded 
by CasSelle and E. David 
Ellington, Esq., NetNoir’s first 
project is NetNoir Online. Also 
known as “The cyber-gateway to 
Afrocentric culture,” the cultural- 
ly focused online service will pro- 
vide a global and distinct view- 
point for online members. 























NetNoir Online will feature a 
base of Afrocentric content that 
appeals to people all over the 
world. The cultural materials 
include content from Afro- 
Caribbean, Afro-Latin, Afro- 
European, continental African 
and African-American cultures. 
NetNoir Online’s content will 
include music, sports, education, 
graphics, commissioned articles, 
games and bulletin boards. 
NetNoir will also provide a wide 
range of interactive services, 
including distance learning, 
online shopping and advertising. 

Ellington explains how he rec- 
ognized the need for such a ser- 
vice: “I would go to new media 
seminars and conferences when I 
was practicing law in Los Angeles 
and I would notice that there was 
nothing Afro-centric. This really 
surprised me because it was an 
incredibly successful area. It hit 
me that this was a whole new mar- 
ket that had to be filled.” 


What’s cookin’ on your computer 
The electronic Gourmet Guide 
(eGG) was the first and only food 
and cooking magazine on the 
World Wide Web. With 
its innovative visual 
and editorial 
content, the 
eGG-a-zine 
speaks the 
language of 
the Internet 
surfer, with 
extensive 
use of hyper- 
text anda 
truly interac- 
tive way of relat- 
ing to the 
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ELECTRONIC URBAN RE 


Now you can get all the ENTERTAINMENT 411 
from your computer via our new daily 
e-mail publication called : 
“THE ELECTRONIC URBAN REPORT” (EUR). 
And yes, it’s absolutely FREE! 





When you hook up with The EUR you'll get the 4117 on all your 
favorite celebrities, like Janet, Michael, Prince, Snoop, 
Whitney, Anita, Notorious B-I-G, Brandy, Denzel, Will Smith, 
Martin Lawrence, Shaq, Queen Latifah, 2Pac, TLC, 
Babyface, Salt-N-Pepa, Mary J Blige and many, many more. 














IT’S EASY TO ACCESS THE EUR THROUGH 
AMERICA ONLINE’S NEW “NETNOIR” SERVICE. 


USE KEYWORD NETNOIR. 


1. Send e-mail to majordomo@afrinet.net 
2. |n the subject area write subscribe 
3. In the message area write subscribe electronic-urban-report 





NO MATTER WHICH ON-LINE 
SERVICE YOU MAY BE ON, YOU 
CAN ACCESS THE EUR VIA E-MAIL 
WITH THESE 3 EASY STEPS: 


“DON’T WAIT! SIGN ON. NOW! 


We guarantee you’ll be among the very first 
to know the latest entertainment news. 
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reader. Within a couple of 
months of launching their Web 
site in December 1994, eGG 
co-founders Kate Heyhoe and 
Thomas Way heard about the 
AOL Greenhouse, applied and 
were invited to join. 

Heyhoe first began to appreci- 
ate the poten- 
tial of the new 
media when 
she started 
searching for 
contributors to 
the eGG. She 
had operated 
her own 
restaurant in 
Italy, but spent 








The virtual health club 

“Anybody who has ever 
wolfed down a pint of chocolate- 
chocolate chip cookie dough ice 
cream at midnight knows exactly 
why The Health Zone was start- 
ed. Anybody who has done one 
crunch too many and is ready to 
throw in the 
towel, knows 
my inspira- 
tion for 
starting The 
Health Zone. 
Anybody who 
has ever 
wondered if 
a healthy, 
balanced diet 


most of her is more than 
professional broccoli, tofu 
life working | cheesecake 
with film pro- | and oatbran 
duction in will under- 
Hollywood. \ 4) stand why I 
“When it : — - felt a need for 
came time to Thomas Way and Kate Heyhoe of The eGG_ = The Health 
approach these Zone.” 


master chefs and culinary profes- 
sionals about the eGG, I was 
afraid they would laugh at us, 
brush us off or simply not have 
the time,” explains Heyhoe. “But 
I was wrong — completely wrong. 
They responded with tremendous 
enthusiasm. To them, the idea of 
interacting with the entire food 
community, amateurs and profes- 
sionals alike, was something that 
they had never experienced 
before and they readily embraced 
the thought of communicating 
through multiple channels on 
AOL — getting instant, immedi- 
ate feedback. Finally, here was a 
medium that had no walls.” 

As a team, Heyhoe devotes 
herself to her true passions — 
food and cooking — while Way 
manages the ever-changing tech- 
nological end. Way, a self-made 
success in the computer industry, 
summarizes the eGG’s mission, 
“We realized that the food 
community eventually must be 
dragged into the electronic com- 
munity and we believe that we are 
the people to do it.” 
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Those are the words of Sarah 
Browne, co-founder of World 
Pulse, Inc. Browne is operating 
this new electronic environ- 
ment — a virtual health club — 
for both America Online and 
the Internet. The Health Zone 
contains various services 
designed to appeal to health- 
conscious Americans, including 
the means by which members 
can receive automatic computa- 
tion of their daily fat, calorie 
and nutrient count. 

The Health Zone also offers 
AOL opportunity to access nutri- 
tionists and personal trainers. It’s 
also designed to create a strong 
sense of community among 
Health Zone members through 
specialized chat rooms and per- 
sonal friends for support. It will 
be home to a special sports arena 
that will play host to celebrity 
athletes and speakers. Finally, 
The Health Zone will provide a 
wide variety of information and 
resources to help AOL members 
stay healthy and fit. 

Browne is co-author of 








PulsePoint and co-founder of 
Wired Women, a new, non-profit 
group whose mission is to empow- 
er women through technology. 
She has spent her career in mar- 
ket research analyzing potential 
in the marketplace for the female 
consumer. For those who think 
the online world isn’t physical, 
The Health Zone promises to be 
an exciting new spot to visit and 
hang out in cyberspace. 


Driving the new media 

With its Greenhouse program, 
America Online has developed an 
unusual corporate strategy for 
pioneering the new online world 
— it turned to its members for 
their ideas and involvement. 
Leonsis elaborates on the philoso- 
phy behind this corporate strate- 
gy, “We believe in the entrepre- 
neur...We believe that the entre- 
preneur has driven the new 
media. It wasn’t the newspaper 
barons that drove the radio indus- 
try. It wasn’t the radio mavens 
that drove television. It wasn’t the 
people in television who drove 
the cable industry. Every one of 
those businesses was pioneered by 
entrepreneurs.” Pioneers require 
a revolutionary spirit and an envi- 
ronment in which to work. The 
AOL Greenhouse gives these pio- 
neers everything they — and 
their customers — need to take 
the revolution to new heights, If 
you have a green thumb, if you're 
into modern methods of develop- 
ment, or if you have an informa- 
tion service that can work best in 
the online community, you might 
be the next AOL information 
business person. Check out the 
Greenhouse for the latest tool for 
the digital entrepreneur. Mf 

















Everypodys talking... 







“America Online: Best Consumer Online Service.’ 


Information Industry Association / Online Access Magazine Hot Shot Award 





“America Online is a well-designed, 
easy-to-use service...” 


PC Magazine Editors’ Choice, February 21, 1995 
















“America Online: offers the best balance of price, 
¢ features and appearance. Consumers evidently agree.” 


Walter 





The Wall Street Journal, January 12, 1995 
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America Online’- 
the #1 Choice 


Over 2.5 million people have selected 
America Online for access to the world 
of online news and information, finance, 
entertainment, electronic mail, free 
software, shopping and more. We make 
it all so easy and fun—and now it’s yours 
FREE! Just return the coupon or call 
1-800-641-7227 today! We'll send you 
a free start-up kit, free software anda 
trail membership, good for 10 hours of 


America Online. 


“America Online is a terrific product! | can communicate 
and access all sorts of information quickly and easily— 
whenever | want. One of my favorite areas to visit is 
Fersonal Finance; | find the service especially useful for 


getting timely information on all my investments.” 
Samuel |., America Online Member, Rochester, NY 
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“America Online has raised the bar on 


commercial online services” 
Windows Magazine 1995 Win 100 Awards 
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What's Special 

These are a few of the 
buried treasures, areas 
you may not find with- 


out a little searching: 


¢ Business Week Profiles 
of the Country’s Best 
Business Schools 
[Keyword Path: BW > 
What’s New > The Best 
B-Schools > B-School 
Profile] Learn all about 
different graduate 


business programs and 


_ how they rate to stu- 


dents, recruiters and 


Business Week! 


¢ Intuit Tax Filing 
[Keyword Path: Tax > 
Intuit Software Support 
> Electronic Tax Filing] 
Actually file your taxes 
online using Intuit tax 


software! 


¢ C-A-N S-L-I-M 
[Keyword Path: IBD > 
Information Center > 
Learn to Invest] Learn 
the investment strate- 
gies of multimillionaire 
Bill O’Neill by taking 
the C-A-N S-L-I-M 
Challenge, an educa- 
tional investment game 
where the prizes are 
free time on AOL. 











The Personal Finance area has the information you need to make it both easy 


and fun to make intelligent investment decisions. Understand the workings of 


investment and finance through an 
educational and informative array 
of finance-related forums and pub- 


lications. Check it out for yourself! 


a _ 


¢ Morningstar [Keywords: 
Morningstar, Mutual 
Fund] Reduce your invest- 
ment risk with easy-to- 

use mutual funds. The 
Morningstar area contains 
detailed performance data 
and information on more 
than 3,300 mutual funds 
listed and organized into 
33 investment objective 
categories. 


* Business Week Online 
[Keywords: BW, 
Businessweek] Get the 
world’s largest business 
magazine online before it 
hits subscriber mailboxes a 





* Quotes and Portfolios 
[Keyword Path: Stock > 
(enter symbol) > Add to 
portfolio > Display portfo- 
lio] Current quotes are 
updated every 15 minutes. 
Track your own stocks 
and watch how others per- 
form before investing or 


just for fun. 





* Port Folly [Keyword 
Path: Fool > Port Folly] 
Port Folly is the most com- 
pelling investment game 
the Motley Fool has devel- 
oped yet, combining stock 
picking, communal partic- 
ipation, fun and High 
Foolishness. 


¢ Investor’s Network 
[Keywords: IN, Investors] 
This interactive forum is 
dedicated to helping you 


and most newsstands. You 
can also: 
¢ experience online 
conferences with news- 
makers and Business 
Week editors 
¢ participate in “talk” 
sessions with business 
executives nationwide 
¢ browse and search 
archives of back issues, 
award-winning bonus 
issues and new online 
products to be developed 


make educated invest- 
ment decisions. Members 
discuss the market and a 
wide range of investment 
strategies in the Investing 
Today Message Board. ¥ 


VATION 


t LI E:R 
INVESTOR'S CORNER: 





¢ The Personal Finance 
Software Center [Keyword: 
PFSoftware] is your forum 
for shareware and public 





{EM OL, TM EOTERS Scary STRATEGES. Sone 








from established Business 
Week features 


¢ Motley Fool [Keywords: 
Fool, MotleyFool] Picture 
yourself surrounded by 
bell-capped jesters punch- 
ing madly at calculators, | 
leaning over dusty atlases 
jin the bal- 
| cony above, 
huddled in 
small groups 
or lurking 





domain software to help 
monitor your investments, 
track your constricting 
expenses or just keep orga- 
nized and above water. 
This forum offers software 





about dark carrels 
beneath a tower thumbing 
through tattered back 
issues of...what? Oh, it 
must be The Motley Fool, 
the innovative and 
refreshing online 

forum dedicated 

to investing, Gy 
artistry, logic, 

creative thought 

and High Foolishness! 


¢ IBD [Keyword: IBD] 
Investor’s Business Daily 

is the fastest-growing 
business newspaper in 
America. With the latest 
news and information 
from the business and 
financial worlds, this 

is a must-read for all 
managers, executives and 
entrepreneurs. Get JBD 
online the night before it 
hits the stands! 








you can try for free! 


¢ Real Estate Online 
[Keyword: Real Estate] 
Trade ideas, keep up with 
the latest information and 


Watchers Ponder Market's Nex... 
NEWS FOR YOU: No One Is Immune From Threat Of Bombs 
LEADERS & SUCCESS: Fitness Pioneer Jack LaLanne- L... 
EDITORIAL: Responding To Terror 
U.S. Turns Thumbs Down On Microsoft's Intuit Purchase 








learn more about how to 
buy, sell, rent, finance and 
invest in real estate in this 
specialized area. 
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ediamorphosis is a 
term coined by 
Roger Fidler, head 
of Knight-Ridder’s 
Information Design 
laboratory. It refers to the kind 
of comprehensive and radical 
change media has upon our 
lives. In Marshall McLuhan’s 
time, the pub- 
lic thought of 
media simply 
as television. 
If they really 
considered 

it, media 
became “mass 
media” and 
included 
radio and the 
printed press, 
such as news- 
papers and 
magazines. 
Media was 
equated with 
public voices 
in this series 
of one-way 
connection 
streams. TV 
created our 
first real “pub- 
lic mind,” as 
Bill Moyers 
showed very 
clearly in 

his ground- 
breaking four- 
part TV series 
in 1989 called 
TV, The Public 
Mind. The 
increase in 
access, vivid- 
ness and per- 
manence of public talk on tele- 
vision created an undeniable 
social reality, a mediamorphosis 
that people are now only begin- 
ning to understand. 

Of course, this understanding 
may come too late. Other medi- 
amorphoses — such as the 
effect on our lives of the per- 
sonal computer and of net- 
worked communications sys- 
tems — have already occurred 
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and must turn our attention to 
the impact of these systems. We 
are changing our minds about 
whom and what we are and 
how we function. This is not a 
strictly personal or individual 
matter because these medi- 
amorphoses impact upon the 


options and decisions of society 







A VERY INTELLIGENT SOCIETY, OR: 


WHAT 


ARE THE 
NEW IMEDIA 
DOING 
TO US? 


BY DR. DERRICK DE KERCKHOVE 


as much as we can about the 
new media so that we can find 
the fit that suits us personally. 


Our increased personal 
responsibility 
Today, talk of “media” means 


something altogether new. This 


concept doesn’t call to mind 
“mass,” but rather “multi.” 
Media carry public voices; they 








as a whole. We need to find out 


allow everybody to speak, some- 
times all at the same time. If 
we are to preserve this public 
accessibility, we must constantly 
be vigilant regarding the devel- 
opment of media systems. You 
are not accountable for what 
happens on your TV screen, 
but you are held responsible for 
at least some of 
what happens 
on your com- 
puter terminal. 
Interactivity — 
which more and 
more people 
want in their 
media — makes 
people responsi- 
ble in a com- 
pletely new way. 
The creation of 
TV content was 
a one-way affair, 
with little user 
input. Now, if 
you are plugged 
into America 
Online, you 

are talking 
back to your 
screen and 

the millions 

of people on 
the other side 
of it. This is 

a huge respon- 
sibility. For 
many of us, 

it’s also a new 
responsibility. 







The process of 
mediamorphosis 
The way 
media shape 
how we see society and the 
effect of this are interesting 
examples of a feedback loop 
between technology and our 
minds. Once particular tech- 
nologies become widespread, 
they create physical and mental 
conditions to support their 
own priorities, whether we con- 
sider them good or bad. They 
create huge magnetic and 
resonant fields around them. 
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800-228-7449 





ORDER 24 HOURS 


CUSTOMER SERVICE, CALL 508-443-6125 9am - 5pm EST 


Cardinal 28.8 Internal Fax/Moderf. 
Fast, fully compatible with V.34 Includes 
Fax/Data Software 





Now ar CD-ROM! Highly realistic, 
graphically advanced computer simula- 
tion. Packed with detailed scenery. 





a P ctorimersct Weds 
Reserve your copy today. Windows '95 
has an easier-to-use interface,and has 
plug and play technology. 





Your RAM 
With Just 
One Chick 






Eliminate “insufficient memory” messages 
and open more applications simultane- 
ously-so you can be more productive! 








Enjoy The Widest Soltware Support) 


WD KODE tere Heceesiing 
A Planback 












Wp Mrarent 20-resce: OF 114 wc 


WD <0-nc0e interac 2 
Meat LAKE Ascne inaer | 
oD Net iertace 


UD Corpse ih Soom se se 
Winders 3.1. G82 23, Ws 


—_ 
CRE 
Professional CD-quality sounds, plus a 
library of software, Speakers, and much 
more! 





. 


The CD-ROM upgrade kit includes a TEAC 
5.25” Quad Speed CD ROM drive, 
cables, software, and more. 





Sc 


38075 3 Foot 6 Pak for Children CD 21 
36172 A.D.A.M. The Inside Story CD see | 
36339 AnaTommy CD ...cr..s..00 28 
28598 Arthur's Teacher Trouble CD. AB) 
28590 Beauly and the Beast MPC 26 
39992 Berenstain Bears in a Fight CD...... 35 
31805 Dinosaurs Multimedia MPC 1,0 53 
36073 Exploring Ancient Architecture CD ......c.....00 20 
36521 Harry and the Haunted House CD oe) 
28533 Just Grandma & Me CD... 184 
36825 Kindergarten: Jumpstart CD 30 
37551 Lion King Animated Storybook CD......-.:.000-.:.30 
35615 Lion King Print Studio WIN Dae 
37361 Magic School Bus: Solar System CD ..........:...43 
35549 Magic Theatre w/FREE Microphone CD.........27 
35813 Mighty Morphin Power Rangers CD...........00..26 
39505 Mixed Up Mother Goose Deluxe CD .............34 
30610 Musical Instruments CD ......ccccccccsesssssesssen 53 
38101 Nickelodeon: Afraid of the Dark CD 39 
36828 Oregon Trail I CD ...ccscsscsccsesecseeseeeseserenens 54 
36968 Page Master CD 5 
37292 Peter and the Wolf CD 28 
37995 Reader Rabbit's Interactive CD 75 
33913 Redshift CD 46 
36377 Safety Monkey CD 28 
36758 Thumbelina CD. 21 
36379 Welcome to Bodyland CD 22 
36763 Where in the World: Junior CD ORE 


SPREADSHEE 


34669 Access 2.0 Upgrade WIN 122 
35541 Excel 5.0 Upgrade WIN 120 
36138 Lotus 123 5.0 Upgrade WIN 97 

37299 Quattro Pro 6.0 CD. ef 257 


32110 Better Homes Health Cooking CD 36 
34990 Deal a Meal CD : 4 
27747 DietPro LN OAT 
39159 Family Tree of 24 
33729 Healing Foods Cookbook CD......... iy? 
37348 Healthy Heart Cookbook WIN......... 19 
37648 Kathy Smith's Fat Burning CD......... ua? 
33528 Mayo Clinic Family Health CD i 33 
34986 Mayo Clinic Family Pharmasist CD 33 
36519 Mayo Clinic Sports Health CD... tn tOD 
38253 Mayo Clinic: Health Encyclopedia CD............71 
37355 Micro Kitchen/Southern living CD -...0:...........39 
38188 Neck & Back Pain CD : 30 
38239 UltraCoach Samna7, 


AOL Navigator 1995 WDP II 





37534 Card Shop Plus Deluxe CD ae ay, 
37991 Card Shop Plus Deluxe WIN.......-c:esssseeee32 
36187 Clickbook WIN : 43 
34905 Corel Draw 5.0 MPC CD 451 
34384 Corel Gallery CD 32 
37294 Corel Photo Paint Plus 5.0 CD 65 
33036 Creative Writer WIN 30 
37045 Fine Artist CD a Bea 
39380 LandDesigner MMedia for Garden ................38 
38454 Learn to do Desktop Publishing 1.0................33 
33514 Microsoft Publisher 2.0 CD 89 
37468 Page Magic WIN 47 
36703 Photo CD Access w/Soundl..... 21 
37126 Photography Made Easy CD 27 
37009 Picture Publisher Live 5.0 CD 124 
33923 Print Artist WIN...... ‘ 27 
36030 Print Shop Deluxe 2.0 WIN. : 49 
36031 Print Shop Deluxe Ensemble CD......... 7s 
36710 Stationary Store CD (ae Al 
32876 Word 6.0 WIN voccccccssccccsssssersssssseeeeseeeseeeens 10 
32878 Word Upgrade 6.0 WIN .....csccossssseceeeeeseeees.122 
35190 WordPerfect 6.0 Upgrade WIN ............. 90 


FINANCE/ACCOUNTING 


37386 Charles J. Givens Money Guide CD . 29 
36194 DacEasy Accounting 5.0.22... 88 
34117 DacEasy Accounting WIN..... 89 
36983 M.Y.O.B. Accounting 5 w/Payroll WIN 107 
37662 Managing Your Money 2.0 WIN...... 33 


34082 Money 3.0 WIN eR 
38797 One Write Accounting w/Payroll 4.5 .. 
35015 Peachtree Accounting Deluxe 3.0 CD 
28391 QuickPay 3,0 WIN 
36840 Quicken 4.0 WIN , 
36841 Quicken Deluxe 4.0 CD Latins Br 








36462 Compton's Intereractive Encyc '95 CD. 53 
36855 Encarta Encyclopedia '95 MPC 89 
37140 Encyclopedia of Humor CD. nM ate 21 
38780 Food & Wine's Wine Tasting CD...........s...33 
37345 Garden Companion CD..... 7 
30729 Global Explorer CD... P 52 


39351 Grolier Encyclopedia 1995 51 
33982 Home Remedies CD ‘ 

37114 Infopedia CD . Geis tie 5 
33625 JFK Assassination CD 36 





34727 Job Hunter's Guide to Career... 25 
35566 Lovejoys College Counselor CD... 32 
36088 Map 'n' Go CD with $10 Rebate............000.34 
37253 Micro Kitchen Companion CD.......... 27 


27680 Micro Kitchen Companion GOLD WIN... 27 
31806 Multimedia Mozart CD...... a 
30610 Musical Instruments CD ...... 
37429 New Car Buyers Guide 1995 CD 
33435 PhoneDisc USA: Residential CD. 











36017 SAT | Studyware CD.............. 53 

32960 SAT NEW Personal Trainer 2.0 WIN.. 34 
36110 Sharks! CD ... i 32 
32374 Street Atlas USA 2.0 CD 66 





36594 TriplePlayPlus! Spanish CD....... pete s.| 
26724 USA Wars: Civil War CD As 

36354 Weekend Home Projects CD. 
36111 Wings Over Europe WW Il CD 


OPERATING SYSTEMS 
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36764 3 D Home Architect CD : ieenne 60 
39161 ASK.ME for Lotus Smart Suite A 
39160 ASK.ME for Microsoft Office.......... 49 
31340 American Heritage Dictionary WIN 30 
33505 Art Gallery CD........... ee 53 
20422 AutoMap Road Atlas 3.0 a 45 
32383 AutoMap Ski Resorts WIN uae ee 
33926 BodyWorks Human Anatomy CD 3.0..........42 
39374 Bookshelf MPC '95...... 64 
37359 Cinemania Movie Guide 1995 CD .... 53 
34934 City Streets 3.0 CD........... 51 
29047 Complete Audubon CD....... 45 
37756 Composer Collection CD...... 70 





35281 MS DOS Upgrade 6.22 Bae 51 
36989 OS/2 Warp 3.0 CD : Sera 57 
36991 OS/2 Warp Upgrade 3.0 Wie Be 
35647 Windows '95 Onan 
35648 Windows '95 Upgrade Pee i) 
34081 Windows 3.11 Upgrade ee 
32903 11th Hour IBM CD yon 
39741 5 Foot 10 Pak Volume Ill CD 29 
29037 7th Guest CD 45 
38164 Advanced Civilization CD 35 
39212 Alone in the Dark Ill CD 42 
34638 BioForge Interactive Movie CD 43 


23190 Bowling League Secretary 6.0... 
26806 Civilization ale 
35717 Colonization: Sid Meier's vO 








36302 Dark Forces CD 47 
39682 Doom Companion CD... F 26 
36320 Doom Il: Hell on Earth CD 45 
36979 Flight Simulator 5.1 CD.. 52 


36979 Flight Simulator 5.1 CD.........c:ceceeseeee 52 
36629 Flight Unlimited CD.........-...0000+ 48 
35315 Front Page Sports: Football 95 CD...... 45 


36392 Full Throttle CD 
38196 Gadget CD... 
31659 Golf MPC ........ 
34006 HardBall IV..... 

32122 Harpoon Il 

38730 Johnny Mnemonic CD 
35326 King's Quest Vil CD 
36741 Lemmings Chronicles CD 
37754 Links 386 Pro CD, 
34155 MechWarrior Il CD. 
38906 Mortal Kombat Il CD 
33204 Myst CD v.ecccecssssnnsececceee 
39934 NASCAR Track Pack CD 
34085 Phantasmagoria CD 
35278 Picture Perfect Golf CD 
39650 Sail '95 WINDOWS. 
31457 SimCity 2000 

39033 Simlsle CD 

39031 SimTower CD 

22085 Solitaire Antics WIN 
34693 Space Quest Anthology CD 
34608 Spectre VR CD y 











36803 Sports Illustr. Swimsuit Calendar CD 26 
34568 Star Trek: TNG "A Final Unity" CD 46 
36893 Stonekeep CD eee 
37283 Street Fighter Compilation CD +24 
38236 Tie Fighter: Defenders ...... Metasterne 
38876 Tony La Russa Baseball 3 CD 47 
37565 Transport Tycoon CD.......essecee00s 46 
38672 Virtual Pool CD.... es 2 37 
35816 Virtual Vegas Volume 1 CD eee att 19 
34276 Wing Commander Ill CD ‘ keane 
37687 World Series of Poker Deluxe CD...... 30 
38344 X COM: Terror From the Deep CD....... 38 
36940 X Wing Collectors CD Sa ere 45 














35923 After Dark 3.0 WIN.........ccccsccsssseeees +4030 
25160 Anti Virus 2.0 WIN 95 
36465 Back UPS 200 92 
38796 Cleansweep WIN 27 
36312 Datasafe 2.0 WIN 23 26 
38453 First Aide 1.2 WIN 30 
38203 Hitchikers Guide to Info High. CD 34 


38021 I'll Get It. 

38389 Internet in a Box WIN 
38284 NetCruiser CD, 

23599 Norton Utilities 8.0 Upgrade 
34190 PC Tools 2.0 WIN...... 








prarA Modem 2:8 


The Fastest 
SuprakAX Modem 
forthe 


Includes 28.8 bps data/14.4 bps fax, 
Caller ID, fax/data software, Silent 
Answer fax/Voice line sharing, plus more. 





Noisebuster is the personal active noise 
reduction headphone that gives you a 
quiet space in a noisy world 


s Fa a , 
Build a high-rise skyscraper, rent out 
space, satisfy your tenants’ and manage 
your property into a profitable venture. 


Legefidary Southern cooking at its best! 
Over 1,300 recipes with everything from 
breads to BBQ. 


UTILITIES 








25135 QAPlus/WIN 6.0 54 36500 Jazz J 590 Speakers . 78 
37261 QEMM 7.5 62 35371 Roland MA 20P Powered Speakers 162 
39744 Ram Doubler WINDOWS 1.0 55 38308 Vivid3D 57 
38972 Remove IT WIN 31 37712 Vivid3D Plus a avs Oe 
510 Romaterial Again CD 21 38455 Vivid3D Pro by a 126 
582 Stacker 4.0 WIN 92 33649 Yamaha Powered Speaker (Pair) +66 























8648, Star Trek Screen Saver WIN 29 
37887 Star Trek: TNG Screen Saver WIN 30 
30756 Uninstaller 2.0 WIN 39 
39519 WebAuthor WINDOWS 92 
37178 WinCheckit 2.0 WIN 4l 35857 APLEX Quad speed EXT w/ctrl....... 552 
31012 WinProbe 3.0 WIN 40 35855 APLEX Quad speed INT w/ctt!........ 395 
37031 Digital Schoolhouse INT CDROM....... 214 
MACINTOSH 30216 Discovery CD16 INT CDROM es 270 
30746 Edutainment CD16 INT CDROM ....:.sssssse0000.424 
38350 Mitsumi Quad Speed Internal hee 
33603 11th Hour CD 53 34923 MultiSpin 4XE EXT CDROM f 503 
32177 Better Homes Health Cooking CD 36 38064 MultiSpin 4XE EXT CDROM Kit ....... 580 
37358 Cinemania Movie Guide 1995 CD 53 38058 MultiSpin 4X! INT CDROM 402 
214 Civilization 42 38065 MultiSpin 4XI INT CDROM Kit a 479 
9674 Falcon MC 38 37026 Omni 4X sapilia’ AIS 
26045 Flight Simulator 4.0 43 31809 OmniCD Upgrade Kit............ wl 7D 
38781 Food & Wine's Wine Tasting CD 33 38750 Panasonic Int DoubleSpeed CD... 178 
38022 I'll Get It 59 38586 TEAC 4X INT Multimedia Kit 256 
35804 Internet Starter Kit 2nd Edition 25 38737 Toshiba EXT QuadSpeed Kit 675 
37022 King's Quest Vil CD 49 38710 Toshiba INT QuadSpeed Kit 464 
3353 Lawnmower Man CD 39 
2 Lion King Animate Storybook CD 30 
9 ejpoaing cui Mone SInae sts 32 MODEMS/FAXES 
915 Marathon 37 
31352 Mayo Clinic Family Health CD 33 38275 Cardinal MVP144WIN 19.2INT F/M.........- 50 
72 Micro Kitchen Companion '94 27 38278 Cardinal MVP2881 28.8INT F/M 139 
32296 Myst CD 49 38280 Cardinal MVP288XF 28.8EXT F/M 161 
27940 Norton Utilities 3.1 95 37396 SupraExpress 14.4 Plus EXT 98 
35331 Phantasmagoria CD 53 37394 SupraExpress 14.4 Plus INT......... 86 
36032 Print Shop Deluxe 55 37395 SupraExpress 14.4 Plus MAC........ 98 
36839 Quicken 5.0 42 32317 SupraFaxModem 14.4 EXT MAC.. 178 
38084 Ram Doubler 1.5 ’ 55 32318 SupraFaxModem 14.4LC Ext. IBM 127 
35754 SimTower 35 32319 SupraFaxModem 14.4LC Ext. Mac 136 
36830 Star Trek: 25th Enhanced CD 40 38528 SupraFaxModem 28.8 v.34EXT ‘ 206 
34351 Star Trek: TNG Tech Manual CD 40 38529 SupraFaxModem 28.8 v.34INT id 180 
37192 Wolfenstein 3 D 35 38527 SupraFaxModem 28.8 v34EXT MAC.....sse.....213 
SOUND CARDS JOYSTICKS/MICE 
38635 Roland SC 88 Super SoundCanvas tws804 37036 AeroDuet 3D (Mouse and Pen} 119 
35480 Roland SCD 10 DB Sound Canvas CALL. 38163 CyberMaxx VR Headgear Display 799 
5628 Roland SCD 15 DB Sound Canvas CALL 32883 Cyberman 3D Controller 43 
2533 Sound Blaster 16 MCD ASP 171 37745 Dexxa 2 Button Serial Mouse 12 
32531 Sound Blaster 16 SCSI 2 172 39877 F 15 Eagle Tactical Stick ‘ 128 
34807 Sound Blaster 16 Value Edition 93 39874 F 15 Hawk Tactical Stick f 42 
37027 Sound Blaster AWE32 Valve Edition 156 39875 F 15 Raptor Tactical Stick oud 
34661 Sound Blaster Pro Value Edition 7 39876 F 15 Talon Tactical Stick 77 
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Features the most complete lists of Internet 
Addresses available. Connect to 1000's 
of different locations & people worldwide 


Play championship golf at Harbour Town 
and Banff Spring Resort Courses. Action 
includes aerial fly-bys and digital sound. 


tat CENTU 


MechWarrior 2 is an immersive 3-D 
combat battle simulation. Strap yourself 
into one of 15, 100-ton machines. 


Microsoft Plus! is packed with features 
that compliment Windows ‘95. Get fast, 
easy access fo the Internet . 


OYSTICKS/MICE 


31417 Flight Stick Pro........ccessseereaes 
36953 MouseMan Sensa Serial (Green) 





38544 HP LaserJet 4L 536 
38543 HP OfficeJet 790 





35133 Phoenix Flight & Weapons Controler 82 

36876 Pro Pedals a \ 75 ’ 

30825 Thrustnarer ACM Game Cord o MEMORY/CPU’S 

35104 Thrustmaster F 16 FLCS..... Zan Na 

333.44 Thrustmaster Formula T] IBM 112 36147 1X3 Simms 7Ons (4 Simms} CALL 

38156 Thrustmaster TQS for FLCS...... ‘i 112 36136 1X9 Simms 7Ons (4 Simms} CALL 
36149 4X9 Simms 7Ons (4 Simms) .........- CALL 
33620 Cyrix CXAB6DRX2 25/50 386DX 25 CALL 
31738 Cyrix CXA86DRX2 33/66 386DX 33. CALL 
34409 Cyrix CXAB6SRX2 25/50 386SX 25 CALL 

34228 BJ 10SX Bubble Jet Printer sais 267 35134 Overdrive 486DX 50 CPU CALL 

37978 Brother P Touch Label Printer sear 224 35502 Overdrive AB6DX 66 CPU CALL 

35800 Epson Stylus Color InkJet 1559 36727 Overdrive 486DX4 100 CPU CALL 

38190 HP DeskJet 320......... w313 36725 Overdrive 486DX4 75 CPU CALL 

38192 HP DeskWriter 320 MAC 313 38604 Overdrive PENT 63 CALL 


800-228-744 


CUSTOMER SERVICE, CALL 508-443-6125 9am - 5pm EST 


ORDER 24 HOURS 





On AOL Keyword: " " 
Visit Our Web Site: “ " 


No surcharge is added to credit card orders..PO's, wire transfers, personal and cashiers checks 
accepted..Some items are not returnable. Returns require authorization # and are subject to 15% 
restocking fee..A\ll items offered for sale are subject to availability.. We are not responsible for typograph- 
ical errors..Shipping and handling charges apply.. Worldwide shipping! 


All prices are subject to change without notice 
ES if 
oo aa 
ot 


COMPUTER 
31 Union Ave. Sudbury, MA 01776 Info: 508.443.6125 508.443.5645 
AOL Navigator 1995 WDP II 



































They change the language, the 
thoughts and the habits of the 
people in the environments 
where they are applied. In 
administrations and profes- 
sions, in marketing, distribu- 
tion and common usage, tech- 
nology is clearly affecting the 
ways we work, live and play. 
This sort of impact is not 
new; it is only the source of the 
impact that is chang- 
ing. Simple agricul- 
tural tools affected 
our thoughts and 
habits in the days 
before the industrial 
revolution. Then, 
our minds were con- 
cerned with seasons 
and seasonal prob- 
lems. From these 
simple tools our 
forefathers (and 
foremothers) creat- 
ed long-lasting 
myths and stunning 
architectures, such 





In short, there is 


marriage of the telephone and 
the personal computer have 
we begun to recognize that we 
are actually living in a truly net- 
worked society. Physical net- 
works continue to grow fast 
and furious as more and more 
people go online everyday. The 
online community is an unbe- 
lievably complex technological 
nervous system wired into every 
home. The system 
is growing and 
changing at the 
same time. Soon, 
everybody will be 
accessible using 
wireless communi- 
cations, freeing us 
from required phys- 
ical connections 
just as online ser- 
vices have freed our 
imaginations from 
the limitations of 
the physical world. 
Networked tech- 
nologies are devel- 


a Norm ees a lot of talk in the oping a a spa 
oday things are : 3 mind with complex 
win ch faster. media about the media. interconnections 
Communication tech-  Alreatly most of us feel and linkages. The 
nologies affect the way __ that we aren't fully path was clear: first 
we process informa- part of society unless ©‘ ‘¢!ephones, then 
tion, so today they we are part of the modems, then the 
have greater power : Internet, then the 
and a faster effect on latest conquest inthe =World Wide Web, 
the feedback loop digital revolution. then huge Wide 


between mind and 
matter. This is how a medi- 
amorphosis comes about: 


Step one: technological growth 
First, the new technology 
must establish itself. Not only 
must the technology be avail- 
able, but a large number of 
people must actually use it. A 
critical mass of technological 
players must be reached for 
the technology to have direc- 
tion and durability. Since the 
invention of telegraph and 
telephone, for example, we 
have seen networked communi- 
cations establish themselves 
into our culture by leaps and 
bounds. But only since the 
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Area Networks 
like America Online. Now all 
of these are interconnected 
and seamlessly linked. These 
linkages allow people and 
machines to work together with 
increased speed and efficiency. 


Step two: spin, hype and mind 
The spin doctors have already 
started their job of mental 
conditioning. Everywhere you 
look, you see books about the 
Internet, movies created with 
digital technology, television 
shows concerned with virtual 
reality, and news shows and 
articles about the wired world. 
Look at children’s games, edu- 
cation and popular events. The 








market, and the public media it — 
supports, favor the increased 
distribution and use of the 
technology, hype and all. 

In short, there is a lot of talk 
in the media about the media. 
Already most of us feel that we 
aren’t fully part of society 
unless we are part of the latest 
conquest in the digital revolu- 
tion. And because we believe 
it, it’s true. We hear talk about 
losing our jobs and we draw 
the necessary conclusions. We 
start believing that we are not 
employable unless we are com- 
puter literate or even complete- | 
ly fluent. We start looking into 
new directions and new oppor- 
tunities. We turn to the online 
community. People are getting 
online by the tens of thousands 
every day. They begin to devel- | 
op their mental condition 
around the things the technol- 
ogy promises. Some say the age 
of television was all hype, made 
up of nothing but advertising. 
In saying this, they ignore the 
fact that this era represented 
the most abundant growth of 
material goods production ever. 
Most people have higher hopes 
for the age of online. We can 
only imagine what sort of an 
era it will produce. 


Step three: synaptic 
connections 

When we use the new media, 
our minds are being intimately 
solicited to respond, to partic- 
ipate, to become a part of the 
digital community. This invita- 
tion is all the more intimate 
now that we share with our 
machines the responsibility to 
make sense of all that we see 
and experience. Because we are 
using our minds differently 
than ever before, can we draw 
the conclusion that something 
is actually changing within our ~ 
brains? Perhaps, but let’s con- 
sider this further. 

Nothing happening in the 
new media is changing our 
basic nervous system. However, 





we must recognize that we are 
changing the way we 
think. Whatever is 
happening in online 
communities or 
within our comput- 
ers, we are changing 
more than just our 
opinions, needs and 
desires. The change 
goes deeper than 
that, perhaps into 
our very brains and 
hearts. The most 
adaptable part of 
our brainwork is car- 
ried by what is 
called “synaptic con- 
nections.” These con- 
nections — number- 
ing up to ten thou- 
sand per brain cell — 
make up trillions of 
reliable cellular inter- 
connections. These 
mental patterns struc- 
ture and organize 
how we make sense of 
our environment. | 

There are reasons to suspect 


The so-called 
information Highway is 
often passed off as pure 
hype. Yet we are part 
of the feedback loop 
guiding government, 
business and ourselves 
to bring about the new 
digital community. 


One Phone Line, 





that children’s nervous systems, 


for example, 
respond in a very 
specific way to digi- 
tal technology. It 
seems that by play- 
ing with video 
games and comput- 
er interactive sys- 
tems, kids can 
develop a quicker 
reaction time 
between a stimulus 
and its appropriate 
response. They 
hone their hand-eye 
coordination while 
they develop their 
skills at the particu- 
lar task. A joystick 
fanatic improves his 
or her speed, often 
in stunning ways. 
The same types of 
results are evident 
on the hands of a 
pianist improving 
his or her piano 
playing ability. Most 


adult beginners — at playing 


FoneFilter’ 


the piano, computer games or 
similar motor skill-dependent 
tasks — realize they will never 
achieve the same speed and 
precision as can a child. We 
can gain confidence in the 
recognition that our entire cul- 
ture is getting wired, especially 
our youth. 

The talk and the hype about 
the new media is also gathering 
speed and precision. As more 
people get online, the real 
potential of the new media 
becomes clearer. There are 
more and more reality checks. 
These are given more expo- 
sure, and this exposure defines 
more precisely the synaptic 
connections that structure our 
otherwise vague and general 
responses. In this way, the feed- 
back cycle of observation and 
interpretation lead us to see 
the things we were looking for 
all along. 

This effect is all the more 
powerful because the structure 
of the brain itself — the object 
through which we perceive 





Three Uses! 


Dedicated Numbers On A Single Line! 


Most local phone companies will assign up to three 
separate phone numbers on a single telephone line 
for a small monthly charge. 

(Call your phone company to order your Distinctive Ring Numbers) 
Callers will dial your main phone number to reach 
you, an additional number for your fax and a third 
number for your modem or other equipment. 
FoneFilter™ routes each call as it rings to the 
assigned device by detecting the distinctive ring 
patterns of your dedicated phone numbers. 

Finally, there’s a way to successfully use one phone 
line for up to three different uses! 

Installation is a snap, just plug FoneFilter™ 

into your phone jack and that’s it! 


The End of Fax Frustration! 


When you have one phone number for your fax machine and telephone, 
it can be exasperating. You want your fax machine to receive data calls 
but it often interferes with your voice calls. 

Now, FoneFilter™ offers you a unique solution... 

give your callers a separate fax number 

without adding another another 
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No external power required. Works with all faxes, 
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Ideal for Home Offices! 
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reality — is being changed by 
reality as we perceive it. My 
studies into the effect of read- 
ing on the brain show that the 
structure of the very medium 
you are using helps to form 
the synaptic connections in 
the brain that allow you to 
use the same medium. For 
example, the literate imagina- 
tion penetrates the mind 

by creating there a kind of 
stage where we can 
imagine the things 
about which we 

read. Thus we each 
develop a private 
view about reality 
through the filters 

of our own staged 
representations. 

The collective net- 
worked imagination, 
on the other hand, 
penetrates the mind 
differently. It works 
on the connections 
between many 
minds, and not on the 
contents of private 
minds. A certain 
order of synaptic con- 
nections establishes 
itself as a norm for 
our behavior and our 
judgment. This order 
is established both by 
how we use a medium 
like a computer or the online 
community and by what we are 
invited to do with it. 

Connectivity becomes a 
way of life. We develop net- 
worked minds. Today people 
are willing to move their home 
base to a new location just to 
get better access to a major 
trunkline of data bandwidth. 
For me, the size and acces- 
sibility of the world has 
changed since I got online. I 
am connected to the world in 
a way that even a photograph 
of the Earth from the moon 
couldn’t make me feel. Today, 
you can “see” almost the 
entire world in real time on 
your computer. 
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New metia are 
transforming us into a 
very intelligent society. 

Instead of heing 

homogenized by the 
control of our tastes, 
as happens when we 
passively watch TV. 





Step four: pressure on the 
existing infrastructures 

The technology is finding its 
way to constantly more users 
who are demanding increasing- 
ly better performance. The 
existing infrastructure is pres- 
sured to yield to these demands. 
This has happened before as 
each major technology chal- 
lenged — and sometimes dras- 
tically changed — the limita- 
tions of its sur- 
rounding environ- 
ment. For exam- 
ple, think about 
the drastic change 
effected by the 
automobile on the 
quiet rural quality 
of the American 
small town. 

In the online 
world, there is 
considerable pres- 
sure to expand 
the carrying 
infrastructure 
both in technology 
and regulation. 
The users of the 
Internet and 
online systems are 
desperate to get 
more bandwidth. 
There is a lot of 
push and pull 
between the tradi- 
tional carriers for the greatest 
market share. But now we also 
have a say that we didn’t have 
in the television age. 


Step five: mediamorphosis 

The so-called Information 
Highway is often passed off as 
pure hype. Yet we are part of 
the feedback loop guiding gov- 
ernment, business and our- 
selves to bring about the new 
digital community. Thus we 
have a metamorphosis of cul- 
ture — a mediamorphosis — in 
which people participate will- 
ingly. Our culture is affected 
more by impressions than by 
facts. When a culture makes up 
its collective mind about what it 





wants or doesn’t want, the 
financial and regulatory ener- 
gies respond to that decision. 


A very intelligent society 

Our minds are reshaped by 
the technologies we use, but 
the consequences of such 
changes are not immediately 
perceptible. When minds are 
networked, they do not 
respond the way they would if 
they were unified around simi- 
lar goals. The effect is different 
from radio driving Germany 
into war or TV sparking afflu- 
ence and consumerism. 
Networked communications do 
not strive for homogenization 
of people’s input or responses. 
If it did, interactive connec- 
tions would be no improvement 
over your TV remote and 500 
channels would not be an 
improvement on 50. 

The new networks are made 
of sterner stuff. Networked 
media grow and prosper on 
the basis of the quality, flexibili- 
ty and security of the connec- 
tions between all their users. 
The goal is to make each user 
a broadcaster, not a mere 
consumer. 

The message of the new net- 
works answers the question: 
“What are the new media doing 
to us?” New media are trans- 
forming us into a very intelli- 
gent society. Instead of being 
homogenized by the control of 
our tastes, as happens when we 
passively watch TV, we are invit- 
ed to contribute the work of 
our minds to that of others in a 
direct and collaborative way. 
Thus networked, human intelli- 
gences multiply their own pro- 
duction rate by the rate of the 
others with whom they net- 
work. Networked intelligence is 
instant and immediately goes 
wherever it is needed. It contin- 
ues to grow, developing stun- 
ningly clever collaborative 
“group-mindware.” It grabs the 
minds of our kids, connecting 
across distances and cultures 











and changing the way things 
are done just about everywhere 
in every industry and every 
interest. Given half a chance, 
this new form of human associ- 
ation will give our basic institu- 
tions — such as government, 
business, education, communi- 
cations, banking and law — a 
formidable mediamorphic 
whiplash. 

Can collective intelligence 
change the fiber of society? It 
better. Our society will definite- 





ly be comprehensive, skillfully 
juggling different agendas with- 
out trying to homogenize 
them. True intelligence rejects 
homogeneity because it repre- 
sents a loss of complexity and 
creativity. Intelligence can only 
truly thrive in complexity. We 
need faster and more tolerant 
brains to handle our complex 
survival needs. But don’t forget 
that we also need caring hearts, 
otherwise we may end up in the 
worlds foretold in such futuris- 











TREASURE HUNT FIFTH CLUE: 


This clue is really in English, but with-one twist: every Jetter has 
been replaced by another. Figure out what each lettér represents 
to find your next destination. Here’s a clue: Change’ all the Zs to 


tic movies as Total Recall. Deep 
within us, the heart mourns 
when it learns about Rwanda 
and Oklahoma City and other 
outrages. Our collective intelli- 
gence may have to bridge the 
technological gulf with our col- 
lective hearts if we are to make 
proper use of the new media. Mf 


Dr. Derrick de Kerckhove is the 
Director of the University of 
Toronto’s McLuhan Program in 
Culture and Technology. The 
McLuhan Program was founded 

in 1983 to continue the work of 
Marshall McLuhan (1911-1980), 
perhaps one of the greatest 

pioneers of the interactive world. 
McLuhan’s mission, like that of the 
Program now, was to find out what 





was happening to our minds, our | 
hearts, even our souls under the 
powerful influence of television 
and other media. Part of Derrick’s 
Job is to explain how and why we 
are now getting into this fanciful 
and very real world we call “cyber- 
space.” Derrick can be reached at 
—! ' derrick@epas.utoronto.ca 


Cs, and change all the Ys to Ts. Good luck 
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VST Power Systems’ help keep your 
VST CHARGER 500 PBTOOLS VERSION 2.0 


The is a smart external battery charger designed to properly The ultimate PowerBook productivity software which includes everything you need, and 
recharge, recondition, and recalibrate the PowerBook® 500 series Intelligent Batteries. | nothing you don’t. The ™ control strip module with ™ com- 
The has bays for two batteries, and is capable of charging two batteries mands brings all the convenience of Apple’s new Control Strip and Modules to 
simultaneously. Visual indicators (LEDs) display immediate verification of a full | PowerBook user. Some highlighted features include: 
charge, charging status, reconditioning, and any error conditions (battery fault). ™ — Just one control strip replaces five separate Apple modules, and pro- 
Both the vides immediate access and control over Power Management, AppleTalk, VideoDepth, 
SmartClick™ Functions, and more! 
™ — User definable password security and message display. 
™ — Maximizes battery life while minimizing the annoyance of 
waiting for your PowerBook to be ready. Includes disk 
timeout, backlight dim, CPU rest, and system sleep timer. 
™ — Gives you real-time battery measure- 
ments and vital power-consumption information in one 
compact menu icon. 
™ — Hotkeys for drive sleep, system sleep, and 
drive wake. “Find Cursor” hotkey shows the location of the 
hard-to-see cursor. Caps Lock management eliminates acci- 
dental caps. 


and the two bundles now include 
™, ST's Intelligent Battery diagnostic software. 
detects and corrects battery memory corruption that 
would otherwise render the battery unusable and uncharge- 
able in the PowerBook. The 

and provide 
a quick, easy and complete remedy to 
PowerBook 500 users with Intelligent 
Batteries, 


VST CHARGER 500 AC BUNDLE 


The includes a 
(which powers the charger), and 


software, all at a special price. WATE y-NUn we) A DYN PTE R pyele) 


VST va H A R G E R 5 rete) D Cc 33 U NT] D L E The is a full-function DC adapter for use in cars, vans, boats, 


RV’s, or anywhere else you have access to a standard 
The includes a 


cigarette lighter socket. The 
(which powers the charger or your PowerBook 


; 7 ; provides two sepa- @ 
Intelligent Battery diagnostic software. rate DC outputs for full PowerBook “Sw 


operation while charging the inter- 
nal smart-batteries. The packaging is 
light weight (7 ounces) and compact, and 
includes all cables. The 

(sold separately). 


, an 
Intelligent Battery diagnostic 


500), and 


VST Power Systems, Inc. 
1620 Sudbury Road, Suite #3 


Sys Ms Concord, Massachusetts 01742 can also be used to power the 
Meza) (508) 287-4600 © Fax(508) 287-4068 





























The Touch The Wall 
online exhibit also 
offers information not 
found at the Vietnam 
Veterans Memorial wall: 
¢ a searchable data- 
base of the more than 
58,000 American ser- 
vice members killed in 
the Vietnam War, 
including the name, 
rank, service, home 
state, date of birth 
and date of casualty; 
¢an online “guest 
book” message board 
where visitors can 
record their impres- 
sions, thoughts and 
memories, just like 
the offerings made 
at the base of the 
Memorial on the Mall; 
¢ a library of down- 
loadable files, includ- 


ing text files and 





choice photographs of 


the Wall, the adjacent 





statues of three sol- 
diers, visitors, memen- 
tos, a map of the site 
and more; 

¢ articles about the 
history of the 
Memorial, the VVMF 
and the Vietnam War; 
¢ photographs and 
biographies of a 
dozen or more casual- 
ties whose names 
appear on the Wall — 
“The Stories of a Few”; 
¢ images of some of 
the most remarkable 
of the offerings left at 
the Memorial from 
the new book Offerings 
at the Wall. 
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© Touch The Wall Online: 
The Virtual Vietnam 
Memorial 

It’s nested in the Mall in 
Washington, a solid “V” of 
black granite, that, on 
closer inspection, is much 
more than that. Start at 
one end and read the 
names...there aren’t many 
to start with, but as you 
walk lower and lower into 
the recess of the monu- 
ment, the names mount, 


just as the war escalated in 


its day. 


About The Wall 


PP ics ianeseihunnsasailonlibiaanliabinicadlaliciissonibil 
Guest Book 

ua wii isi 
The Library 


cova panbieimdass 


litary City Online 


A new area within 
Military City Online allows 
AOL and MCO members 








to pay a virtual visit to the 
Vietnam Veterans 
Memorial. Enter Military 
City Online, the interac- 
tive service of Army Times 
Publishing Company with 
Keyword: MCO. 









































¢ Looking For A Way To 
Get Involved? Start At 
AccessPoint! 
The “Me Decade” is over. 
But how do you get start- 
ed if you want to help oth- 
ers? How do you find out 
what organizations are out 
there, or which are best 
for you? AccessPoint gives 
AOL users access to the 
entire non-profit commu- 
nity through volunteer 
opportunities, donations 
or employment prospects. 
And that makes life better 
for all of us. You'll find: 
¢ an organizations data- 
base with information 
about individual non- 
profit organizations; 
¢ a national volunteer 
opportunities database 
allowing users to browse 


Vietnam Veterans Memorial 


for the volunteer posi- 
tion and organization 
best suited to their skills; 
¢ information about 
making charitable 
donations; 

¢ a database of national 


non-profit employment 
opportunities and net- 
working and information 
sharing opportunities 
within them. 

[Keyword: AccessPoint] 


¢ HIV/AIDS Forum Brings 
AIDS Information Home 
For Members 
Information, education 
and access to resources 
and support are critical 
needs in slowing and stop- 
ping the spread of HIV 
and AIDS, and in improy- 
ing the lives of those living 













with the virus. This need 
led the Gay and Lesbian 
Community Forum 
(GLCF) to create the 
HIV/AIDS Forum. The 
goal of this area is to pro- 
vide support, information 
and educational opportu- 
nities for members and all 
those affected by HIV and 
AIDS. You’ll find: 

¢ daily reports from the 

Centers for Disease 

Control; 

¢ information on current 

research; 

¢ message boards for dis- 

cussion and support; 

¢ information on online 

support groups. 
[Keyword: HIV, AIDS] 


The Clubs & Interests channel is the “community central” of AOL, with 
literally something for everyone. From niche publications like Stereo Review, 
Flying, Woman’s Day and Elle; to forums like AARP and the Gay and 


Lesbian forum 


AOL community channel. 


¢ Research your family his- 
tory in the Genealogy 
forum. 


Keywords 
¢ Cars — For Consumer 
Reports, Car and Driver, | 


Road & Track, 





AutoVantage and 
Traveler’s Advantage 
¢Boating— Boating _ 
Magazine, The Exchange 
and America’s Cup 
¢ Home — Brings up _ 
Home Magazine Online 

and Homeowners Forum 
*¢ Photography — For 
Popular Photography, _ 
Pictures of the World — 
and Kodak Photography 
Forum 














© We have the coolest con- 
tests. Check out the win- 
ner of the “Coolest Pet 
Contest” in the Pet Care 
forum. There you'll also 
find information on how 
to care for a potbelly pig 
or a Ball python; species- 
oriented bulletin boards; 
and the opportunity to 
consult with online veteri- 
narians. 


Under Construction 


e An updated Writers Club 


¢ Essence magazine 
e A Jewish forum 


e Jane’s Defense Publications 




















to health information and the disabilities forum, this is the 
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Coming soon to a city near you. 


ee Angeles 
WebFest: sence 


The place to see, be seen and build your own home page. sa lant 
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Jeattle 


November 30 or December 1, 1995 
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NaviPress, NaviServer and NaviService are trademarks and WebFest is a service mark of America Online, Inc. ©1995 America Online, Inc. All rights reserved 


( hese days, anybody who’s somebody has a Web site. So what are you New York 

waiting for, an invitation? You've got it. August 8 or 9, 1995 | 

\ You are cordially invited to WebFest? a half-day seminar designed to put you 6 ea | 
on the Net with NaviPress, the easiest do-it-yourself Web publishing software. August 15 or 16, 1995 4 
For just $99, you'll get hands-on training to create your own Web pages, plus ag i 
advice on how to make your page a popular hangout. You'll also get $99 worth Washin ton, DC. | 
of NaviPress software and a 30-day posting on the Net by NaviService? Regist 2h ae pentane 1979 i 
In short, you’ll walk away happy with your own home page published on the ne Dancer A 
WWW. If not, we'll refund your money in full — no questions asked. FS September 6 or 7, 1995 5 
Come to WebFest and publish your home page. So when the conversation turns Jan Jose : 
to the Net, you’ll have something more interesting to contribute. September 11 or 12, 1995 a 
« = 2 ‘ Gq ° 
Space is limited, so R.S.V.P. today! Dallas : 

: No way you can make it? Download September 18 or 19, 1995 u 

To register, call 1-800-956-6623 ext. 21 or check a 30-day free trial from our Web site, 3 
out our Web site at http://www.navisoft.com today. or order NaviPress for just $99 today. Rowton 5 
Sign up early and get a t-shirt. gta ie 
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World wide what? 
So what’s all this hullabaloo 
about the World Wide Web: Is it 

really everything people say? Is 
it the future of the Internet; the 
ultimate marketing and promo- 
tional tool; an endless myriad of 
information, images and 
sounds; a digital world to com- 
pletely lose your electronic self 
in or what? 

The World Wide Web pro- 
vides the most intu- 
itive and easy-to- 
use interface envi- 
sioned so far for 
navigating the 
Internet. 
Furthermore, it 
has proved its met- 
tle as a powerful 
tool to let the 
world know more 
about you or your 
business. But even 
beyond that, it has 
fostered an entirely 
fresh and new look 
and feel for the 
information age: it 
gives each person 
the ability to create 
and provide his or 
her own content. 
You are no longer 
simply a consumer. 
You can offer up 
for consumption 
your own informa- 
tion, content, ser- 


7 








nicely on top of the existing 
worldwide computer network, 
the Internet. What’s more, it 
does its job so well that it has 
never been easier or more fun 
to find your way around. 

The Web is aptly named. In 
essence, the Web is just that: a 
convoluted wire frame placed 
delicately on top of the glorious 
mess of the Internet. It looks 
pretty from up here, but under- 


Welcome to the World Wide Web! 


Spotlight On The Internet: 


Welcome 
To The 


Wild, Wild 


eb! 


BY STEPHEN REESE 





the most you could do was send 
E-mail. For file transfers, an FTP 

(File Transfer Protocol) applica- 
tion was required. To read the 
Usenet’s 10,000+ newsgroups, 
you had to have a good news 
reader program. To perform 
precise word and content 
searches on the Net, you would 
hit Archie up to the task or send 
a Gopher out to retrieve files 
using the Veronica search 

engine. Or there 
ETI) vere WAIS (Wide 
Area Information 
Search) applica- 
tions that served 
as the conduit to 
the online world. 
Whew! 

Sound complicat- 
ed? No doubt. It 
is complicated. 
But the Web 
changed all that. 
Today’s so-called 
“browser” software 
allows you to 
accomplish all of 
these tasks from 
within the same 
application with- 
out the complexi- 
ty of the old- 
school Internet 
surf tools. In fact, 
in many Cases you 
don’t even have 
to exit the brows- 
er software to 














vices, whatever. 

The passive provider-consumer 
relationship has been under- 
mined because now, you can be 
both at the same time. Sounds 
pretty exciting, right? So let’s 
find out what’s out there and 
how you can get around. 


A new paradigm 

The first thing to recognize is 
that the World Wide Web is not 
a new Internet. It’s simply a new 
way of looking at the Internet. 
Just as Microsoft Windows pro- 
vided a simplified outlook on 
the more complicated operating 
system DOS, so the Web fits 
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neath the fine simplicity of all 
those well-defined links, the 
beast remains. When you are 
happily surfing around the Web, 
remember that you’re not play- 
ing with a new toy. The play- 
ground just looks different now. 


This ain’t your cousin 
Olaf’s Internet 

Before the Web, “Internauts” 
needed to be familiar with a 
slew of separate, independent 
programs, each of which ful- 
filled a specific role for surfing 
the Net. Without a solid work- 
ing knowledge of these staples, 


send E-mail: it’s 
all incorporated into the same 
software package. Putting a 
great face on some pretty com- 
plicated technology is, of 
course, the key reason why the 
Internet has become the run- 
away success that it has recently. 
But just because many browsers 
hide the technology, you should- 
n’t ignore what’s going on 
behind all the bells and whistles. 


What is going on out there? 

The World Wide Web consists 
of millions of publicly-accessible 
documents linked together 
across the world. These are 








orld Wide Web! 


Welcome to the W 


de Web combines | 
what is known as 4 "page" on the Web. 


easy way t0 access the Internet. Yo 
on the World Wide Web! 
you're waiting for it, try out $0 


Take a cruise 
me page 18 still under development, but while 
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called Web home pages or, 
more simply, home pages. Each 
page pulls together its own 
unique combination of text, 
images and sounds, forming a 
veritable multimedia presenta- 
tion in itself. 

Imagine a piece of paper on 
your screen with full-color pic- 
tures and printed text. Now add 
a dimension where you can 


Everyone is out there. 
From students building 
home pages in their 























residence dorms to 
major corporations 
putting their annual 
reports online, the 
Web is a reflection 


of our modern that's pin Gay 
society. Special ew Sd coal a GN, oak at nett NMG fore 


interest groups, 


private companies, the Wet | Marketplace 
multinational 

corporate oni OMe 
conglomerates, aed 
lots of > 
organizations Sete econ 


and a fair 
play sounds and movies on that 
piece of paper. Next, incorpo- 
rate interactivity — you can 
download content from the 
piece of paper; get in touch with 
the individuals responsible for it; 
and submit comments, criticism 
and questions about that piece 
of paper. Finally, include a bind- 
ing mechanism for all these dif- 
ferent pieces of the same paper, 
as easy to flip through as the 
channels on your television. All 
these elements merge to form 
the concept of a home page; a 
concept that we can liken to a 
completely interactive magazine 
available online. 


number of 
average Janes and Joes. 


So who’s out there? 

Everyone is out there. From 
students building home pages in 
their residence dorms to major 
corporations putting their annu- 
al reports online, the Web is a 
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reflection of our modern soci- 
ety. Special interest groups, pri- 
vate companies, multinational 
corporate conglomerates, lots of 
organizations and a fair number 
of average Janes and Joes — all 
are a part of this vast informa- 
tion network. 

Imagine you could peek in on 
all of the individuals in your city 
sitting inside their homes, the 
business people in their offices 

and the underground cultural 
movements just beyond the 
range of sight. Imagine you 
could selectively choose which 
of them you would like to 
encounter, one at a time, in 
whatever order you wish. That’s 
the Web. It’s as intimately per- 
sonal as it is clinically detached. 
The enormous palette of con- 
tent available is unparalleled in 
its diversity. 


How are home pages made? 

Home pages are created 
by the building of HTML 
(Hyper-Text Markup Language) 
source code. This is a simple 
programming language that can 
be grasped and mastered by 
those willing to put in a little 
time and effort. New products 
recently introduced from 
America Online — NaviPress 
and NaviServer — represent the 
first integrated World Wide Web 
publishing system that doesn’t 
require you to first learn HTML. 
HTML works by facilitating the 
construction of special home 
page areas called “hyperlinks.” 
These hyperlinks are pro- 
grammed to do something 
when you click on them. They 
may take you to another home 
page, download a file, display an 
image or play a sound. 

By convention, hyperlinks 
appear on a home page in 
bright blue. Sometimes a blue 
border surrounds a picture that 
can be viewed at a larger size or 
downloaded to your hard drive. 
Buttons surrounded in blue and 
containing elaborate graphics 
can help you move around a 











THE GARMENT BAG DESIGNED BY 
THE EXASPERATED TRAVELER. 


| i ve handles. Ripped seams. Too heavy to carry. Too flimsy to stuff. Too big, 
too small. Too darned expensive, 

Since we began designing luggage 16 years ago, I’ve heard every complaint, 
seen every failure. Now, at last, we offer a sensible solution to them all, It’s the gar- 
ment bag with more practicality, comfort and value than any bag you've ever owned. 
Atany price. 

Just 7 lbs. And virtually indestructible. 

Mostgarment bags make you choose between comfort and 
durability, Ours gives you plenty of both. 

We've now specified a new 600-denier polyester canvas 
that weighs next to nothing, yet protects your gear from airport 
travel assaults — and from moisture. 

Construction is unbelievably tough. Like a fail-safe strap of 
heavy nylon webbing attached with 16 metal fasteners. Like 
rolled seams lock-stitched with nylon (not breakable cotton) 
thread, and reinforced with piping. Like internal stabilizers for 
added strength. And the zippers are extra strong, oversized, and | 
smooth sliding. 

And, iflike me, you need a bag that’s manageable even 
when you're rushing toa plane or chasing down a cab, ours is 
supported bya padded handle that won’t dig into your palm, or 
aclip-on, wide shoulder strap. 





16 metal bolts prevent Tremendous capacity, 
handle failure. without added bulk. 





a) 








Dual hanger hooks hold 


more than other bags. 


All pockets face up when 
bag is hung up. 


4 suits, 12 shirts, 4 pairs of shoes. 
And no unpacking. 

I need a garment bag that forgives my messy nature and 
lets me live out of it, without unpacking, Just hang it in the 
closet. All the pockets are right-side up. Nothing falls out. 
Everything’s handy. 

The two oversized hanging hooks hold more than any other bag 
I've seen, on either wire or wooden hangers. 

Four large pockets provide crease-free storage of folded shirts and enough 
room to neatly pack shoes. Two other pockets organize underwear, sweaters, files 
and more. You'll also find a necktie pocket, a waterproof envelope for toiletries, and 
amesh pocket for dirty clothes, 

In fact, in 45” x 24” it stashes enough gear for three weeks, Yet it still stores 
easily in an airplane garment bag locker. 


Try it without risk for 60 days. You must be satisfied. 


After selling this design for two years —and to more than 100,000 people, I’m 
delighted to report it’s the most successful luggage in our history. But you really need to 


try it for yourself. Then, if this luggage isn’t everything you've always wanted, just return it. 


I'll promptly refund your money or credit your charge card — no questions asked, 


Order the matching carry-on. Save $20 on the set! 

The matching carry-on is as tough and well-finished as the garment bag, It greatly 
increases capacity for longer trips — yet passes strict hand baggage limits, 

Enhancing the roomy main chamber are 2 super-size pockets with Velcro® flaps, 2 large 
side pockets and a full-length hidden zipper pocket. A large, wrap-around handle fits your 
hand comfortably. A shoulder strap clips on or off. Plus 4 rubber “feet” protect the bottom 
from excess wear, Now here's the best part: you can own both these “state of the art” travel 





companions for only $199.95! 
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If you've shopped around, you know this is a terrific price — less than most garment bags 


alone (models far inferior to ours). And our offer gets you two pieces of luggage, not just one, 


Order now and get free Fedex ! 


I really want you to experience the advantages of this unique set. So here’s an extra 
incentive, Order the set and I'll rush it to you FREE via Federal Express 2nd Day Air. 
That’s another $19 off (total $39 savings). You pay no delivery charge! But it’s only available 
with this offer, in this ad. 


You must be satisfied. 

Remember, ifyou aren't completely happy, just send it back for a 
complete refund. You have 60 
days to make up your mind. 

Thope you'll let me 
show you what we've learned 
in 16 years of building the 
ultimate garment bag, 
Please call and place 
your order, today. 






The roomy carry-on. 


“Your garment bag is indestructible! It has accompanied 
me fo London, Paris, Taipei, Singapore, Djakarta, Bali, New 
Guinea, Hawaii, Tokyo, and on at least 15 domestic flights. 
My compliments...” 

—J.F., Loganville, GA 















“You may have seen our well-known garment. 
bag and carry-on advertised elsewhere in this 
magazine. We’ve sold nearly 100,00 units, and 
it has taught me a great deal about making 
quality luggage. We now guarantee this terrific 
carrier for a full five years! If it breaks, bring it to 
our store or return if by mail. We will 
repair or replace it free! Does not 
cover ordinary wear and fear, mis- 
use or neglect of the product, or 
damage by acommon carrier” 


Ceharcl Richard Thalheimer 


THE SHARPER IMAGE 











Garment Bag #KT540 $139% ($11) 
Carry On #KT530 $ 79% ($ 8) | 
Set of Two #KT545 


$199 (Free Fed2s:. !) 


To order by credit card, call toll-free: 


1-800-344-444 


Please mention * 
Key code #9909 
when ordering. 
































I | 
| Method of Payment:  Check/M.O. 1) AMEX (4 VISA | 
| (1 MasterCard Diner's Discover | 
Braces y lisbi| aeeAL C78 [bess |empelloee |e he Sey ae eee re 
| Name of Bank on Card Expiee | 
} Signature r 
« Mail to: The Sharper Image, 650 Davis St., San Francisco, CA 94111 

| Name | 
* Address . 
I city State Zip | 
| Daytime phone (__) r 
. Please add the appropriate sales tax. . 
| INTERNATIONAL: In Japan call 0120-39-2109 In Switzerland call 1-928-2181 | 
a, In Australia call 03-826-0011 . 


























particular section of the Web. 
If you run across words set in 
blue underlined type, you’ve 
found hyperlinks that, when 
clicked, transport you to anoth- 
er section of the current home 
page or to an entirely new sec- 


Imagine you could 
tion of the Web. 


peek in on all of the 
individuals in your city 


A few advanced features 
In high-end browser pack- 
ages, you typically have forms 


sitting inside their homes, 
the business people in 
their offices and 

the underground 





cultural move- 
ments just beyond 
the range of sight. 
Imagine you could 
selectively choose 
which of them you 
would like to 
encounter, one at a 
time, in whatever 
order you wish. 


capability. This means that you 
can enter text into fields provid- 
ed on the home page itself. That 
information is sent to the people 
who created the page. Some peo- 
ple use this option for fun activi- 
ties like the creation of chain 
stories or randomized goofy 
feedback that you can view. 
Forms are also perfect for 
advanced search engines like 
Yahoo and the World Wide Web 
Worm (see the sidebar entitled 
“Cool Places to Visit on the 
Web” on page 81). Be cautious, 
though. Once you enter personal 
information, you can never really 
know where it’s going to turn up. 
For example, large companies 
use these innocent-looking forms 
for market research. You can 
easily tell a company a lot about 
yourself, your purchasing pat- 
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terns, your income and your 
market potential simply by filling 
out a few forms. 

Another advanced feature 
that’s becoming popular is the 
image map: a large picture 
enclosed in a blue border that 
may include several different 
hyperlinks. For example, an 
image of a town with various 
buildings may incorporate a 
hyperlink for each. If you click 
on the bank, you are transport- 
ed to the financial area of the 
home page. If you click on the 
arcade, you are transported to 
the fun and games section of 
the home page. 


Getting lost and loving it 

Many a Web surfer has logged 
several lost hours, caught up in 
the almost hypnotic glee of 
bouncing from site to site. 

You can begin at the World 
Wildlife Fund’s page and end 
up on the DOOM gaming 
resource. The Web utilizes an 
almost random interconnec- 
tivity: each page contains 


ck4\ links to (at least somewhat) 


related sites or a list of 
“hotlinks,” which are sites 
of interest to the people who 
have created the page. 

In essence, what you are 
doing when you explore some- 
one else’s hotlinks is getting 
inside their head. And personal 
taste is a remarkably arbitrary 
and unpredictable thing. As you 
move from page to page, the 
number of possible hotlists and 
hyperlinks increases exponen- 
tially, allowing you a greater vari- 
ety of choices at each turn. The 
more you explore, the more 
options are available. And some- 
where along the line, you may 
loop back to a site closer to 
where you actually started. Then 
again, you might not. The way 
of the Web is a circuitous and 
confusing route, littered with 
enticing distractions and endless 
choices. Web surfing is like TV 
channel surfing, only with 6 mil- 
lion channels! 








What do I need to surf the Web? 

Most commercial Internet 
providers have not included 
Web browsers in their array of 
services so far. However, things 
are quickly changing and those 
services that do not keep up 
with the times by installing 
advanced Web utilities will 
almost certainly fade away. 

America Online is one of the 
first commercial online service 
to provide seamless Web access 
for its established community of 
users, so the prospects are 
promising. The other people 
with access to the Web are con- 
nected to universities with Web 
access, or companies and orga- 
nizations with enough money to 
establish an Internet server and 
a Web site. If you’re using a tele- 
phone line to dial into a remote 
machine using SLIP or PPP for 
Web access, you'll need a fast 
modem to truly benefit from 
the Web. In other words, unless 
your modem can go at least 14.4 
bps, you'll be groaning in impa- 
tience. (See the article entitled 
Multimedia Building Blocks on 
page 8 for more information 
about the hardware you need 
for this and other multimedia 
activities.) The Web really is a 
multimedia experience. If you 
can’t take advantage of all the 
images and sounds available, 
you are missing out. 


Great, but how do I get 
my own page? 

Well, first you need a server. 
If you don’t belong to a compa- 
ny or university that has a Web 
site, you have to do some 
searching. Many independent 
companies, freenets and com- 
mercial Internet providers sell 
server space for Web pages. 
Some even offer you the oppor- 
tunity to register a domain 
name on the Internet and allot 
gopher, FTP and E-mail services 
to your company. A domain 
name means you have your own 
virtual “space” on the Net. 

You’re usually charged a 











Glossary Of Terms 


Some people think that 
Internet users have created 
their own language. They have! 
Here are a few translations: 


Server — A computer connect- 
ed to the Internet from which 
other computers can access 
and store files. To deal with the 
demands of many users, 
servers have large hard drives 
and fast processing speeds. 


DOS — Disk Operating System 
for IBM PC compatibles based 
on a command line interface 
(i.e., it’s text only). Despite 
claims to the contrary, 
Microsoft Windows relies heavi- 
ly on DOS. 


FTP (File Transfer Protocol) 
— A means by which you can 
download files from, and 
upload files to, a remote file 
server. Used as both a noun 
and a verb. 


Usenet — The network of 
servers encompassing the 
Internet’s newsgroups. 


Gopher — An application that 
performs word searches on the 
Internet using Veronica proto- 
col. It got its name because it 
roots around the Internet to 
find the file that you want. 


Veronica — The actual search 
engine that Gopher applica- 
tions use. 


Archie, Yahoo, World Wide 
Web Worm, WAIS (Wide Area 
Information Search) — Other 
search engines. 


SLIP/PPP — Transfer proto- 
cols (computer communica- 
tions languages) used when 
modems connect with an 
Internet server. 


Domain Name — A registered 
node on the Net (such as 
aol.com) that acts as your 
Internet address when com- 
bined with your screen name. 


Mosaic — The first Web brows- 
er. One of the creators formed 
Mosaic Communications 
Corp., the distributor of 
Netscape. 


Browser — The software appli- 
cation that lets you access the 
World Wide Web and browse 
the different home pages. 


Home Pages — The content 
found on the World Wide Web. 
Each page is different, having 
been created by particular indi- 
viduals and companies to rep- 
resent their unique tastes and 
personalities. They contain any 
combination of text, graphics, 
animations, sound and video, 
as well as hyperlinks to other 
Web pages. 


Hyperlinks — Areas on a home 
page where you can click to do 
something special, usually sur- 
rounded in blue. 


HTML (Hyper-Text Markup 
Language) — A programming 
language that allows you to 
create hyperlinks. 
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We make marketing personally 
relevant to each and every one 
of your targeted customers. 
The combination of three core 
skills sets us apart: marketing 
know-how, technological exper- 
tise, and creative excellence. 


To find out how we can help you 


REDGATE IS 
INTERACTIVITY. 


efficiently migrate to the digital 
age, contact us: 

Via America Online: InfoRCC 
Via internet: free@redgate.com 
Via phone: 407-231-6904 


Via fax: 407-231-6847 


@eEordcatTe 


Vero Beach * Boston * San Francisco * Greenwich ¢ Milan NEW RULES. NEW MEDIA. 
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* Charges, Conditions, & Calibrates two batteries 
* Provides auxiliary power from PB 500 batteries 
* LCDs display battery power in 1% increments 
¢ Includes Lind Battery Utilities 500 

* Model LPC-500 for PB 500 series- $249.95 


* Charges one battery externally 
* Includes Lind Battery Utilities 500 
* Model BC-500 for PB 500 series- $59.95 


* Conditions one battery externally 
* Model D-500 for PB 500 series- $39.95 


* Operate and charge from your car's lighter socket 
* Model PB-5 for PB 500 series - $99.95 
* Model PB-2 for PB 100 series & PB-3 for Duo - $69.95 


Sa 
¢ For 100, 200, and 500 series PowerBooks 


* Call for compete information 





* Places monitor above computer - view both screens 

* Slide-out tray tilts computer for comfortable typing 

* Slide computer inside for use of external keyboard 
and mouse 

* Model MS1 - $69.95 


* Modem and Network travel kit for all computers 
with an RJ-11 modem port 

* Includes: 16' retractable cord, 3 port adapter, 
travel bag, and How to Connect guide 

* Model 2000 - $29.95 

* Model 2001 (2000 & network connectors) - $59.95 

* Model 2002 (16! retractable cord only) - $19.95 


¢ For PowerBook 500 & 100 series 

* Dock/undock in seconds 

* No cable confusion - Works with all ports 

* Model BE500 for PB 500s w/o Ethernet - $149 

* Model BESOOE for PB 500s w/ Ethernet - $175 

* Model BE148 for PB 140-180c, except 150 - $129 


Call for Complete 
Catalog - Over 50 
Forum on PowerBook Products! 


America Online - 
Keyword: LIND 
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monthly rate for the time that 
your pages are up and running. 
This can range from the ridicu- 
lously expensive to the pleasant- 
ly affordable, depending on 
whom you approach and where 
their hard drive space exists 
geographically. Shop around 
and keep in mind that the rates 
are usually better with an inde- 
pendent firm. The market for 
Web authoring companies — 
people who do the HTML work 
for you — is growing rapidly. 
However, don’t be fooled into 
thinking you can’t do it yourself. | 
It takes time, effort and incen- ) 
tive to create your own page, 

but it can be done. 








Really? How can I make 
my own Web page? 

Don’t think that Web author- | 
ing is only for the techno-elite. 
Sure, some of the more 
advanced tricks require a special 
server that you may not have 
the finances or opportunity to 
set up. But most people are able 
to make a stunning Web page 
with even the most rudimentary 
of HTML concepts. Authoring 
applications for HTML creation 
abound. You don’t even have to 
go hunting in your nearest 
computer store. Just grab a 
shareware package off an FTP 
site on the Net. From there, it’s 
as easy as looking at what others 
are doing and imitating them. 
Most people who have designed 
their own home pages are justi- 
fiably proud of their creations 
and are happy to share their 
secrets with you. 


World wide wow! 

There are many sites that are 
nothing more than a fancy com- 
mercial, others are informative, 
visually exciting and even fun! 
Like any community, there’s 
some great spots and some not- 
so-great spots. Some of the most 
interesting and unique areas to 
visit on the Web are sites created 
by individuals, rather than com- 
panies, organizations and 








Member Household Profile 














In order to develop content of interest to our members, and design features and applications that make your AMER IC . 
America Online experience rewarding, some information on your household preferences would be 7 A 
appreciated. Your comments and suggestions are welcome. Please return this survey at your earliest 
convenience. Thank you for helping us make America Online a valuable service for everyone in your family. 2 
This information is confidential, for internal use only. es 
Optional: 
Name 1. OF You may contact me to discuss my interest in participating in 
member advisory councils or other research to provide my opinions 
Address ; y ; Pp ay 
on service and content development. (If interested, please provide 
City State YA |: eee) > name and address.) 
Phone ( ) 








How many computers are in your home? 6. Who in your household uses: Check all that apply 
How many are: Apple IBM 2 _Other PC Home America Other 


computer Online Online Service 
- How long have you had a computer at home? Self/Male Va , 


Ces than 4-6 7 months More than (More than Self/Female 


3 months —_ months 1 year | year 2 years Spouse/Partner 


Random Access Memory (RAM) for main computer used for America Online is: Male child(ren) 
O12-4Mb = =5-6Mb 7-8Mb (8+Mb © Don't Know Female child(ren) 
Other adult 








[> 
er 
— 
—_ 
a. 
— 
i=) 
we 
[= 
oe | 
i=) 
>= 


We use America Online 
QAtoffice GW Athome © Both 








tery) 7. Have you called America Online Customer Service? 
— Yes CNo 
re 
= 8. If YES, what was your average wait time? Check one only | 
o« [J 0-3 minutes (4) 6-9 minutes 4-5 minutes [10+ minutes 

= 9. If 5 indicates “Excellent”, and 1 indicates “Very Poor” please rate customer service for the following: 

‘= )) Knowledge and competence (5) 4 3 2 1 

PF) Friendly attitude & 4 3 2 1 

- Satifactory problem resolution (5) 4 3 2 l 





Please answer questions in this box if you have CD-ROM with your computer. 


10. How long have you had a CD-ROM at home? 13. What kinds of titles are used in home 2-3 times per month? 
Gi Less than 3 months © 7-12 months Games Sports 


2 4-6 months W More than 1 year 2 Travel ’ a Entertainment 
(2 Personal Finance (J Business 


11. Who in household uses CD-ROM? Qi Children’s education 2 Computing/software 


a ae 2 i ae 
(Male child(ren) ©) Female child(ren) (2 Other household member 








14. © Other 
12. How many titles have you purchased which did not come with your 
computer or CD-ROM? 15. Top two favorite titles used in your household: 
i None 1-3 Cd 4-6 
17-10 Q11-15 = More than 15 





Please fill out reverse side also 














INTERNET 














SHOPPING | 











AMERICA ONLINE, INCORPORATED 
ATTN: MAGAZINE SURVEY 


PO BOX 902 


PARAMUS, NJ 07653-0902 


Please fold along dotted line 


wes 


17. If YES, do you use a Web Browser? 


16. Do you use the Internet? QO No 


(I Yes 


18. If YES, how do you connect to the Internet? Check one 
a. Online Services Provider (which one?) 
© America Online i CompuServe 
b. Ciinternet Only Provider (which one?) 
(J PSINet (I NETcom 
c. Direct Line 


19. What do you use on the Internet? Check all that apply 

C2) Bulletin Boards Cl Newsgroups 

i Shopping © Just browsing/surfing 

i FIP/downloading (I Internet Relay Chat/Multi User Domains 


20. 2 Other 


Ci Prodigy 


© Other 





21. Does your household purchase from catalogs? 

22. Have you purchased anything from an online service? 

23. Have you visited the Marketplace on America Online? 

24. If yes, Have you purchased merchandise from Marketplace? 
25. Have you visited the AOL Store in Marketplace? 

26. If yes, have you purchased from the AOL Store? 


(1 Yes, more than one 


CJ No 


Ol Delphi 2 Other 


2 Business Information © Educational information 
Co E-mail i Gopher 
Cl Advertising/Marketing to others 


WW) em eee eee eee ee eee ee ee ee ee eee ee eee eee eee eee ee eee ee eee eee eee eee eee ee ees ee eee ee eee eee eee sees e eee ee ee ee eesess 
ti 


wifes 
ates 
aes 
CD Yes 
CI Yes 
CI Yes 


CONo 
CNo 
CNo 
No 
CI No 
Ci No 











27. If yes, what other merchandise do you feel should be available from the AOL store? 


28. Comments you have to America Online to improve the service or add new features? 


A J oe 
erga 


THANK You! 





Attach Tape Here — Do Not Staple 


, rn hh 


aH yn12q 














COOL PLACES TO VISIT ON THE WEB! 


1000 Forts of Fight (raridom) ........... ...... http://inls.ucsd.edu/y/oboy/randomjump1.html 
Apple Computer Mc. http://www.apple.com 

BookWire Homepage... .0.--.5...55 http://www.BookWire.com/ 

EN HE AON MAE GW Re http://www.chum.com 

Complete TV-WWW SOUDCG 0 .........,..... 7. http://www.galcit.caltech.edu:80/~ta/tv/ 

Cool site of the day (rangom),|................. http://www.infi.net/cool.html 

Cyberkind Magamine. (ic 04..0.............. http://sunsite.unc.edu/shannon/ckind/ 


Disney's Buena Vista Movieplex.......9...0.. 
The electronic Gourmet Guide (eGG) 
eye Magazine 


Cee aia) Maia ale A Aw lee 68) ew eM eee eee ale ole 6 


http://www.disney.com 
http://www.2way.com/food/egg 
http://www.interlog.com:80/eye/ 





Fun for Kids: Spiders Weo..)............,,... | http://gagme.wwa.com/~boba/fun.html 

FX Networks, Inc. (Fox TV Network)............. http://www.fxnetworks.wti.com 

GOPPOVICS uk ee http://www.castle.net/dalist/gargoyles/gar.html 
CCC neh cue eel se http://www.geffen.com 

Hotere Onbne i op ee http://www.hollywood.com 

EGR NC OLDOYAE Vb ie e eel http://www.ibm.com 


Internet Movie Database 
Internet Underground Music Archive (IUMA) 


Kaleiddspace es ieee ce http://kspace.com 

MTV OO ee ee http://mtvoddities.viacom.com/indexodd.html 
SUiCOM AWADHI NC iets yee http://www.sgi.com 

SOY MUSIC i iy ee http://www.music.sony.com 

Star Trek Vopr http://Voyager.Paramount.com 

Time- Warmer roo http://www.timeinc.com 

Ulaujate Band List eis eee http://american.recordings.com/wwwofmusic/ubl.html 
Visa: AT MiMachines vot http://www.visa.com/visa 

Warner Brothers Records'.:..................., http://www.iuma.com/Warner 

Web Musenm ore oo http://mistral.enst.fr/louvre/net/ 

WOrst OTH WeDo oo http://turnpike.net/metro/mirsky/worst.html 
YON OG OO oe http://www.akebono.stanford.edu/yahoo 


http://www.cm.cs.ac.uk/movies/ 
http://sunsite.unc.edu/iuma/index.html 






















conglomerates. So feel free to 
explore and ask around! The 
gs Internet is about ideas and 
communication. It’s not 
about the networking of 
products, promotions and 
sales; it’s about the network- 
ing of people. On the 
Internet, we don’t have to 
be mere commodities; we 
are the sum of our ideas, 
thoughts and opinions. 
When you create your 
Web page, think about 
Ce : | yourself. What makes 
e vost 8 ae 4 your contribution to this 
endless global commu- 
ey nity special? Who are you? What 
are your interests? Who are 
your friends out in cyberspace? - 
Where are the cool places for us 
to go? You can be a tour guide 









—— 


for your fellow Internauts. Show 
us paths to take; share personal 
experiences; point the way to 
sites you find interesting or valu- 
able. Be a content provider. 
Only if we maintain this attitude 
of mutual information sharing 
between millions of different 
people will we ever make best 
use of the technology. And 

it’s these people — and you — 
who will shape the future of this 
medium. 


Stephen Reese (jangle@tvo.org) is 
currently building worlds for a series 
of CD-ROM games, making electron- 
ic art and music, shooting video, 
managing an Internet mailing list, 
writing for magazines and fruitless- 
ly attempting to slow time. He 
doesn’t sleep much. 
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SURFING THE WEB 
JUST GOT EASIER 


by Maria Monteverde 


If you try surfing the World 
Wide Web from outside America 
Online you'll probably discover 
that finding sites related to a 
specific topic can be hard 
work. The 
Web isn’t 
indexed, so 
you either 
have to know 
where you’re 
going or you 
can spend 
hours search- 
ing. What’s 
more, with tradi- 
tional browsing 
software, visiting 
popular sites can 
be slow. 

America Online’s 
new Web service takes most of 
the fuss and muss out of brows- 
ing the Web. For starters, Web 
access is now integrated within 
AOL and you have access to cat- 
egorized services based on your 
interests — not based on the 
technology used to create them. 
This means you can think more 
about what you want rather than 
how to get it. Besides, AOL has 
full-time Web surfers whose job 
is to find the best sites and place 
them seamlessly within each of 
the AOL channels. AOL’s inte- 
grated approach makes the Web 
feel like part of the AOL com- 
munity instead of a foreign land. 

For example, if you’re in the 
Education channel you can visit 
San Francisco’s Exploration 
Museum and download online 
science demos and graphics. 
Stick around to check out 
Berkeley’s Museum of 
Paleontology. From the Personal 
Finance channel you can seam- 
lessly enter an experimental 
MIT Web site that tracks and 
graphs the performance of 385 
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key stocks. Stay to visit Fidelity 
Investment’s new Web site and 
learn the future of conducting 
security transactions. From the 
Marketplace channel you can 
shop for chocolates and flowers 
at Ann Arbor’s Branch Mall or 
search AT&T’s new 800 directo- 
ry. From Today’s News you'll 
find a list of Top Internet Sites 
in each of the major 
subchannels. The 
possibilities are 
almost endless. 

This integrated 
approach also 
enables you to 
continue to use 
the full suite of 
AOL features 
while exploring 
\ the Internet. 
You’re able to 

have Web 
home pages 
and AOL screens 
open simultaneously — so 
you can chat, send E-mail and 
Instant Messages and even down- 
load files at the same time as you 
explore the Web! 

To use these great resources, 
you ll need more than just a 
great browser. That’s why AOL 
incorporates all the technologies 
you ll need within its service. 

AOL’s own computers keep 
the most popular sites stored for 
quick access and fast transmis- 
sion to you and other members. 
A new compression technique 
makes it possible for AOL’s com- 
puters to send you large graphic 
files over regular phone lines. 
This means you'll be able to get 
























your files up to three times 
faster than was possible before. 
Both the storage and the com- 
pression techniques are particu- 
larly helpful if you have a slower 
modem. In addition, AOL is 
moving rapidly to give you even 
faster access through its new pri- 
vate 28,800 AOLnet access net- 
work (Keyword: AOLnet). 

To make this Web magic pos- 
sible, AOL acquired a company 
that had developed an award- 
winning Windows browser. But 
AOL knew it couldn’t leave its 
loyal Mac members behind, so it 
licensed a Mac program called 
Webshark to provide similar 
Macintosh-based browser capa- 
bilities. You can save your 
favorite Web sites in a special 
folder called Favorite Places 
for quick access on subsequent 
visits. You can save non-Web 
resources as well, including 
Gopher sites and the best of 
AOL’s resources. As well, the 
new browser automatically keeps 
track of sites you’ve recently 
visited so that you can backtrack 
with ease. 

Of course, you don’t have to 
stick with the sites pre-selected 
by AOL’s surfing Web jockeys. If 
you hear about a hot new site, 
you can simply travel there by 
entering its Web address. Don’t 
forget, the browser has a built-in 
Help feature if you get stuck. 
With the speed and simplicity 
now available, getting on the 
Web has never been easier. With 
the variety and richness of con- 
tent available, tearing yourself 
away has never been tougher! 
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TREASURE HUNT SIXTH CLUE: 


Treasure hunters should find other kinds of hunters online and 
then find the solution by unscrambling the following jumbled 
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The digital community 
is growing and chang- 
ing every day. Watch 
AOL’s Internet 
Connection for the 
latest cyberspace 
updates! 





Welcome to the Internet Connection, one of America Online’s busiest channels. 
The Internet is the hot topic today in computers, so if you're at all interested 
in the future of communications, check out the Internet Connection. 





Before we get onto the 
Internet, a brief introduc- 
tion is in order. The 
Internet — or simply “the 
Net” — is the world’s 
largest computer network. 
Created as a U.S. Military 
research network, the 
Internet has grown to 
include thousands of uni- 
versities, businesses and 
an estimated 20 million a 


people from all over the 
world. All kinds of people 
— business people, 
researchers, educators, 
consumers, activists, stu- 
dents, military people and 
more — use the Internet 
to exchange electronic 
mail, pursue special inter- 
ests, search databases and 
other resources. 


e America Online’s 
Internet Connection 
America Online created 
the Internet Connection 
to make the Internet’s 
rich resources more acces- 
sible and easy to use for 
America Online sub- 
scribers, featuring graph- 
ical icons to provide 
simple navigation through 
the Net. 





© World Wide Web 
(WWW) Access — The 
long-awaited America 
Online WWW Browser 
and Home Page are key 
additions to our Internet 
service. The Browser 
allows AOL members to 
access all parts of the Web. 
AOL/’s Internet site gives 
both new and experi- 
enced users a clear start- 
ing point — an easy-to-use 
road map allowing them 
to go wherever they want 
on the Internet. Using 
either the dazzling graphi- 
cal interface of the Home 
Page or its 

easy-to-access 

text version, 

anyone can > 











zero in on new Web 
pages; browse the best 
resources on sports, 
finance or a dozen other 
topics; learn how to navi- 
gate the Internet; and get 
in touch with AOL. A 
clear design that features 
well-chosen resources and 
many opportunities for 
interacting make AOL’s 
Internet presence the best 
of the online services. 


¢ Educational Content and 
Databases — America 
Online provides many 
tools designed to break 
down the complexity of 
the Internet. Resources 
include: Zen and the Art 
of the Internet, informa- 
tion about the Electronic 
Frontier Foundation, vari- 
ous magazines, and 
Computer and Support 
Forums. A 





=> Mail 


Gateway | 








¢ Using the Internet Mail 
Gateway, America Online 
members can send unlim- 
ited amounts of mail to 
anyone who is connected 
to the Internet. AOL cur- 
rently handles more than 
15 million pieces of 
Internet mail per month! 





¢ Newsgroups (Usenet 
News Groups) — 
Newsgroups are the Net’s 
equivalent of message 
boards on America 
Online. The Internet 
Connection lets you 
search a list of all the 
Newsgroups available 


through the Internet, 
and place those of inter- 
est in your personal mes- 
sage board. Using the 
message board, members 
can discuss their special 
interests with people 
from all over the world. 
With access to more 
than 12,000 Newsgroups 
around the world, 
America Online’s sub- 
scribers post more than 
any other group of 
people. 


¢ WAIS and Gopher 
Databases — The Internet 
Connection contains hun- 


complicated keywords 
and phrases, America 
Online’s Internet 


Connection has an easy- 
to-use program (called a 
“front end” by computer 
people) that makes some 
of the Internet’s best 
databases accessible even 
to the most timid of 
members. AOL 

also gives 
members 
access to 
more than 
6,000 databases 
of interesting and impor- 
tant information. 
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dreds of free databases of 
information. Previously 
searchable only by using 
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HYBRID CD-ROMS: 
Tools For The 
New Media Consumer 


BY BRUCE MILLIGAN 
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n TV and in maga- 
zines these days, you 
can’t miss the hope- 
ful, glamorous 
descriptions painted 
of our interactive 
future: Movies where 
viewers vote to deter- 
mine the outcome, 
football games where armchair 
quarterbacks second-guess a 
coach and digital shopping 
channels where customers can 
view and turn in every direction 
a three-dimensional camcorder 
before ordering. 

Recent claims by cable and 
telephone companies would 


have us believe these services lie 
right around the virtual corner. 
In reality, the interactive age of 
enlightenment — depicted in 
the ubiquitous videophones and 
wireless communicators in 
NBC’s Sea Quest and the virtual 
reality filing system in the 
movie Disclosure — is still many 
years away. There are, however, 
some new tools that combine 
the best elements of existing 
technology to give us a taste of 
the future today. 

Recently, America Online 
took the plunge into an excit- 
ing new technology for interac- 
tive, online multimedia. It 
announced new partnerships 
with several of its leading infor- 








mation providers to produce 
hybrid CD-ROMs. These CD-ROM 
titles — combining rich multi- 
media content with online con- 
nectivity — give AOL members 
the opportunity to experience 
interactive services similar to 
those described above. 


The best of both worlds 

In recent years, CD-ROMs 
have grown from an obscure 
technology used for storing text 
and numeric databases into a 
widely accepted multimedia 
technology. According to market 
research firm Infotech, the 
CD-ROM market is booming: 











After several years of 50 percent 
annual growth, the CD-ROM 
installed base grew 137 percent 
in 1994 to 26.9 million units 
worldwide. 

Online technology develop- 
ments such as high-speed 
modems and file compression 
software allow users to quickly 
download large pictures and 
sound clips. But those capabili- 
ties don’t yet match the real- 
time interactivity, rich graphics, 
music, video and great special 
effects that today’s multimedia 
CD-ROMs bring to personal 
computers. However, online 
services, unlike CD-ROMs, 
allow users to access fresh infor- 
mation and to communicate 
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1-800-922-7609 |_| 

















with people in remote locations. 
Linking CD-ROM with online 
gives users the best of both 
media. 


What’s a hybrid? 

Enter the hybrid CD-ROM. By 
definition, it’s an interactive 
multimedia product (like a 
game, catalog or reference 
work) that has the ability to 
connect to an online service. 
Through this 
connection, you 
can access up- 
to-the-minute 
information 
online that 
relates to the 
multimedia 
rich content on 
the CD-ROM. 
You might get 
pricing updates 
for a multime- 
dia catalog, 
search for cur- 
rent events related toa 
CD-ROM encyclopedia topic 
or enter a chat room to get 
help with a 3-D interactive 
game. 

Deborah Baker, AOL’s direc- 
tor of multimedia services, says 
that these products will dramat- 
ically change the way people 
think about using CD-ROMs. 
“Traditional CD-ROMs are 
designed to give the individual 
user an exciting or fun experi- 
ence through interaction 
with the computer,” Baker 
explains. “Through integration 
with America Online, the 
user can also interact with 
other people. It adds a whole 
new dimension to multimedia 
by allowing people to send 
mail, chat or enter an audito- 
rium for a special event.” Users 
can also create their own 
content — such as a character 
in a multimedia game or a 
series of templates in a produc- 
tivity application —— and 
then share it with other mem- 
bers by uploading it to the 
service. 











The hybrid pioneers 

Recently, America Online 
announced the list of the first 
group of companies that 
will make these ground-break- 
ing CD-ROM products a reality. 
Lyn Chitow, AOL’s vice presi- 
dent of multimedia, new 
technology and Internet ser- 
vices, introduced the first partic- 
ipants in its hybrid CD-ROM 
program and the titles they 
will produce: 
e 2Market — an 
interactive shop- 
ping CD-ROM 
e Broderbund 
Software Inc. — 
diversified con- 
sumer software 
products 
e Hachette 
Filipacchi — an 
interactive multi- 
media version of 
Car & Driver ‘95 
Buyer’s Guide 
* Compton’s NewMedia — a 
multimedia encyclopedia on 
CD-ROM 
¢ Softkey International — the 
TIME Almanac CD-ROM 
¢ Virgin Interactive 
Entertainment — interactive 
multimedia games 
¢ Novell — their Perfect Home 
line 
¢ Midisoft Corp. — a CD-ROM 
based on the recently released 
motion picture Braveheart 

Chitow says these partner 
companies and their products 
will play an important role in 
AOL’s first full-scale roll out 
of advanced multimedia tech- 
nologies. “We see CD-ROM- 
based multimedia as the train- 
ing wheels helping us to 
deliver multimedia content 
over higher bandwidth. 
Participating in these kinds 
of programs now allows us to 
perfect our ability to package 
and deliver multimedia con- 
tent. We’re preparing for the 
day when higher bandwidth 
channels become available,” 
she says. 








wireless|technolog 


On the porch...by the pool... i | 
Imagine being able to listen to your 


the kitchen, LaTaLe, the yard. stereo, CD player, TV or VCR in any 


room—inside and out—without having 


to run messy speaker wires eve here. 
TReeisaee 27 ywohere! pa 


olutionary wire- 
less technology, 
all you need are 
two radio frequency \ 
(RF) components: an 
RF transmitter and RF 
receiver. 






















Over 30,000 sq. feet of 
sound coverage 


Like a radio station sending out a 
signal, the RF transmitter "broadcasts" 
audio signals to the RF receiver up to 
120 feet away. The 900 megahertz 
frequency carries CD-quality sound 
through walls, ceilings and floors 
without interference. 





Hearing is believing 
JBL is the first to achieve true, high- 
fidelity stereo sound using wireless 
components. he technology works | 
with all stereo systems. Use it with 
your current speakers, or award- 
winning JBL speakers. 


The transmitter can broadcast two 
stereo channels simultaneously, to any 
number of RF receivers. So you can 
JBL Wi re 1 ess Sys tems watch a movie in surround sound in one 
room while someone else listens to a 

° vd CD in another room. And unlike 
at Factory Direct Prices... 
BL Wireless for amplified speakers in direct line-of-sight of the transmitter, 


If your home speakers include built-in amplifiers, 
this is all you need to achieve wireless "magic." 3 PAYMENTS OF 


RF transmitter * RF receiver 66" 
Color: Gray 


$199 or 3 monthly payments of $66.34 each 
FREE SHIPPING 


From JBL, the audio innovator 


Acclaimed for their incredible audio 
fidelity, JBL components are found in 
more movie theaters, recording studios 
and concert halls than any other brand. 





/ 
3, PAYMENTS OF 

JBL Wireless for non-amplified speakers $ tole) 67 
Make any pair of speakers in your home CD-quality wireless. JBL's complete home wireless 
RF transmitter * RF receiver * 20 Watt Power20 amplifier ‘ Q ‘ ‘ 
Color: Gray line includes amplifiers, satellite speak- 
, ers and the Taxi transportable stand. 
All come with a 30 day, risk-free trial. 





$299 or 3 monthly payments of $99.67 each 
FREE SHIP PING 





JBL Wireless + Compact ProPerformer speakers 
Perfect way to add surround sound capabilities in office, den && rooms 
where space is at a premium. Wall mount brackets included. 3 PAYMENTS OF 


Call to order 
1-800-981-3810 


¢ ProPerformer speakers 


RF transmitter * RF receiver * 20 Watt Power20 amplifier | 33 





Color: Gray, Speakers: Black 
$399 or 3 monthly payments of $133 each 
FREE SHIPPING . 


The ultimate wireless solution 


Take your music with you. Stand holds RF receiver, Power20 amplifier 
and sleek Sat2 speakers. 3 PAYMENTS OF 


a) RF transmitter b) RF receiver c) 20 Watt Power20 amplifier *] 66" 
d) Sat2 speakers e) Transportable Taxi stand 

















Color: Gray 
$499 or 3 monthly payments of $166.34 each 
FREE SHIPPING 











JBL is a registered trademark of JBL, Inc. ©1995 























Characteristic 
Multimedia access 
Content type 
Search & retrieval 
Content updates 
Remote data 
E-mail & chat 
Transactions 





The future is everywhere 

AOL is not the only company 
riding the training wheels. 
CompuServe, Prodigy, AT&T, 
startup bulletin boards, multi- 
media producers and network 
providers are already working 
on CD-to-online initiatives. In 
addition, Microsoft plans to 
link CD-ROMs to its Microsoft 
Network online service, expect- 
ed out in August 1995. 

Novo Media 
Group, a mullti- 
media develop- 
ment company 
in San Francisco, 
is taking a differ- 
ent path to creat- 
ing online con- 
nections fora 
specific set of 
CD-ROM users. 
In September, 
Novo will ship a 
new interactive 
multimedia title 
called Living 
Home. It will deliver content 
from the Home and Garden 
Television cable network and 
link users via modem directly to 
sponsored sites on the World 
Wide Web — without requiring 
the user to have an Internet 
access account. 

Arno Harris, executive pro- 
ducer at Novo Media, says 
many consumers are now rush- 
ing to the technology. They get 
CD-ROM drives or go online 
without a sense of what they 
want to get from it and without 
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Real time 
Multimedia 





INTEGRATING CD-ROM 
AND ONLINE TECHNOLOGIES: 


Online 

Downloaded ..... 
Text and graphics.}. 
Slower 





the knowledge of what they are 
going to get. “We call this the 
holy grail syndrome, where peo- 
ple are rushing to technology 
for abstract promises like the 
‘information highway’ or the 
‘You Will’ ads from AT&T,” he 
says. “We think consumers are 
being set up for a big disap- 
pointment, and so we’ve made 
delivering value to the user 

our mission. 

“But different 
types of infor- 
mation have dif- 
ferent values: 
| CD-ROM-based 
} multimedia deliv- 
ers value through 
visual represen- 
tation, calcula- 
tion, simulation 
and reference. 
Online services 
provide a place 
for communities 
with similar inter- 
ests to gather 
and interact, and they provide 
up-to-the-minute immediacy that } ‘ 
can only be found in a wired 
medium,” Harris says. “If we 
can give someone a large, rich 
multimedia experience that also 
combines the immediacy and 
community of an online service, 
we'll have tomorrow’s killer 
application.” 

AOL views the Internet con- 
nectivity as another community 
and another source for content. 
CD-ROM to Internet connectivi- 
ty is an important part of its 











Integrated CD-ROM to Online 
. Real-time multimedia 
. Multiple data types 
. Fast database access 
. Timely, current updates 
. Access to remote data 
. Personal communications 
. Transaction options 








strategy for the future. Says 
Chitow, “Connecting CD-ROMs 
to the Internet is just as impor- 
tant as connecting them to the 
America Online community.” 


AOL’s companion 
CD-ROM line-up 

In addition to the hybrid 
products under development 
by outside partner companies, 
AOL also plans to create its own 
“channel companion” hybrid 
CD-ROMs for AOL’s channels, 
such as Computing, Personal 
Finance and Internet. Baker 
says that the computing area 
has always been one of the most 
popular areas on AOL, so it 
seemed a natural place to intro- 
duce the companion CD-ROMs. 

“One of the things users have 
asked for is help in understand- 
ing the newest software and hard- 
ware,” Baker says. “They want 
guides to the best shareware, 
tools and utilities out there — 
things that will make their whole 
computing and online experi- 
ence more positive.” The first 
Computing Channel companion 
CD-ROM is E2ing built by Vero 
Beach, Fla.-based Redgate 
Communications and San Mateo, 
Calif.-based Medior — a leading 
multimedia developer. 

The Computing Channel com- 
panion disc will feature naviga- 
tional tools for easy access to 
related AOL content, education 
and entertainment content, 
“how-to” information, tutorials, 

(Continued on page 92) 














YOU 
CAN BEA 
MELODY 


Turn that tune you’re hummin’ into a 
song! Create original music based on 
your melody in a few simple steps. 
First, select a musical style. Next, hum 
your melody into a microphone. 
Then select from a variety melody en- 
hancements, and let Melody Maestro 
do the rest! 


Abracadabra, you have become the 
Melody Maestro! 


Can’t carry a tune in a bucket? Draw a 
melody, use your MIDI input device 
or let the Maestro generate a melody 
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Order today for just $799! 


1-800-226-0212 
Keyword: BlueRibbon 
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Melody Maestro! is a trademark of The Blue Ribbon SoundWorks, 
Ltd., Atlanta, GA USA. All other brand or product names are 
trademarks of their respective holders and are hereby 
acknowledged. © 1994 Blue Ribbon SoundWorks, Ltd 
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- GOING SHOPPING 2MMARKET 
~ THE SPARK OF AN IDEA 


AOL's hybrid CD-ROM open program in 2Market Live, the system will dial directly into 
grew out of an interactive shopping experiment a download library on AOL. “The CD-ROM 
started in the fall of 1993 by Ted Leonsis, now automatically downloads the pieces of news we’ve 
president of America Online Services Co. The stored there for that particular download,” 

test, called En Passant, was sane jointly with as Mike Minigan, 2Market’s vice president 
Apple Computer and | _. of business develop- 
EDS. Itshowed that __ 2 WK E ment. “There will 
consumers were will ene always be something 
ing to make purchases CATALOGS RETAINERS & so new waiting for you in 
from an interactive, — ~ oat the download library to 
multimedia CD-ROM. yes give you real-time 
The CD-ROM was | ee updates on more than 
filled with product a mE 2,000 products on the 
information from lead-_ » \a ult > CD-ROM.” Dated pro- 
ing catalog vendors, yey motional offers and 
including Lands’ End, a rIND other information that 
The Right Start, AS a no longer apply will not 
800¢Flowers and The J vay be downloaded. 
Nature Company. © ° VOUR SELECTIONS Current product 

A joint-venture information will be 
company called a? 7% stored on your comput- 
2Market was formed by er, taking a “very mini- 
America Online (after © mal” amount of storage 
merging with Redgate), Apple Comput and space, Minigan says. The CD-ROM integrates new 
Medior, the developer of En Passant’s proprietary data into the multimedia experience so well, you 
technologies. The second edition of 2Market isan _can’t tell it apart from that stored on the disc. 
integrated CD-ROM/online service that allows 
regular updates to the CD-ROM through a direct What’s next? 
connection to an AOL download library. Users The second edition of the shopping CD-ROM 
can also build a shopping list on screen and then _ will further integrate the two technologies. “We've 
submit their orders via modem or by calling a toll- introduced ‘real-time merchandising,’ which 
free number. means we're taking the rich, multimedia experi- 

The success of 2Market gave America Online ence of CD-ROM shopping and integrating that 
the opportunity to enhance its hybrid CD-ROM with AOL’s ability to frequently download news 
technology in preparation for its current slate of | about price changes, sales pricing, announcement 
products. “We learned how to marry online ser- of new products and out-of-stock items, promo- 
vices with CD-ROM experiences to provide a tions and other merchandising programs.’ 
more robust experience overall for the customer,” Minigan says the 2Market crowd will continue 
Chitow explains. “We’ve now taken that into tech- _ to work with AOL to make the next edition of 
nology that can be used by oe ae CD-ROM 2Market an even better example of “virtual broad- 
developers today.” band” interactivity. He declined to elaborate on 

specific enhancements, but Minigan offered this 

How it works teaser: “We're intent on further integrating the 

Click the “2Market Live” button on the main CD-to-online shopping experience because we 
screen to receive real-time information options. don’t believe that we have fully taken advantage 
Some of these are pre-programmed on the disc to _of the vast opportunity.” The next edition promis- 
be unlocked on a certain date, such as products es to simulate the experience we anticipate in the 
of the week or other shopping information. future from broadband services like interactive 

If you have an AOL account and click “Update” _ television. 
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(Continued from page 89) 

tools, demos and promotions 
from AOL and partners. Most of 
the other hybrid CD-ROMs will 
share these features as well. 


A company in motion tends 
to stay in motion 

While AOL and its partners 
expect to ship several hybrid 
CD-ROMs by fall 1995, Baker 
and Chitow have already started 
looking for the next round of 
participants and planning other 
channel companion CD-ROMs. 
AOL has discussed hybrid pro- 
jects with companies specializing 
in entertainment, education, 
games, reference and special 
interest categories. “Naturally, 
we will continue to leverage 
our strong relationships with 
current partners,” Baker says. 
“But emerging software publish- 
ers are the sources of tomor- 
row’s blockbuster hits. We 
will need to establish relation- 
ships with these new companies 
as well.” 

The bottom line is that hybrid 
CD-ROMs can enhance your 
experience by adding new 
dimensionality to both CD-ROM 
and online usage. By allowing 
updates to content and the 
ever-changing experience that 
online services provide, hybrid 
CD-ROMs are designed to have 
a longer shelf 
life than their 
traditional, 
storage-only 
counterparts. 
All this adds 
more value to 
the purchase 
of these 
potentially 
costly discs. 

Content 
providers are 
already think- 
ing about 
how they can 
enhance their 
multimedia products with real- 
time, online links. AOL is devel- 
oping a sizable stable of content 
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1995 TIME ALMANAC AND TIME 
ALMANAC OF THE 20TH CENTURY 


The 1995 TIME Almanac is a complete multimedia encyclope- 
dia of current events and historical reference. The latest version 
of TIME’s multimedia almanac contains more than 25,000 TIME 
articles, including every article from January 2, 1989 through 
January 2, 1995. Other features include: 

e more than 2,500 articles covering major events from the 
1920s through the 1980s 

¢ digital videos of current events totaling more than one hour 
in length 

¢ more than 900 graphic charts, maps, photos, covers and 
slide shows 

The TIME Almanac of the 20th Century features a decade-by- 
decade timeline of the most important events since 1900. This 
multimedia reference disc also includes: 

¢ numerous photos and essays from past issues of TIME 
magazine 

e “Man of the Year” cover articles since 1927 

e 12 indepth portraits of the most influential people of the 
20th Century 

* coverage of every presidential election since 1924 

Both TIME discs feature America Online software — including 
an offer for 10 free hours to new users — as well as a direct con- 
nection to AOL’s TIME Magazine forum and other areas. The 
1995 TIME Almanac retails for $49.95, while the TIME Almanac of 
the 20th Century retails for $29.95. 














that can grow with the company 

as it evolves to broadband tech- 

nologies such as ISDN, cable 
modem and 


_ <a : My, interactive 


television. 
Ted Leonsis, 
president 

of America 
Online 
Services 
Company, 
says the pro- 
gramming 
on these plat- 
§ forms will 
probably not 
look like tele- 
vision, nor 
will it look 
like today’s CD-ROM content. It 


will be yet another evolution in 


the way that companies and 





individuals communicate. They 
represent new ways for us to 
learn and entertain ourselves. 
Hybrid CD-ROMs are tools of 
the present and the near future. 
They pave the way to the digital 
future we can all enjoy. Mf 


Bruce Milligan is director of new 
media for Redgate Communications. 
He has written several articles about 
the evolving role of CD-ROMs in 

the new media marketing industry. 
He also has co-developed many inter- 
active, multimedia marketing pro- 
grams for large, consumer-oriented 
corporations using CD-ROM, online 
services and kiosks. Bruce’s screen 
name is “Bruce” on America Online. 














Call Me 

* Get direction for 
online research in the 
Reference Q & A chat 
room every night from 
8 p.m. to midnight EST. 
Our friendly Reference 
Assistants will help you 
find the right resource! 
[Path: Reference 

Desk > Reference 

Help > Reference 

Q & A chat room] 


* Drop us a line in the 
Reference Desk sugges- 
tion box if you don’t 
find what you’re look- 
ing for or to tell us 
what resources would 
be helpful to you. Many 
upcoming online areas 


are the result of mem- 


ber requests! 






















¢ Compton’s complete 
30-volume set Online 
Encyclopedia allows you 
to search by keyword 
through listings and 
extensive bibliographies 


or obsolete. [Keyword: 
Encyclopedia] 





that are never out of date 


¢ Obtain guidance about 
career opportunities in 
the Career Connection. 
[Keyword: Career] 


¢ Barrons’ Booknotes pro- 
vide full-text, searchable, 
expert commentary on 
more than 100 classic 
works of literature. 
[Keyword: Booknotes] 


From ABC News Library to the Celebrity Cookbook to Court TV to the 





Learning Channel to Wine Ratings, The Reference Channel provides access 





to virtually any subject that could interest you. 











* The National 
Geographic Society, the 
nation’s largest member- 
ship organization devoted 
to education, provides: 
¢ a wide variety of articles; 
¢ a home companion to 
National Geographic’s 
award-winning NGS Kids 
Network; 


NATIONAL 
GEOGRAPHIC 


SOCIETY 


municate with them 
directly about such fea- 
tures as: 
« Treasures of the 
Vatican; Revelations from 
the Russian Archives; 
Scrolls from the Dead 
Sea; 1492: An Ongoing 
Voyage; and, soon: The 
African-American Mosaic. 
¢ Special sec- 
tions that teach 
library skills 
about how to 
preserve books 
and pho- 





other visitors to the 
world’s largest museum 
and research complex. 
Look for: 

¢ Articles from 


like Air and Space. 
« Extensive libraries of 


Smithsonian publications 


« The world’s first virtual 
museum — the National 
Museum of American 
Art — with galleries, 
reference libraries, publi- 
cations, opportunities 
to talk with other art 
lovers and NMAA staff, 
a special section just 
for kids, and even the 
ability to upload your 
own art and get a cura- 
tor’s evaluation. 
[Keyword: Smithsonian] 


tographs, how to downloadable photos of 











¢ information and inter- 
active support, including 
a Stack Exchange for 
GTV, Geographic’s inno- 
vative multimedia system; 
¢ downloadable maps 
from the popular new 
National Geographic 
Atlas CD; 
¢ a Geographic Store. 
[Keywords: NGS, National 
Geographic] 


Library of Congress 
Online — Search the 
world’s largest repository 
of information and com- 


find books and other 
resources, how to create 
an archive, how to create 
an exhibit and more. 
[Keywords: Library, LOC] 


oW 


¢ Smithsonian Online — 
This is one of the most 
popular areas on AOL, 
providing information for 
educators, students and 


popular Smithsonian 
exhibits, natural won- 
ders, Washington sites 
and more. 

« A searchable database 
of Smithsonian educa- 
tional resources. 
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STAYING SAFE IN 
CYBERSPACE 


By CARYN MLADEN 





With a little 
common sense and 
these simple 
guidelines, your online 
experience can be both 
fun and hassle-free. 


There’s been a lot discussed 
and written about the thrills, 
chills and perils of life in cyber- 
space. The online world provides 
you with the opportunity to expe- 
rience more new things than 
you can find in any other single 
place. Like any community, there 
are situations to avoid and unsa- 
vory characters you should know 
about. I’m here to help you rec- 
ognize and handle them. 


Just use common sense 

Most people in the online com- 
munity at America Online are 
just like you and me. They are 
out to talk with their neighbors, 
share some files and learn about 
the world and themselves. There 
are, however, scam artists operat- 
ing in every online system. To 
avoid being taken you have to 
use common sense, just as you 
would in the “real” world. You 
probably know better than to 
tell anyone your password, for 
example, but scam artists are 
professionals who make even 
unlikely situations seem plausi- 
ble. They know how to push the 
right emotional buttons (as well 
as the right keys). 

Staff of any online service — 
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including America Online — 
will never ask you for personal, 
financial or password informa- 
tion unless you contact them. 
This means that if anyone does 
ask you for your password, your 
credit card details or your 
checking account information, 
they are probably trying to scam 
you. If you encounter one of 
these scam artists, America 
Online has experienced mem- 
bers called Guides roaming the 
service available to help you. For 








more information about getting 
or using their help, check out 
Guide Lines on page 116. 


Flame mail and netiquette 

Our own behavior is also 
important when communicating 
online. Some of the rules of the 
road are different in cyberspace. 
You can learn Cyber-manners by 
visiting chat rooms and watching 
how others behave (and misbe- 
have). This applies especially 
when you venture out of the 








America Online service areas and 
into the Internet. There, people 
may be less tolerant of online 
inexperience and may be down- 
right rude. 

In any part of cyberspace, peo- 
ple have been known to send 
flame mail to those who don’t 
follow Netiquette rules, some of 
which are contained in the Rules 
of the Road sidebar on page 96. 
Flame mail can be nasty messages 
or empty messages repeated over 
and over again to fill up your 
mailbox. The purpose is to make 
life inconvenient for those who 
don’t behave with good manners. 


Teach your children well 

What about your kids? News 
shows occasionally tell stories 
about children logging onto the 
Internet and meeting dangerous 
strangers or viewing pornogra- 
phy. It happens. But it happens 
much more often in the real 
world. Even so, it’s a danger to 
avoid. The good news is, it can be 
avoided. The Parental Control 
feature on America Online gives 
the master account holder the 
ability to block Instant Messages, 
Chat Rooms, Member Rooms, 
Conference Rooms, UseNet 
Newsgroups or any combination 
of these. In short, you can make it 
impossible for your child to inter- 
act with strangers unless you are 
around to grant access and moni- 
tor the interaction. Your kids are 
free to access the fabulous con- 
tent provided by the Information 
Providers sanctioned by AOL, 
such as Smithsonian Online, 
Compton’s Encyclopedia, infor- 
mation on writing SATs and 
games for children. 

When you do take your chil- 
dren into the People Connection 
and other areas for interaction, 
teach them the rules of the road. 
The Internet itself doesn’t have a 
Parental Control feature so, if 
you’re not on AOL, you need to 
teach your children the rules 
before you let them get at the 
computer. The online world can 
be a great teaching environment. 
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Teach them to watch out for any- 
one asking too many personal 
questions. As in the real world, 
they should learn how to interact 
in unfamiliar situations and know 
when to leave them. It’s easier to 
leave an uncomfortable situation 
in cyberspace than it is in the real 
world. Teach your children to 
trust their instincts and avoid situ- 
ations that don’t feel right. Pretty 
soon, they'll be fully equipped 
with the common sense to stay 
safe in the online world, and 
they'll have a head start on get- 
ting along in the real world too. 


Chivalry in cyberspace 

Online interaction can do won- 
ders for children’s ability to 
express themselves and to bolster 
their self-esteem. I’ll never forget 
witnessing an exchange where 
someone who turned out to be a 
12-year-old boy actively defended 
a woman being insulted for her 
lifestyle choice by a man in a chat 
room. The boy told the man off, 
stating that the woman had every 






































stopped yesterday afternoon 
ao Dallas as an undetermined 
cr of snipers shot at 
t Kennedy as his 


THE RULES OF THE ROAD 


DON’T...tell anyone your password 

DON’T...use a password anyone can guess 

DON’T...give out personal financial information online. (Check 
your credit card and telephone bills for discrepancies in case some- 
one did get the information. If there is a discrepancy, don’t be 


afraid to challenge it.) 


DON’T...list your home address in your Member Profile 


DON’T...send flame mail 
DON’T...send chain letters 


DON’T...send out advertising E-mail 
DON'T...type in all lower case OR ALL UPPER CASE (the first is 
confusing, the second is considered screaming) 








right to make her own choices, 
that her ability to put up with the 
difficulties in her life showed 
strength of character and the 
man’s narrow-mindedness 
showed a lack of character. 


If he’s anything like the 12-year- 





old boys I know, he probably 
wouldn’t have had the courage 

or the self-confidence to face 

down an adult male in person. 
Being online equalized the play- 
ing field and gave him the 

strength he needed to stick to his 








Presidential duties 





will be released from the 
hospital within 24-hours and 
will be able to resume his 


JFK WOUNDED 


(Dallas, Texas) Shots rang _ time 
out and the heart of a nation Ser 
stopped yesterday afternoon into 
in Dallas as an undetermined Peo 
number of snipers shot at “heal 
President Kennedy as his yes 
motorcade proceeded along Dal 
Main Street. nui 
One of the bullets found it’s Pre 
way to President Kennedy’s 
right arm, wounding him. 
Parkland Hospital, where he 
was treated for a gunshot 
wound, listed the presiden, 
in stable, yet guarded, cong 
tion. 

The wound is not life t 
ening. President d@ 
will be rele 
hospita 


















convictions and stand up for 
what was right. Chivalry is not 
dead, it’s just gone online. 


What’s that clicking on the line? 
A lot of people use online ser- 
vices in business and a few have 
voiced concerns over the security 
of their communications in 
cyberspace. They ask: when you 
send E-mail, how do you know 
someone isn’t breaking into the 
line and reading your personal 
thoughts or business documents? 
Good question, but think about it 
this way: How do you know that 
no one is breaking into your snail 
mail (regular U.S. Mail) or couri- 
er packages en route to their des- 
tinations? How do you know your 
secretary isn’t an industrial spyr 
How do you know your tele- 
phone isn’t bugged? You don’t 
know. You suspect none of this is 
happening because there is so 
much traffic in the communica- 
tion routes that no one is likely to 
bother with you. Besides, you’ve 
used the postal system, couriers 








and telephones for years without 
any real problems. 

The fact is, there’s a huge 
amount of E-mail being sent 
daily. Unless you give away your 
password, breaking in to your 
account is very difficult. If some- 
one really wanted to get your 
information, it would be much 
easier to physically rummage 
through a mail box or bribe 
someone in your company’s mail 
room. You hear concerns about 
Internet security because the 
online world is still relatively new 
to most people and it’s tough to 
get a handle on how it all works. 
Similarly, a few years ago faxes 
seemed suspect because they 
were new and nobody really 
knew how they worked. Now 
practically no business would sur- 
vive without a fax machine. 

Today, you’re probably safer 
sending important documents as 
E-mail rather than faxing them. 
They travel over the same tele- 
phone lines and are just as likely 
(or unlikely) to be hacked into. 





But, unlike faxes, your E-mail 
won't be accessible to the entire 
office while it’s waiting in the 
stack to be delivered. E-mail isn’t 
subject to a paper out error (or 
long distance charges for that 
matter). You can tell when some- 
one receives your E-mail either 
by checking its status or by order- 
ing a return receipt when you 
send it. Besides, you probably 
don’t insert a digital signature 


AOL and the other online 
service providers feel so 
strongly about keeping the 
online world safe for kids 
that they all worked together 


on an informational brochure. 
This brochure outlines 
what parents and Kids need 
to know about staying 
safe online. Check it out at 
Keyword: Child Safety. 
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What if JFK had lived? 


Imagine for a moment that President John F. Kennedy did not di 
his gunshot wounds in 1963...Now imagine that you are President 


John F. Kennedy. 





REELECT JFK is an exciting new CD-ROM game that places you in the 
Presidential hot seat during a fascinating alternate version of one of 
the most tumultuous passages in U.S. history. You assume the role of JFK 
and make decisions on the critical issues of 1964 - Civil Rights, 
Vietnam, and other events. You have the dual task of getting reelected 
in 1964 and solving the mystery of the attempt on your life. 


Through sophisticated video integration, you will be immersed in an 
incredibly detailed visual and audio 3-D world of 1964. Have fun! 


Quadra Interactive, Inc. 


Distributed by: ~ 
CompTON’s 


alomar Airport Rd., 3rd Floor 


CA 92009 
INTERACTIVI 


PH(619) 931-4755 © FAX(619) 931-0660 
























into your E-mail, while most peo- 
ple sign their faxes. Facsimile 
versions of signed contracts are 
being accepted as legally bind- 
ing these days as they have 
become regular tools of busi- 
ness. Consider the ramifications, 
though, of a cyber 
break-in. [f unau- 
thorized people 
read your E-mail, 
they know what 
you wrote. If the 
same people 
reroute your fax, 
they know what 
you wrote and they 
have your digital 
signature on file 
in their computer 
to use again and 
again and again. 
What about all 
the hackers we 
keep hearing 
about? These peo- 
ple supposedly can break into 
any system and enjoy nothing 
better than inserting viruses into 
computers. Well, chances are 
someone can break into any 
system. During World War II, 
for example, everyone thought 
the codes produced by Nazi 
ENIGMA machines were 
unbreakable until they were bro- 
ken by the Allies. Most hackers 
are out for a challenge and 
break into difficult systems just 
to see if they can do it. They 
target large corporations or gov- 
ernment departments, like the 
IRS, and leave messages to show 
that they have entered the sacred 
ground without getting caught. 
The typical AOL member is not 
a challenge to them and, so, is 
not a target. 


Permission to look over 
your shoulder 

Certain groups are pushing to 
give the government greater 
control of the online world by 
censoring content and allowing 
the watchful eye of Big Brother 
to peek into your E-mail. They 
claim this is necessary to fight 
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the piracy described above, to 
track criminals communicating 
online and to protect children 
from dangerous people and con- 
tent too mature for them. Their 
arguments sound valid until you 
think about them. The same sort 
of behavior hap- 
pens in the real 
world, but we still 
expect respect for 
our privacy and 
the protection of 
our basic civil lib- 
erties. After all, 
the government 
requires a search 
warrant to read 
your posted 
letters, so they 
should be kept 
to the same stan- 
dard before read- 
ing your E-mail. 
Options like 
AOL/’s Parental 
Control and basic monitoring 
can keep children safe. Censoring 
content to leave only that which 
is considered acceptable for a 
child reduces all of us to the 
intellectual level of children. The 
Electronic Frontier Foundation 
is probably the best known and 
most active group fighting to 
keep cyberspace free of govern- 





ment interference. If you want 
to add your input or find out 
more, the EFF can be accessed 
through America Online’s 
Internet channel. 


Designed to survive a 
nuclear holocaust 

When it comes right down to 
it, no one — even the Federal 
government — will be able to 
monitor everyone’s communica- 
tion online. The Internet was 
specifically created with no 
central command structure and 
with no limit to the number of 
connected users. It was designed 
to survive a nuclear holocaust. 
The mentality of the computer 
gurus and hackers who created 
the no-control attitude toward 
cyberspace persists today. 

As systems are created to 
monitor and censor online 
users, so methods are created to 
avoid them.. Already, indepen- 
dent systems are popping up on 
the World Wide Web and the 
Internet offering anonymous 
routing services so that no one 
can track your movements in 
cyberspace. More of these securi- 
ty and privacy options are likely 
to be available as time goes by. 

Everyday thousands of new 
people sign on to AOL and the 








ESPECIALLY FOR KIDS 


NEVER...send your full name, school name, home address, phone 


number or photo to a stranger or post any of these in a public area 


NEVER...agree to meet in person anyone you met online unless a 


parent approves and comes along for the meeting in a safe, public, 


neutral place 


NEVER...answer questions or engage in conversations that make 


you feel uncomfortable 


DO...express your opinions and ask questions 


DO...leave any room where you feel uncomfortable 


DO...tell your parents about any strange people, questions or 


conversations you encounter 



































apart: all-your- sroceries-into- | 
the -_retrigerator trick. 
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The Frigidaire Gallery” refrigerator can help. It was developed with Contour Concept? 


design based on the way you use it. Doors with rounded edges that seem to flow into 





one another. Handles curved to fit your palm. Large, gallon-deep door bins contoured 


CONTOUR CONCEPT around the items in them. Storage areas that hold more than you thought possible. 


SCULPTED DESIGN THAT 
.OOKs AND works BETTER | Shelves with curved, raised rims to keep spills contained. See the Frigidaire Gallery 


line of appliances at your retailer, or call 1-800-FRIGIDAIRE for our free brochure. FRIGIDAIRE 


I 








Frigidaire Gallery - She look of better performance. 


See us on the Internet at http://www. frigidaire.com 















Internet without using these 
extra security measures and 
without needing them. As cyber- 
space becomes more and more a 
part of our world, we recognize 
basic safety pre- 
cautions like pro- 
tecting your pass- 
word as nothing 
more onerous 
than locking 

your front door. 
Virtually everyone 
will be online 
soon. More and 
more clients are 
demanding that 
businesses have 
online access. For 
personal interac- 
tion in the hectic 
modern world, 
nothing beats 
online services for the ability to 
keep in touch with everyone 
you love. 


Love makes the 
cyber-world go ’round! 

All over the world people meet, 
develop relationships and fall in 

















TREASURE HUNT SEVENTH CLUE: 


A path to your next destination was dropped into the boxes below. Unfortunately, there was a hole at the bot- 
tom of the rows of boxes and the letters fell out. They are still in the right column, but they may not be in 
the correct row. The black boxes represent spaces between words or the end of the phrase. Your job is to put 
the letters back into the correct boxes to discover the path and key to your next clue. Happy hunting! 


love online. Many have married 
those they met in chat rooms or 
created a support network of 
friends they met in online 
forums. If you want to develop 

a relationship, 
how do you get 
around the gener- 
al warning against 
giving away per- 
sonal information? 
The rules are 
similar to those for 
real life with a 

few variations. Be 
reasonable and be 
realistic. Someone 
who asks you to 
send them plane 
fare to come see 
you after knowing 
you for only two 
weeks is probably 
not going to show up. 

The main variation to be aware 
of when dealing with someone 
online is the lack of physical 
clues available. This can be both 
a benefit and a hindrance in get- 
ting to know someone. On the 
one hand, many people consider 





online communication to be 
more honest because there is no 
physical intimidation or bias 
involved. You may get to know 
people of different races, classes 
and beliefs and with vastly differ- 
ent personalities than anyone 
you have ever known. On the 
other hand, you don’t know if 
someone is lying about them- 
selves because you have no way 
of checking on them. 

In the end, the online world is 
not that much different from 
the real world. You stay safe in 
cyberspace by being aware, act- 
ing like a good citizen and using 
common sense. ll 


Caryn Mladen is a contributing 
editor for Multimedia Online. 

She is also a technology lawyer, 
author and general fixture in the 
multimedia industry. Contact her at 
Reviewz@aol.com and remember, 

“if youve had an accident on the 
information highway, you could be 
entitled to a cash settlement.” 
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Affairs To Remember 
Online chat can be a 
fun and rewarding 
experience for people 
of all ages. Remember 
that you’re signing on 
with more than 2 mil- 
lion America Online 
members in an online 
community of people. 
Don’t forget yourself in 
the heady rush of the 
cyberspace world and 
use the same amount of 
caution in this commu- 
nity as you do in every- 
day life. Personal infor- 
mation should not be 
given online and use 
caution when talking 
with strangers. You can 
monitor your child’s 


use of the service as 











¢ The Author’s Cafe — 


Writer’s Block? Every 
Saturday at 1 p.m. (EST) 
come to the Author’s 
Cafe, a meeting place for 
literary folks of all kinds, 
including journalists, 
poets, novelists, nonfiction 
writers, technical writers 
and “wannabes.” 


imaginable. Anyone can find their own unique place when th 


¢ Movie Madness — Movie 
buffs unite! Talk about 
what’s hot (and what’s 
not) in the movies every 
Thursday at 11 p.m. 
(EST). 


¢ The Forest — Do you 
have a story to tell? The 
Forest is a place for telling 
tales and listening to the 
fables of other members. 
Join in round robin-style 
stories where one person 
starts and others continue. 
Story time is in the Forest 
every Tuesday night at 10 
p-m. (EST). 






¢ Teen Chat — A 
room for teens, about 
teens and hosted by 
teens. Teen chat takes 
___ place every night — 
check PC Studio for 
schedules and special 
events. 





¢ The Trivia Room — 
Trivia, Trivia Too and 
Trivia Lite. It’s live, it’s 
fun...it’s better than 
Jeopardy! Check the 
posted schedules as trivia 
chats take place many 
times a day. 


People Connection is America Online’s largest gathering 
place, hosting hundreds of discussions on every topic 


enter People 


Connection, where people from all over share their thoughts, debate the news, 


articipate in clubs 
the PC Studio for a complete list of events ha 


ind su 


Connection. [Keyword: PC Studio] 


ort and make special friendships. Check out 
ening this week in People 





you would with televi- 


sion and the telephone, 
with the added option 
of the Parental 
Guidance feature to 
allow you to limit access 
to certain areas. 

Think of the online 
world as a mirror of 
our own society. There 
are millions of new 


friends to make. Enjoy! 





¢ Fiancees Carrie 
Thompson and Michael 
Smith of New York met on 
the Romance Connection: 
“We received America 
Online software for free 
and signed on out of 
curiosity and for fun. 
Little did we know all that 
AOL had to offer. We met 
one night in December in 
a chat room. We talked, 
we wrote letters, and 
became immediate 
friends. We had so much 
in common, even though 
we lived almost 500 miles 
apart, one from a very 
large city and the other 
from a very small town. 
We got to know one 
another through AOL and 
finally, in February, we 
met for the first time. 


Of course, by that time we 
had found that we had 
much more than a friend- 
ship...we had fallen in 
love.” 


¢ How is it possible to find 
love and romance on a 
computer? America 
Online is a community of 
more than 2 million mem- 
bers. Meeting someone 
who shares your interests 
is easy when you're a 
member of such a large, 
diverse community. 





¢ Want to meet someone 
close to home? Romance 
Connection is the online 
dating service designed to 
connect people with the 
ideal companion, consid- 
ering interests, age, loca- 




















tion and many other fac- 
tors. Check the “Happy 
Endings” board with hun- 
dreds of stories of success- 
ful relationships forged 
online. [Keyword: 
Romance] 
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espite the flashy 
technology in 
Hollywood these 
days — including 
satellite uplinks, 
cell phones, car 
fax machines, 
palmtop computers and pocket 
organizers — Hollywood 
remains an old-fashioned 
“tushie” business. Success is mea- 
sured by the number of paying 
customers who park their bot- 
toms in theater seats and spend 
their cash at the box office and 
other merchandising outlets. 
The equation is simple: the 


Lining Up For The 


CYBER 


BOX OFFICE 


BY NEAL S. YONOVER 


more bottoms, the more cash. 
Those with the most cash are 
at the top of the 
technology. The next oe 

To stay at the 
top, filmmakers are 
employing an 
increasing number 
of weapons taken 
from the digital revo- 
lution. These 
weapons allow them 
to edit their films 
more efficiently and to 
create the breathtaking 
blockbuster effects that 
fill seats. The results have been 
“living” dinosaurs in Jurassic Park 
and Tom Hanks shaking hands 
with JFK in Forrest Gump, to 


From dinosaurs to 
dead presidents, ahens 


to Snow White, 





Hollywood is drawing 





audiences with digital 














thriller may soon come 
to both your local 
theater and your home 


compu ter screen. 
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name just two examples. What’s 
more, as interactive computing 
proliferates, filmmakers are 
discovering that a growing num- 
ber of the seats they’re trying to 
fill are in front of computer 
monitors. As a result, the enter- 
tainment industry’s storytellers 
are using digital imaging tech- 
nology to create content feature 
films, as well as for online ser- 
vices, CD-ROM-based games and 
video games. 

The array of digitally pro- 
duced effects are like Forrest 
Gump’s box of chocolates: you 
never know what you're going 
to get. It’s Hollywood, so you 
do know the effects will be eye- 
popping, heart-racing and so 
exciting you'll be talking about 
them for a long time. Or, at least 
until the next generation of 
effects arrives tomorrow. 


Experiencing a sense 
of “Dredd” 

Say you have to shoot a dan- 
gerous motorcycle chase 
sequence set in 21st century 
New York City with extremely 
expensive talent, for example, 
Sylvester Stallone. On top of 
that, the technology for the 
motorcycles — did I mention 
they're supposed to fly? — 
doesn’t exist yet. What do you 
do? If you’re the producers of 
the upcoming action-adventure 
film, Judge Dredd, the 
answer is simple: 

Call Hollywood-based 
Kleiser-Walczak 
Construction Company. 
Visual effects wizards 
Jeff Kleiser and Diana 
Walczak used comput- 
ers to create digital 
versions of the 
motorcycles. Then 
they scanned the 
features of Stallone 
and the rest of the 
cast into the computer and used 
life-sized sculptures and motion- 
capture technology to give the 
computerized cast life-like move- 
ments. For extra realism, they 





















































‘TOUR THE IMOVIE STARS’ 














HOME (PAGES)! 





F orget about a star on the Walk of Fame. Today’s Hollywood 
stars or wannabes know they’ve “arrived” if they have their 
own home page or address on the World Wide Web. Online 
accessibility is more sophisticated than a bronze marker and a 
marble slab along Hollywood and Vine, and a lot more fun. Best 
of all, they can browse and interact with fans without having to 
worry about rain or pesky autograph seekers. 

For those not in Hollywood, the online world gives you a way 
to get up close and personal with your favorite star. Enter the 
Web, input the Web address of your favorite studio or celebrity 
(or find the address using a web search engine) and you're off! 
Try http://www.rodney.com/rodney/index.html for Rodney 
Dangerfield’s home page, complete with his picture and the latest 
example of how he doesn’t get any respect. Soon you'll also be 
able to view real-time highlights from his films too. If you're not a 
Dangerfield fan, don’t worry! The number of places to visit seems 
endless and it’s most fun to simply explore, or surf, the Web to 
find your own treats. (For hints on how to get started, check out 
the entertainment-related sites listed in the article Welcome to 





the Wild, Wild Web! on page 81.) 

While you can expect to find more home pages as the fashion... 
er, technology catches on, don’t worry if you don’t have one yet. 
As of this writing, neither does Dreamworks, Bijan or Gianni 
Versace. In the meantime, just get on the Net, search for the 
name of your favorite celebrity or show and see what comes up. 
If you don’t find the stars you want — unlikely as that may be — 


stay tuned. They'll be online soon. 
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added their own Synthespians™ 
— computer-generated actors 
that walked around, virtually 
anyway, in the miniature model 
of New York City. This futuristic 
city was created by Mass.IIlusion, 
Cinergi Productions’ visual 
effects division. 

“The characters and bikes had 
to look completely photorealis- 
tic,” Kleiser explains, “because 
we’re going to be cutting from 
close-ups of stars Stallone and 
Rob Schneider to wide shots of 
our characters on bikes flying 
through the city streets and 
shooting at one another with 
lasers and tracers with flak 
explosions.” The model back- 
grounds and the geometric 
camera motion had to synch up 
precisely with the live action 
motion to produce the believ- 
able effect they created. 

Kleiser feels this and other suc- 
cess stories have made producers 
sit up and take notice of the 
visual effects community. Now 
producers are consulting visual 
effects experts much earlier in 
the critical conception and 
design phases of production. 
This cooperation, he says, saves 
money because everyone knows 
in advance what can be done 
and what it will cost. Besides, 
combining perspectives allows 
for the creation of new methods 
of storytelling in the form of 
new effects. For example, Kleiser 
and Walzcak were invited into 
production in the early stages of 
planning for Clear And Present 
Danger. Because of the early call, 
they were able to work in one of 
the film’s most memorable 
moments extremely effectively: a 
bomb’s-eye view of a smart bomb 
falling all the way from an F-18 
jet fighter/bomber to its target. 
Breathtaking elements like this 
helped the film do anything but 
bomb at the box office. 


Drawing a crowd 

Harrison Ellenshaw works in 
the digital environment every 
day as a visual effects artist and 














Space-age speaker defies 
physics by breaking the 


sound barrier 


Recoton develops wireless speaker 
that “clones 
music 150 feet through walls, 
ceilings and floors 


by Charles Anton 


f you had to name just 

one new product “the 

most innovative of the 
year,” what would you 
choose? Well, at the recent International 
Consumer Electronics Show, critics gave Recoton’s 
new wireless stereo speaker system the Design 


“ your stereo, providing stereo 





technology 


Crystal-clear sound anywhere. 
Just imagine listening to your stereo, 
TV, VCR or CD player in any room 
of your home—without running miles 
of speaker wire. Plus, you'll never have to 
worry about range because the new 900 MHz 
technology allows stereo signals to travel dis- 





and Engineering Award 
for being the “most in- 
novative and outstand- 
ing new product.” 

Recoton was able to 
introduce this whole 
new generation of 
powerful wireless 
speakers due to the 
advent of 900 MHz tech- 
nology. This newly ap- 
proved breakthrough 
enables Recoton’s 
less speakers to rival the 
sound of expensive 
wired speakers. 


Ss wire- 





150 foot range through walls! 


ecoton gives you the freedom to lis- 

ten to music wherever you want. Your 
music is no longer limited to the room your 
stereo is in. With the wireless headphones 
you can listen to your TV, stereo or CD 
player while you move freely between 
rooms, exercise or do other activities. And 
unlike infrared headphones, you don't have 
to be in a line-of-sight with the transmit- 
ter, giving you a full 150 foot range. 

The headphones and speakers have 
their own built-in receiver, so no wires are 
needed between you and your stereo. One 
transmitter operates an unlimited number 
of speakers and headphones. 


tances of up to 150 feet 
through walls, ceilings 
and floors without losing 
sound quality. 


A single transmitter, 
unlimited receivers. 
The powerful transmitter 
plugs into an audio-out, 
tape-out or headphone jack 
on your stereo or TV com- 
ponent, transmitting wire- 
lessly to speakers or head- 
phones. The speakers plug 
into an outlet. One trans- 
mitter broadcasts to an un- 





Breakthrough wireless speaker design 
blankets your home with music. 


technology provides static-free sound in vir- 
tually any environment. The speakers are al- 
so self-amplified; they can’t be blown out no 
matter what your stereo’s wattage. 


Stereo or hi-fi, you decide. These speak- 
ers have the option of either stereo or hi-fi 
sound. Use two speakers (one set on right chan- 
nel and the other on left) for full stereo sepa- 
ration. Or, if you just want to add an extra 
speaker to a room, set it on mono and listen 
to both channels on one speaker. Mono com- 
bines both left and right channels for hi-fi 
sound. This option lets you put a pair of speak- 
ers in the den and get full stereo separation or 
put one speaker in the kitchen for hi-fi sound. 





Recently approved 
technology. In June 
of 1989, the Federal 
Communications Com- 
mission allocated a 
band of radio frequen- 
cies stretching from 902 
to 928 MHz for wireless, 
in-home product ap- 





to wireless speakers over 





Recoton’s transmitter sends music through walls 


limited number of stereo 
speakers and headphones. 
And since each speaker 
contains its own built-in 
receiver/amplifier, there 
are no wires running from 
the stereo to the speakers. 


Full dynamic range. 
The speaker, mounted in 
— a bookshelf-sized acousti- 


a 70,000 square foot area. 








plications. Recoton, one 
of the world’s leading wireless speaker man- 
ufacturers, took advantage of the FCC ruling 
by creating and introducing a new speaker 
system that utilizes the recently approved fre- 
quency band to transmit clearer, stronger 
stereo signals throughout your home. 





Volume 







Built-in receiver Power 


and amplifier: 


Tuning 


The wireless 
speaker and 
headphones 
both contain a 
built-in re- 
ceiver and 
amplifier. 
Signals are 
picked up and 
transmitted as 
far as 150 feet 
away through 
walls without 


the use of wires. Frequency 


Tuned ports 


2" tweeter 


Individual left, right 
& mono switch and 
Individual bass boost 
control (on back) 


Size: 9"H x 6"W x 5.5"L 
Signal-to-noise ratio: 60 dB 
Channel Separation: 30 dB 

Two-way bass reflex design 
10 watts/channel RMS amps 


50 Hz-15 KHz 


cally constructed cabinet, provides a two-way 
bass reflex design for individual bass boost 
control. Full dynamic range is achieved by the 
use of a 2" tweeter and 4" woofer. Plus, auto- 
matic digital lock-in tuning guarantees opti- 
mum reception and eliminates drift. The new 


AWARD WINNING WIRELESS SPEAKER 


Don’t take our word for it. Try it yourself. 
We're so sure you'll love the new award-winning 
Recoton wireless speaker system that we offer 
you the Dare to Compare Speaker Challenge. 
Compare Recoton’s rich sound quality to that of 
any $200 wired speaker. If you're not completely 
convinced that these wireless speakers offer 
the same outstanding 
sound quality as wired 
speakers, simply return 
them within 90 days for 
a full "No Questions 
Asked" refund. 


4” woofer 


Recoton’s Design and 


Response: A : 
P Engineering Award 


Factory-direct savings. Our factory- 
direct pricing allows us to sell more wire- 
less speakers than anyone! For this reason, 
you can get these speakers far below 
retail with our 90-day risk- 
free home trial.” 


Add headphones and 
save $100. For a lim- 
ited time, when you 
order two speakers and 
a transmitter, you can 
add wireless headphones 
for only $49. That’s a savings of $100 off the 
price of the headphone system. This ex- 
clusive offer is available only through 
Comtrad. Your order will be processed 
within 72 hours and shipped UPS. 




















Recoton transmitter..........0...0..cccceee $69 $7S&H 
Recoton wireless speaker ...$89 $9 S&H 
Wireless headphone system... $449 $958H 
save $100 with special package offer—only $49 








Please mention promotional code 723-AZ-1901. 
For fastest service call toll-free 24 hours a day 


800-704-1201 


To order by mail send check or money order for the total 
amount including S&H (VA residents add 4.5% sales tax). 
Or charge it to your credit card by enclosing your account 
number and expiration date. Send to: 


EGMIRAD 
INDUSTRIES 


2820 Waterford Lake Drive, Suite 106 
Midlothian, Virginia 23113 





uy 











723-AZ-1901 





filmmaker. Over the last 20 years 
he’s worked on such visually 
stunning works as Star Wars, The 
Man Who Fell To Earth, Tron, the 
Captain EO exhibit at Disney 
World, Superman IV and Dick 
Tracy. Now the head of Disney’s 
effects facility, Buena Vista 
Visual Effects, he also leads the 
team that is digitally restoring 
the Disney film library. Their last 
effort, Snow White, will be fol- 
lowed by a digitally restored 
release of Sleeping Beauty later 
this year. 

According to Ellenshaw, while 
filmmakers appreciate the 
options digital imaging provides, 
he isn’t so sure it’s changed 
the art of storytelling all that 
much. “We’ve added more possi- 
bilities, but we still haven’t run 
out of the old possibilities,” he 
explains. “Even though digital 
manipulation, digital composit- 
ing and CGI (Computer- 
Generated Imaging) has come 
along, it’s not like we were run- 





ning out of images to photo- 
graph before. The world is a 
huge place. The possibilities are 
almost endless. 

“Talk about adding possibili- 
ties,” he concludes, “it’s pretty 
significant that now you are 
showing images that don’t even 
exist in the real world.” He 
points out that Disney remains a 
pioneer in computer-generated 
effects. Disney’s Tron was the 
first feature film to use comput- 
er-generated effects, and now 
they are working with Pixar 
Animation Studios on the first 
completely CGI-animated film, 
Toy Story. Look for it this fall. 


Into the deep end 

Action director Roger 
Donaldson is a recent convert to 
the digital way. He discovered 
one facet — digital editing — 
while making his last picture, 
The Getaway, with Alec Baldwin 
and Kim Basinger. Donaldson 
was so impressed he decided to 


One of the many matte paintings used in the production of Dick Tracy 
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“throw himself into the deep 
end” on his latest film, Species. 
This film stars a human-alien 
hybrid designed by H.R. Giger, 
creator of the Alien in the films 
of the same name. The visual 
effects, mostly digital, are being 
developed by four-time Academy 
Award winner Richard Edlund, 
whose pedigree includes the Star 
Wars trilogy and True Lies. 

Donaldson admits he’s not as 
completely sold on digital imag- 
ing as some of his peers. He 
acknowledges that today’s digital 
imaging technology has its chal- 
lenges. While there have been 
enormous advances in technolo- 
gy, he concedes, digital effects 
are still a very time-consuming, 
costly business right now. “There 
are images in my movie that 
we’ve been working on foreight = J 
months, continuously on sepa- 
rate computers, [just] to carry 
seven seconds of film.” 

Still, he points out, digital 
imaging can be more cost 
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America Online Tour Guide The essential online companion. 
Make the most of your online time. This guide offers page after page of 
helpful hints and money saving online tips. Over 550 pages long with a 
special chapter all about the World Wide Web on AOL! $ 95 
Macintosh # SO00IM Windows # SO001W 19. 







New Rider’s Official 

Internet Yellow Pages: This must- 
have bestseller is the most 
comprehensive guide to the services, 
information and resources the 
Internet has to offer. # SO0005 






$26.95 


Word is... you can explore both 







your favorite 


America Online’s Internet Guide, Revised Edition: 
Explore the Internet and master using Newsgroups, mailing lists and 
e-mail. Access all the resources of the Net using the 


World Wide Web, Gopher, FTP and WAIS. $19.95 
Macintosh # S0O002M Windows # S0002W 















What’s On The 

Internet: For both the 

» novice and experienced 
user, this book focuses 

on real-life use of the 
Internet. # S0003 
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effective than traditional meth- 
ods of filming. In some cases it 
may be the only way to achieve a 
particular shot. For example, 
with the digitally-animated char- 
acter, Donaldson was able to 
shoot 130 takes in a single day 
and begin editing the footage 
that same evening. With tradi- 
tional film and cutting methods, 
this process would have taken 
several weeks or, more likely, 
months. 

Donaldson is extremely opti- 
mistic about the future of 
digital effects, especially 
because talented designers 
keep trying to leapfrog ahead 
of their competitors to develop 
the next great effect. “What I 





think is exciting as a filmmaker, 
is that 10 years ago, film looked 
like it was about to die. It 
looked like television would 
overwhelm it. Now I think this 
is the rebirth of the movie 
business because the images 
are getting to be so much 

more extraordinary.” And, he 
continues, “they’re going to 
cost a lot of money to create, 

so they’re going to have to 

be exhibited in an environment 
that you can charge admission, 
It’s hard to imagine how far it 
will go because, rather than 
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The human-alien hybrid from the movie Species 





overestimate digital effects, I 
think we’re all going to under- 
estimate them ultimately.” 


From big screen to 
home screen 

Exciting graphics and thrill- 
ing effects are no longer exclu- 
sive to movies. Actually, these 
effects have been found outside 
Hollywood for some time, 
but studio executives have 
only recently begun to notice. 
Imagine the surprise of these 
executives when they discovered 
the video games their kids were 
playing had created a $5 billion 
industry, about the same size as 
their own. 

Naturally, the folks in the 


video game industry weren’t sur- 
prised. Sally Reavis, assistant 
manager of corporate communi- 
cations at Nintendo of America, 
Inc. knew the score. “We’re 
neck and neck in terms of 
revenue. Now you're starting 

to see crossover in a number 

of arenas where movies are 
stimulating the production of 
videos and videos are stimulat- 
ing the production of movies,” 
she says, citing recent examples 
of movies based on popular 
video games, such as Streetfighter 
and Super Mario Brothers. The 














“stimulation” was certainly 
underscored by the fact that 
Donkey Kong Country, introduced 
last year on Thanksgiving week- 
end — Hollywood’s biggest pre- 
miere weekend — generated 
more revenue in its first six 
months than the entire gross for 
the smash holiday hit, The Santa 
Clause. According to Reavis, 
“Both industries are tapping into 
additional avenues,” and this 
cross-pollination will continue 
with the introduction of the 
next generation of game sys- 
tems. For example, the upcom- 
ing James Bond movie, Goldeneye, 
will also be a game for the Super 
NES, using a likeness of the new 
007, Pierce Brosnan. Virtual Boy 


video gamers can expect to see 
a game called Ocean, based on 
Kevin Costner’s $175 million 
underwater epic, Waterworld. 

Entertainment giant Viacom 
has also announced plans to 
release game versions of Michael 
Crichton’s best-selling book 
and soon-to-be-released movie, 
Congo, along with game versions 
of Star Trek: Deep Space Nine and 
MTV’s Beavis and Butt-Head for 
PC and Macintosh CD-ROM 
platforms. 

Game makers face the same 
pressures as filmmakers, Reavis 
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points out. For instance, the cost 
of developing a game is roughly 
comparable to developing a 
movie project, about $2 to $5 
million. On top of that, as film- 
makers well know, there are no 
guarantees of success. It all 
comes down to excitement and 
great game play. “A game will 
survive only if it has long-term 
play value and lots of surprises 
at hidden levels. The characters 
must be appealing and the game 
must offer challenges for both 
novice and experienced players. 
That’s what makes a great game 
and that’s also true of movies,” 
according to Reavis. 

To hedge their bets, Nintendo 
is adopting another proven 
Hollywood tradition of sticking 
with successful producers. They 
asked Britain’s red-hot 
RARE, Ltd. — 


om tron 

creators of 

the blockbuster Donkey 

Kong Country — to develop 
Goldeneye. They’re also using the 
same Silicon Graphics supercom- 
puter technology that gave us 
the wonders of Jurassic Park. 


i 
interior shot f 


Playin’ it loud online 

And the digital convergence 
continues. In May, Nintendo 
opened the Nintendo Power 
Source forum on America 
Online. Now AOL members can 
jump directly into this video 
game jetstream. The forum 
offers up-to-the-minute live cov- 
erage of such news as the latest 
on the Nintendo Ultra 64 and 
Virtual Boy, trade shows and 
special events. Nintendo Power 
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Source will also let players “talk” 
with each other and such master- 
minds behind the hot games as 
Nintendo’s online game coun- 
selor, Paul Hawkins. (Contact 
him at screen name: NOAPaul.) 
Members can also get game 
tips, strategies and sneak pre- 
views, including downloadable 
game-play footage of upcoming 
Nintendo titles. You can partic- 
ipate in role-playing games, post 
comments on a bulletin board 
and speak your mind in monthly 
polls. All are accessible through 
easy-to-use interfaces. Just use 
the Keyword: Nintendo. 
Nintendo is using online tech- 
nology to bypass the traditional 
two-step information flow — 
game developer to media and 
then media to consumers. They 
are putting the information and, 
in some cases, even 
the actual games, 
directly into the 
hands of the con- 
sumers. Reavis 
explains, “This is 
an absolutely nat- 
ural and logical 
choice for 
Nintendo to 
reach the 
gamer who 
has begun to 
embrace com- 
puter technology 
and has grown up on video 
games. We can offer them infor- 
mation and interaction. We can 
offer them a voice.” Ultimately, 
she says, “We have tried to create 
a home for them in cyberspace. 
This is a place where they can 
go with their friends after 
they’ve been playing Donkey Kong 
Country and say things like, ‘I’ve 
found this move. This is so cool. 
What did you think of that? How 
about that character? I can’t get 
beyond this level. When is 
Nintendo 64 coming out?’” 


Coming soon to a computer 
screen near you... 

All the technology in the 
world, digital or otherwise, still 
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hasn’t solved one fundamental 
entertainment challenge: satisfy- 
ing the ever-expanding human 
need for new excitement. People 
are constantly searching for new 
sensations. Harrison Ellenshaw 
outlines the problem. He and his 
wife used to worry that their 
then 16-year-old son was addict- 
ed to video games. Then, after 
eight months, their son’s interest 
waned. Two years ago, he got a 
Macintosh and a modem and 
was constantly online. These days 
he’s online only some of the 
time. Digital technology is a 
source of entertainment, as well 
as an instrument for everyday 
life. Today we expect the kind of 
dazzling effects we would never 
have dreamed of only a few years 
ago. And our appetites are always 
expanding. 
Tie that fact to a multimillion 
dollar price tag for 
3 each 
project 
and 
you'll 
under- 
stand why 
filmmakers 
and game 
makers are 
relying on 
digital imag- 
ing technol- 
ogy to pro- 
vide the latest 
thrills and chills. For audience 
members it means your next 
thrill will be coming to seats at 
your local theaters and in front 
of your home computer screen 
soon. Actually, it may already 
be there. 


Neal S. Yonover is a freelance writer 
based in Southern California 

who contributes frequently to enter- 
tainment industry and consumer 
publications. He perfected his free- 
lance writing skills as a performing 
member of a traveling circus, an 
experience he likens to being in a 
video game. 
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Keys To The Channel 

¢ The Casting Forum 
gives aspiring actors 
and actresses a place to 
post resumes and pho- 
tos, and find out about 
auditions. [Keyword: 


Casting] 


¢ Read the entertain- 
ment sections of some 
of the biggest entertain- 
ment industry publica- 
tions — all in one area 
online! [Keyword: 


Showbiz News] 


¢ Learn the news about 
you! The Entertainment 
channel offers daily 
horoscopes for astrolo- 
gy lovers. [Keyword: 


Horoscope] 














* Center Stage — Want to 
know what Mick Jagger, 
Tom Clancy, Billy Joel, 
Anthony Edwards and 
Aerosmith have in com- 
mon? Want to know what 
they’re really like? The 


NLINE — 
nteract wit 
atest durir 
so check 
nilar sho 


eyword 


hottest stars appear live 
online every day, and want 
to hear from you! Check 
the listings as you sign on 
and join the fun. 
[Keyword: Center Stage 


ike the radic 
ndustry 


moitite 








¢ ABC — ABC offers a 
huge variety of informa- 
tion, chat lines and visuals 
to choose. You can access 
news and information 
about ABC’s programs, 
including sports, news, 
soaps and primetime 
shows. Download photos 
and graphics or partici- 
pate in live discussions 
with actual ABC writers, 
producers and celebrities. 
[Keyword: ABC] 


¢ MTV — It’s more than 
TV, it’s MTV! Check out 
the latest music news, con- 
cert information and pro- 
gram listings. Access 
details about VJs and com- 
municate with them and 
other MTV staff. You'll 
even find a list of the 
coolest clubs for live 
music across the country. 
PLUS you can access and 
download hundreds of 
sound bytes and video 
clips from the top artists. 
[Keyword: MTV] 


¢ DC Comics — 
Generations of comic 
book lovers can read 
about their favorite vil- 
lains, super heroes and 
mild-mannered reporters. 
Preview upcoming issues, 
browse past issues and 
find out what happened 
in the “Batman Dailies” 50 
years ago. Actual strips 
from the 1940s (preserved 
in cyberspace) can be 
downloaded for viewing. 
[Keyword: DC Comics] 


* Hollywood Online — 
Find out the latest 
Hollywood online gossip 
— complete with celebri- 
ties’ press conference 
schedules, promotions for 
newly released movies and 
premiered shows. Your 
favorite celebrities will 
answer your questions in 
“Ask the Stars”! [Keyword: 
Hollywood] 





Call Me 

¢ Want to “unzip” a file, 
download a video clip 
or listen to a .WAV file? 
Look in the ABC 
Online Help area for 
more details. [Keyword: 
ABC Help] 


* You can order 
sports videos from 
ABC and T-shirts from 
MTV online in the 


Entertainment channel! 


Coming Soon 


Music! Music! Music! 








Find all the interviews, news, gossip, music and more about your favorite stars 
on_the Entertainment channel. David Bowie, one of Britain’s best known 


MUSICLANS, A 


eared _in Center Stage where there were no reporters and no 





cameras — it was just Bowie and his fans. 


“ 





oray into a fab, new millennium.” 


¢ Two of the movie indus- 
try’s most popular critics, 
Gene Siskel from the 
Chicago Tribune and Joel 
Siegel from ABC’s Good 
Morning America, review 
the hot and not-so-hot 
films out today. [Keyword: 
Showbiz Info] 


e ABC TV 
offers weekly 
quizzes to test 
your knowledge 
of entertainment trivia. 
[Keyword: ABCprimetime] 


* Nostalgic for the silver 
screen? Download pictures 
from the Oscars Library in 
The Critics Choice. 





e Want to follow the 
Dead? Visit the Grateful 
Dead Forum and sign up 
to receive tour informa- 
tion as soon as it is 
released. [Keyword: Dead] 


¢ Step into the past with 
Internet databases provid- 


WHA 





ing information about 
everything from Fine Arts 
to archived movie reviews. 


I've decided that this is the only way to do 


interviews,” Bowie said about being on 


America Online. “I hope this is an initial 
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SARAH MCLACHLAN 


Sarah MeLachian 
The Freedom Sessions 


Nettwerk Productions 


Sarah McLachlan’s 
recent foray into inter- 
activity is a veritable 
textbook example of 
what can be done well 
when music and multi- 
media collide. Sarah’s music com- 
bines haunting vocals with numerous 
digital overlays for touching songs 
dusted with social commentary. She 
is one of the growing number of 
upstart fringe artists who has moved 
to the digital scene as a natural pro- 
gression for her career and artistry. 

Freedom Sessions — part of a series 
of CD-ROMs for Nettwerk’s top acts 
— excels through its solid use of the 
technology. The disc itself is not an 
innovation, but its straightforward, 
no-nonsense design works within the 
necessary boundaries imposed by the 
medium. 

McLachlan’s point-and-click collec- 
tion is arranged simply and intuitive- 
ly. Start at a main page where you 
can click on various objects in a dis- 
play of curious bric-a-brac to go to 
new locations. These include an 
interactive map for 1994’s 
Fumbling... tour, complete with a 
photo album and sound bytes for 
each of the highlighted stops; a 
QuickTime intro to the band; a spe- 
cial area for worldwide relief organi- 
zations; digitized photos and songs; a 
complete collection of McLachlan’s 
music videos; discography and mer- 
chandising information; and all man- 
ner of esoteric tidbits for the discern- 
ing fan. Navigating through the 
design is very easy: all of the paths 
loop back to the main area and 
there’s no risk of getting lost in the 
interface. 
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Though the interactivity is limited 
to wandering through the numerous 
areas of interest, the respectable 
quality of the images, audio and 
video provide many pleasing sights 
and sounds to experience. 
McLachlan guides us through the 
entire exploration with witty com- 
ments and interesting voice-overs. 
This disc possesses a certain finesse 
that elevates it beyond the status of a 
commercial. Combining a competent 
use of the technology and a broad 
sample of McLachlan’s infectious 
personality and creativity, Freedom 
Sessions is an ideal collector’s item. 





Death Gate 


Legend Entertainment Company 


Margaret Weis and 
Tracy Hickman — 
best-selling authors 
and avid role-players 
— had nothing to do 
with this clever adaptation of 
their enormously popular Death 
Gate Cycle fantasy series. Even so, 
you can almost feel their presence 
in every aspect of Glen Dahlgren’s 
lush design, compelling storyline 
and wonderful array of chal- 
lenges. Despite the ominous title, 
this game is not a violent adven- 
ture. And it’s no wonder that 
this game has a cult-like following 
with Internet junkies because 
it combines well-defined charac- 
ters, an adventure of epic scope 
and consequences, a complex 
moral undercurrent and a wry 
touch of wit. 

Dahlgren had seven full-length 
novels to work with, ranging 
across four completely-realized 
worlds. Though some of the dis- 
parities between the books and 
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the CD-ROM may be disappoint- 
ing to die-hard fans of the origi- 
nal series, the Death Gate game 
does an excellent job of transpos- 
ing the material into CD-ROM 
format. 

You are Haplo. In ancient 
times, your people, the Patryns, 
waged a devastating magical war 
against the Sartan, your sworn 
enemies. To end the conflict, the 
Sartan used magical force to sun- 
der your world into four separate 
realms — air, fire, stone and 
water — and created a prison for 
your people, known as the 
Labyrinth. Your Leader, Lord Xar, 
sends you on a mission to travel 
to the four worlds and recover an 
artifact from each. When com- 
bined, they will have the power to 
free the Patryns and destroy the 
Sartan forever. What you discover 
on the course of your quest may 
change your assumptions about 
both the war and yourself. 

You travel through the worlds of 
Death Gate using a command- 
based interface. By clicking on 
certain words in a control panel, 
you assemble sentences to carry 
out actions and solve puzzles. The 
emphasis is on dynamic character 
interaction and puzzle solving. 
There are a few mind benders, 
but most won’t keep you stumped 
for too long. The characters and 
locations are illustrated and ani- 
mated in a beautiful 2-D style and 
interspersed with a few dazzling 
3-D sequences. A talented cast of 
actors helps bring the entire 
experience to life. 

The entire theme of the Death 
Gate Cycle is a touching discourse 
on moral responsibility. Haplo 
cannot complete his quest with- 
out questioning the validity and 
consequences of his actions. Who 
can you trust? Who are your ene- 
mies and who are your friends? 
Can a world exist where the two 
opposing forces are able to meet 
in unity? You will find the answers 
to these questions and more, hid- 
den deep in the worlds of Death 
Gate. Highly recommended. 
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Could you prove it? 


Finally, Personal Inventory 
Software That Is Quick, 
Easy, And Fun. 


Armed only with a mouse and 
Fusion Software's Proof, you can 
capture the contents of your home 
or office, and it’s quick, easy, and 
fun. Now you can have the peace 
of mind you have always wanted, 
knowing that you are properly 
insured. And filing an insurance 
claim with Proof is as easy as 
clicking a mouse button. 

What used to be a boring, tedious, 
text operation with a database, 
word processor, or spreadsheet, is 
now fun, easy, and graphical with 
Proof. If you can drag and drop an 
icon, you can create a list of the 
contents of your home or office. 
It’s that simple! 


Proof does it all! 
¢ Provides a complete record 
¢ Contents selection, sorting, 


and reporting. 
e Prints claim forms 
¢ Settlement tracking 


A Personal Inventory 
Manager That Has Expert 
Insurance Advice. 


Over 600 colorful icons to help you 
identify rooms and items in your 
home or office. You may enter as 
little or as much information about 
each item as desired. You can 
even assign an heir. Proof will help 
you by highlighting insurance 
company requirements. 


fusion 


Softwar, 





*There is a $9.95 nonrefundable shipping and handling charge. 
household. 





"sep " 
MICROSOFT® 
WINDOWs™ 
COMPATIBLE 











































Will you know what you had when it’s gone? 





and minimum 4MB ram required. Fusion Software reserves the right to end this offer at any time. © Fusion Software,Inc, Houston, TX 77024. 
Proof is a trademark of Fusion Software. Windows is a trademark of Microsoft® Corporation. 







To prove how important we 
think your records are we are 
giving away thousands of 
copies. But you have to act 
fast. Order your FREE* ver- 
sion of our $99.99 Proof now. 


All mail-in orders postmarked 
on or before October 1, 1995 
are guaranteed to ship for the 
pil alg and handling charge 
only. 


CODKID) NN NO) BWA: 
800-856-8566 


713-465-6363 (Houston) 
713-465-9749 (fax) 


Mail: Fusion Software 
9337-B Katy Frwy, Ste AL509 
Houston, TX 77024 
TX residents add 8.25% sales tax 





Have your Amex, Mastercard, Visa or Discover card ready. One copy per 
Canada add $3, other countries add $22. IBM PC or compatible, running Windows 3.1, VGA or better, mouse or compatible device, 


AL509 






















































Aladdin Activity Center 
Disney Interactive 


If youre tired of 
CD-ROMs not living 
up to their marketing, 
you probably haven’t 
seen Disney’s Aladdin 
Activity Center. The disc is a well- 
designed and attention-grabbing 
adventure that provides good value 
for the money and an interesting 
learning experience to boot. 

Once you load the CD-ROM — as 
usual, easy with the Mac but chal- 
lenging with a PC — you can visit 
the Agrabah Marketplace; the Cave 
of Wonders; the Royal Palace; and 
the Sultan’s Theatre, each contain- 
ing more than 10 separate activities. 

Picture Puzzles are scrambled jig- 
saw puzzles in which from nine to 64 
pieces of the puzzle must be 
reassembled to construct a picture. 
The Memory Game is just like the 
old Concentration game show on TV 
in which you flip cards in hopes of 
getting a match. Amazing Mazes is 
the standard computer-generated 
maze game with a special wrinkle: 
you can’t leave the maze until you 
have picked up all the objects scat- 
tered throughout the maze itself. In 
Music Mimic, Abu — one of the 
movie’s more charming characters 
— plays a sequence of notes for you 
to repeat. 

Another game in the disc that 
looks deceptively easy is Matching 
Mates, in which you must find two 
identical objects among many similar 
ones. Crayon Colors allows you to 
color and re-color 16 different draw- 
ings, being as creative as you wish. 
You choose the thickness of the cray- 
on, eraser or Magic Brush tools. A 
special treat is a tool that prevents 
you from coloring outside the lines! 

Finally, six well-rendered clips 
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from the movie can be found in The 
Sultan’s Theatre. 

Any 68030-based Macintosh (such 
as an LC II) with a double-speed 
CD-ROM drive and 5 MB of RAM 
can run Disney’s Aladdin Activity 
Center. If you have a PG, you'll need 
at least a 486-based compatible, 

8 MB of RAM, an SVGA display, 
Microsoft Windows 3.1 with the 256- 
color driver, MS-DOS or PC-DOS 5.0 
or later, a double-speed CD-ROM 
drive, a Microsoft-compatible mouse, 
a Sound Blaster-compatible sound 
card and speakers. 

Aladdin Activity Center has enough 
fun, adventure and excitement to 
keep any child busy for hours. It’s 
one of the best children’s games on 
the market! 





Star Trek: The Next 
Generation Interactive 
Technical Manual 


Simon & Schuster Interactive 


Using the theory “More 

Star Trek is Good,” we 

have Star Trek: Interactive 

Technical Manual on 

CD-ROM. Actually, it zs 
good. The disc is a showcase of more 
than 6,000 photographs of the set of 
the U.S.S. Enterprise, plus sound 
effects and voice-overs “stitched 
together” with Apple’s QuickTime VR 
technology. 

Imagine yourself on the bridge of 
the U.S.S. Enterprise. Move your 
mouse and the view moves with you. 
Sit in Captain Picard’s chair. Wander 
over to the Mission Ops station and 
read the display screen. Take the guid- 
ed tour — narrated by Commander 
Riker (actor Jonathan Frakes) — or 
explore the ship on your own. Your 
means of navigation is none other 


REVIEWZ@AOL.COM 


than the computer itself starring the 
voice of Majel Barrett-Roddenberry. 

Apple’s QuickTime VR lets the 
developers stitch digitized photo- 
graphic images together into a “strip” 
complete with matched edges. 
Standard 35mm photographs are used 
and QuickTime VR does the rest. The 
technology is so impressive that it’s vir- 
tually impossible to see where one 
image ends and the next begins. 

Panoramic views were shot on the 
bridge, the main engine room, sick 
bay, the transporter room, Ten- 
forward, Picard’s ready room/office, 
the observation lounge, the Holodeck 
and the personal cabins of Captain 
Picard, Counselor Troi and Security 
Officer Worf. To get from one “room” 
to the next, you merely use the turbo- 
lift and woosh, you’re there! On the 
bridge there are 14 different vantage 
points to see, watch, investigate and 
experience. In other rooms, you can 
examine objects by zooming in or by 
rotating them in a 3-D-like manner. 

The sleek, organic design of 
Michael Okuda’s panels and buttons 
are visually tantalizing, but it took me 
some time to familiarize myself with 
the futuristic interface. Of course, 
that’s part of the fun. The ever-present 
hum of the ship’s warp core perme- 
ates the background. Tiny blips, 
bleeps and blurps signal your every 
click. The calm monotone of Majel’s 
computer provides helpful overviews. 
What makes this product so outstand- 
ing is the fact that you are Literally 
using the Enterprise’s computer. 

Rick Sternbach and Michael Okuda’s 
original source book provided a com- 
prehensive and definitive blueprint of 
every aspect of the Starship. Here, we 
can actually step into that blueprint 
and the results are amazing. 

In itself, the ability to move smooth- 
ly in 360-degree panoramic views isn’t 
revolutionary. However, last year’s 
QuickTime VR was released with 
much fanfare and many new and 
improved features. If Star Trek: 
Interactive Technical Manual is any indi- 
cation of things to come, we’re in for 
some great multimedia-based discs! 


Seen a hot new product? 
Drop us a line at 
screen name “Reviewz". 








© OfficeMax OnLine 
provides everything you 
could need for any 
office, from office 
supplies and furniture 
to the latest technology 
in computers, all at 
discounted prices. 
Whether you’re starting 
out in your spare bed- 
room or den or work 
for a Fortune 500 
company, OfficeMax 
OnLine has what you 
need. [Keyword: 
OfficeMax] 


¢ 1-800-FLOWERS is the 
world’s premier florist and 
sender of gifts made up of 
an exclusive network of 
thousands of hand-picked 
local florists from all over. 
No matter what the occa- 
sion, 1-800-FLOWERS 
makes it easy to express 
your sentiments. Choose 
from a full range of spe- 
cialty gifts, flower arrange- 
ments, plants and baskets 
available practically 24 
hours a day, every day. 
[Keyword: Flowers] 


¢ 2Market is the place to 
go if you love to shop, 
hate to shop or are just 
too busy to shop. 2Market 
contains an ever-changing 
variety of products from 
many of today’s premier 
catalogs and retailers. 
Shop online from 

Lands’ End, The Nature 
Company, The Sharper 


pegs 





i 


Image, Hammacher 
Schlemmer, Starbuck’s 
Coffee and more! No- 
pressure shopping has 
never been easier with text 
descriptions, graphics, gift 
ideas and the opportunity 
to question gift experts 
live. It’s new, it’s conve- 
nient, it’s free of crowds — 
and you can shop any time 
of the day or night. 
[Keyword: 2Market] 


* Oldsmobile Online 
showroom displays all the 
hot 1995 Oldsmobiles and 
lets you find the name of 
a dealer near you. A dif- 
ferent celebrity hosts the 
Celebrity Circle every 
weeknight at 10 p.m. 
[Keyword: Oldsmobile] 


Ln incense 


¢ Premier Dining offers 
big savings at more than 
9,500 restaurants nation- 
wide. [Keyword: Premier 
Dining] 





SALE 


¢ The America Online 
Store offers members a 
variety of items, including 


AOL upgrades, computing 


books and materials, AOL 
T-shirts, sweatshirts and 
mugs. Get your copy of 
the official America Online 
Tour Guide, America 
Online’s Internet Guide and 
much, much more! 
[Keyword: AOL Store] 


¢ AutoVantage offers bar- 


gains on cars and car parts, 
knowledgeable pricing on 


used cars, and general 
information about any- 
thing related to cars. You 
can even find the most 
conveniently located ser- 
vice center for your prize 
vehicle. [Keyword: Auto] 






¢ Shoppers Express is a 
convenient shopping and 
delivery service that allows 
you to electronically order 
from your local supermar- 
kets and drugstores 
through America Online. 
Choose from more than 
10,000 products! Order 
practically 24 hours a day, 
seven days a week from 
your home or office for 
your choice of afternoon 
or evening delivery. 
[Keyword: capac 
Express] 





* Shoppers Advantage 
Online allows America 
Online subscribers to shop 
for more than 250,000 
name-brand products at 
10 to 50 percent off manu- 
facturers’ suggested retail 
prices. Shop as a member 
or try them out before you 
join. Either way, you'll 
enjoy convenient 24-hour 
access and detailed prod- 
uct information on every- 
thing from electronics to 
appliances. [Keyword: 
Shoppers Advantage] 








What's New 
and Coming 


¢ Hallmark Connections 


¢ Hanes Direct 

¢ Global Plaza 

¢ Tower Records 

¢ Free Offer 
SuperCenter 





Ex 


lore the world of electronic sho 


ing in America Online’s Marketplace! I, 





ou_love to shop and like to find good bargains, you’re in the right place. In 





AOL’s Marketplace you'll find everythin 


rom flowers for your mother’s birth- 





day to that new CD you just haven’t had the time to drive to the mall to buy. 





Forget about busy malls and crowded parking lots. Do your sho 


ing online 





and save yourself the time, money and crowds. 





¢ Computer Express — 
Computer supplies at dis- 
count prices. 


¢ Online Bookstore — 
Current computer and 
general interest books at 
discount prices. 





Suggestions and services 


(ORE Events & Promotions | 


Contests and special attractions 









Featured items and great deals 


?| 


About 2Market 


Welcome to 2Market 


¢ Health & Vitamin 
Express — Get the latest 
health and fitness prod- 
ucts at low prices. You 
can also read up on 
health and nutritional 
information for free. Get 
in shape with Health 








Secretaries’ Day is April 26th! 
Show your appreciation to those 
who support you every day: in Gift 
Shopping & Product Spotlight. 












& Vitamin Express! 
[Keyword: Health EXP] 


¢ Top Internet Sites — 
Use the new AOL Web 
Brower to visit some of 
our favorite Internet ship- 
ping sites, including Hot! 
Hot! Hot! Hot sauces, 
Pizza Hut, the AT&T 800 
Directory and more! 








¢ Classifieds — A wide 
range of flea market, 
swap-and-sell bulletin 
boards gives you the 
opportunity to sell your 
old car, buy a used com- 
puter, deal in artwork and 
more. 


oe 
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uides are the online 
fixers, savers and sav- 
iors always on active 
duty on America 
Online, constantly on call to 
help a member in trouble. 
These are not AOL staff, but 
members who have taken an 
interest (and a very intense 
training course) in helping peo- 
ple online. Because they know 
everything about the ways of 
AOL, we’ve asked them to share 
some of the tricks and tips 


they’ve picked up over the years. 


If you have any questions or 
hints of your own, mail in a 
query to Guide INFO. We’ll 
print the most interesting and 
best tips from members in the 
next issue of Multimedia Online. 


Trouble? Who you gonna call? 

If you need help, if you have a 
question, if someone asks you 
for your password or if you see 
something happening in viola- 
tion of the Terms of Service, 
use Keyword: GUIDEPAGER 
immediately. If it’s a chat room 
violation, press the Chat Room 
button and fill in the form 
telling the Guide where and 
what the problem is and who 
is Causing it. 

Sending an Instant Message 
to the Guide will only slow the 
Guide down. As well, when a 
room is full, a Guide has to wait 
just like all other members to 
enter the room. Guides have no 
secret button to push to get into 
full rooms. 

The E-Mail/Instant Message 
button is for reporting Terms 
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of Service Violations in Chat 
Rooms, through Instant Messages 
or E-mail, in message boards, in 
screen names or in member pro- 
files. You may also have questions 
about your bill or general ques- 
tions about using the service. 
The third button — Password 
Solicitation — is for reporting 
someone seeking to acquire 
your Account Password. Make 
sure you get a complete clip 


The Screens At 
Online 





showing the member’s name 
and the actual chat, mail or 
instant message asking for your 
password. The fourth button is 
the How to Get Help button for 
providing general assistance 
with the service. 


How to keep your password safe 
You've heard it before and 

you ll hear it again. Anyone that 

knows your password can. access 

















Mind Power Breakthrough! 


Plug Your Mind into the Amazing Learning Machine” To Boost Mental Powers, 
Program Your Mind for Success & Launch Fantastic Mind 
Plus Get $600 of Free Learning CDs! 


By Dane Spotts 


Absolutely mind 
blowing!!! I popped 
a French Learning 
CD into the Learning 
Machine". Immedi- 
ately I was sucked 
into a deep, dream- 
like trance. Weird 
colors and patterns 


were created on the insides of my closed 


eyelids. While in this super-relaxed but 
hyper-aware state, the special Learning, 
CD began unfolding its magic 
programming. 

A Vacation in 22 Minutes 

It was as if a movie were playing 
inside my head. I could see myself in 
France having lunch at the Eiffel Tower. 
The music, the sounds, even the 
fragrance of summer in Paris. A 
beautiful woman spoke to me. “Bonjour, 
mon ami,” she said. In an almost 
unconscious way I began following the 
dialogue. The mental imagery was so 
intense I not only understood what was 
going on, it was like I was there. 


Learning at Light Speed 

The Learning Machine is more than 
virtual reality. More than just a cool way 
to relax after a hard day at work. 
According to one college professor, “It 
may be the most powerful learning tool 
since the invention of the book.” 

Here’s why. When you do a Learning 
Machine session your mind is cut off 
from outside distractions. Your attention 
becomes focused inward as the powerful 
sensory stimulation (light-sound matrix) 
bombards your imagination. Ideas and 
mental images float in and out of your 
consciousness. It feels like the best 


dream you've ever had. Then while in 
this highly euphoric mental space, the 
Learning CD opens your learning centers 
to peak receptivity and pours in new 
knowledge and skills. It’s the ultimate 
mind trip. But it’s not just for fun. 

Let's say you want to learn a foreign 
language, improve your reading and 
comprehension, or increase your math 
skills. Or just give your kids a powerful 
edge in school, learning many times 
faster than their peers. It’s simple. 

You select a specially programmed 
Learning CD in the area you want to 
study. Plug it into any ordinary CD 
player. Then attach your Learning 
Machine digital headset into the 
headphone jack. Push play and a few 
moments later your mind is launched 
into a pre-programmed learning session. 
In a fun, almost effortless way, the 
Learning CD unfolds its program and 
literally forces you to learn. It’s the most 
amazing thing you've ever experienced. 


Speak French, Spanish, 
German & Italian 

Learning foreign languages, or 
anything for that matter, at rocket speed 
can be very empowering. And I’m going 
to include a ton of valuable Learning CD 
software with your Learning Machine so 
you can get immediate results from this 
new technology. 

You'll receive 4 introductory language 
courses — French, Spanish, German, and 
Italian. Plus a Super Vocabulary course, 
a Super Memory course, and a Super 
Speed Reading course. And for your 
kids, a SuperPhonics™ reading program. 
Over $200 worth of Learning CDs make 
this the deal of the century. But I also 


$600 Super CD Bonus Pak 


[et ine bundled 
deal. Her 


le Learning CD Libraries are 
e™ to make this an incredible 
is just a sample of the mind-boggling benefits of your 


Learning CDs that will be bundled FREE as part of this special introductory 


offer. 


The Teacher™ ($59 Value) Start-up demonstration CD will tal 


jouona 


your mind with all the incredible things you can do with 


ning Machine. 


Accelerated Interactive Language Learning™ Library ($200 Value) 
4 introductory courses teach you basic French, German, Spanish, and 
Italian using the same course materials taught to international diplomats. 


3-D Mind Sync™ Library ($150 Value) 10 mind journe 


Booster, Quick Energy, Stres 
ion, Imagination Si 
Dreaming, and Super 
from deep m 


our ie 


InnerMind™ Programming Library Coy value) 2 programs on 


CDs pI 


Anxiety; Projecting a Wine! 
Health & Healing, Expanding 
n, Time Management & 


pper, Mental Tune-Up, 
erator, Super Intuition, Lucid 


irtual Visual- 


into fantastic mind g 
Meet Your Deadline. 


you'll use for life. 
& Organi 


Journeys. 


Powerful new technology 
itimulates your imagination to 
learning, (Please note: 
‘a video display.) 


Beyond virtual reality, the light- sound matrix stimulates your mind and opens your learning centers. 
Like magic it pours in new information, skills, mental programming, and launches your imagination. 


want to show off its other incredible 
mind expanding powers. 


10 Fantastic Mind Journeys 

So I'll include the 3-D Mind Sync™ 
Library, with 10 mind launching 
programs on 3 CDs. Turn your Learning 
Machine into a meditation, self-hypnosis, 
and virtual fantasy computer. You'll get 
the following titles: Creativity Booster, 
Quick Energy, Stress Zapper, Mental Tune- 
Up, Virtual Visualization, Imagination 
Stimulator, Learning Accelerator, Super 
Intuition, Lucid Dreaming, and Super Zen 
States. 

A $150 value, this extensive collection 
is a super added bonus. But even more 
exciting is how it can be used for habit 
control, success conditioning, and 
eliminating self-sabotaging behavior. 


Always on fais 
Super Speed Learning™ Beginner's Pak ($59 Value) 4 accelerated 


learning programs, Supe: 
Vocabulary, and SuperPhonics (for kids 


Super Memory, Super 
teach you learning skills 


peed Reading, 


Plus $1, 000 Worth of Coupons for More Software 


Included in your kit are caliphs for additional Learning CD programs such as Japanese, The Photo- 
graphic Mind Series, and Transcendental Mind Series, Plus info on future programs including ESL, 
Chinese, and Russian. Fantastic Journeys that launch your consciousness into incredible new worlds. 
The Time Traveler Series. World History. Science & Space. World’s Greatest Mind Series. Study Habits 
Discs. Self-Esteem For Kids. Children's Classic Literature Series. Corporate Training Programs and more. 
Future multi-media titles include the Civil War series, Everything | Ever Wanted To Know, plus existing 
CD-ROM software converted into Learning Machine formats. 





© 1995 Zygon. All Rights Reserved. Learning Machine, Learning Disc, SuperPhonics, The Teacher, 3-D Mind Sync, Accelerated Interactive Language Learning, InnerMind Programming, 
Super Speed Learning, Transcendental Mind & Photographic Mind are trademarks of Zygon International. 





Super Motivation Library 

Let’s say you want to transform a 
loser mind-set into a winning one. Or 
you'd like to quit smoking or lose weight. 
Pop in an InnerMind™ Programming 
Disc. The sensory stimulation matrix 
opens a window into your unconscious 
mind. Then by infusing your “inner 
mind” with positive programming, you 
can rescript negative, self-defeating 
attitudes. I’m including an awesome 18- 
title InnerMind Programming Library. 
From success conditioning to weight 
control this is another $150 value. 


30-Day Risk Free Trial 

Plus in addition to the Language 
Learning Library, the SuperPhonics, 
Super Speed Reading, Super Memory, 
and Super Vocabulary programs, the 3-D 
Mind Syne Library, and the InnerMind 
Programming Library (a $600 combined 
value), I’m including coupons worth a 
thousand dollars. These coupons are for 
hundreds of future Learning CD applica- 
tions, including software that links your 
mind directly to a multi-media 
computer. It’s something you absolutely 
must experience. 

Try the Learning Machine for 30 days 
risk free. Take your mind on an 
incredible journey. If for any reason 
you're not totally blown away by the 
experience, send your kit back to me for 
a full refund. 

To order, credit card holders call toll 
free. Or send your check or money order 
for $299.95 plus $16 shipping & handling 
to the address below (Item #4501). Please 
allow 2-3 weeks for delivery. 


FOR FASTEST SERVICE CALL TOLL FREE 


1-800-925-3263 
ZYGON 


18368 Redmond Way, Redmond, WA 98052 
Fax Orders to (206) 882-1454 























your account, so you’ve got to 
protect your password. Change 
your password every month 
when you change your calendar 
and don’t tell anyone, no matter 
how much you trust them. If 
anyone else has access to your 


Cool Online Sayings — 


IL. (laughing out loud) and the basic 


Most members See 





read this issue’s article about 
the Wild, Wild Web. But in case 
you haven’t, you should know 
that AOL recently increased its 
Internet access with the addition 
of the Web browser. As the 
nation’s most popular Internet 


smilies :) and :-) or left-handed smilies ¢ and (-: , but there are 
lots of amazing acronyms that you won ’t know unless someone 


spells it out for yeu Allow me! | 


IMHO 
IMNSHO 
IANALB 
RTFM 


@<—<-— 


computer, don’t store your pass- 
word and never share your main 
index file with anyone! 


The best passwords have... 

¢ No connection to you. That 
way nobody can “guess” your 
password. 

e At least five characters. 

¢ Both letters and numbers 
interspersed. 

¢ Only a short life. You shouldn’t 
keep the same password for 
more than a few months. 


What not to use: 

e Your first, last, maiden or nick- 
name. It’s easy to “guess” these. 
e Your screen name. 

e Your pet’s name. 

¢ Your spouse’s name. 

¢ The word “password” or 
“guest” or “master” (yes, people 
still do this!). 


If you’re already racing down the 
Information Superhighway... 

You may already be a surfer 
on the Internet and have already 
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In wy Hunble Co 

In My Not So Humble Opinion 
I Am Not A Lawyer But... 

Read The (Forlorn?) Manual 

( “Fare crying 

Ane Evil grin 

_ Asingle rose for you! 














service provider already, America 
Online takes many steps to 
educate its members about the 
Internet and its “rules of the 
road,” known as 
“Netiquette.” The 
Internet Connection 
was introduced in 
stages to educate 
members about 

the new resources 
available to them. 

The Internet 
Connection offers 
information and defin- 
itions on the services of the 
Internet; “Zen and The Art of 
the Internet” (a fully searchable 
database of the book recom- 
mended for novice Internet 
users) ; industry publications; 
information from the Electronic 
Frontier Foundation (including 
social and legislative trends, cen- 
sorship and privacy issues); and 
message boards. Finally, the 
company posts prominent mes- 
sages that educate users about 
Netiquette. Why not take a few 


if you need help, 
if you have a question, 
if someone asks you for 
your password or if you 


see something happening 
in violation of the Terms 
of Service, use Keyword: 
GUIDEPAGER immediately. 








moments and have a look at 
them? They’re in the news- 
groups area. 

Participating successfully on 
the Internet is really a matter 
of common sense. Certain 
behavior is unacceptable on 
the Internet, both according 
to our Terms of Service and 
according to the rules of 
Netiquette. Remember, AOL 
does not control the Internet; 
no one does. Inappropriate 
behavior could result in you get- 
ting flame-mail or a deluge of 
empty mail as punishment from 
those outside AOL. Be a wise 
surfer by avoiding the following 
kinds of conduct on the Internet 
through or by means of the 
AOL Service: 
© Chain Letters. These are 
unwanted on the Internet and 
may be illegal in some jurisdic- 
tions depending on their 
content. 
© Commercial Communication. 
The vast majority of newsgroups 
on the Internet feel any sort 
of commercial communication 
(i.e., selling stuff) is 
not appropriate. 
Please respect this. 
© Other Inappropriate 
Posts. Each news- 
group and mailing 
list on the Internet 
focuses on a particu- 
lar set of topics and 
posts not related to 
these topics are not 
welcomed by the participants. 
© Copyrighted and Proprietary 
Materials. Transmitting copy- 
righted or other proprietary 
material of any kind without 
the express written permission 
of the right holder is prohibited 
and will result in termination of 
your membership and possible 
civil and/or criminal liability. 

Keep the online world special 
and free by acting civilized. 
You'll get much more out of 
your experience that way! 
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New device turns any 
electrical outlet into 


a phone jack 


Engineering breakthrough gives you unlimited 


phone extensions without wires or 
expensive installation fees 


By Charles Anton 


ou don’t have to have a teenager to 

\ having extra phone jacks. 

Almost everyone wishes they had more 
phone jacks around the house. 

When I decided to put an office in my 

home, I called the phone company to find 

out how much it would cost to add extra 


phone jacks. Would you believe it was $158? 
No more excuses. 











able to move your phone to rooms or areas 
that have never had jacks before. 

Clear reception at any distance. The 
Wireless Phone Jack uses your home’s exist- 
ing electrical wiring to transmit signals. This 
gives you sound quality that far exceeds cord- 
less phones. It even exceeds the quality of pre- 
vious devices. In fact, the Wireless Phone Jack 
has ten times the pow- 





Today, there are a 
thousand reasons to 
get an extra phone jack 
and a thousand excus- 
es not to get one. Now 
an engineering break- 
through allows you to 
add a jack anywhere 
you have an electrical 
outlet. Without the 
hassle. Without the ex- 
pense. And without 
the miles of wires. 


right for you? 


Like plugging in an 
appliance. Now you a 
can add extensions 
with a remarkable new 
device called the Wire- P| 
less Phone Jack. It 
allows you to convert 
your phone signal into 
an FM signal and then 
broadcast it over your 
home’s existing elec- 
trical wiring. 


time you move. 


consists of a 
transmitter 

(right) and a oe 
receiver (left). 





Just plug the trans- 
mitter into a phone 


4 : One trans- 
jack and an electrical mitter will 
outlet. You can then operate an 





insert a receiver into 
any outlet anywhere in 


unlimited num- 
ber of receivers. 


Is the Wireless Phone Jack 


The Wireless Phone Jack works with 
any single-line phone device. Almost 
anyone could use it, especially if... 


@ Few jacks. You want more phone 
extensions without the hassle and ex- 
pense of calling the phone company. 


® Bad location. You have jacks, but 
not where you need them most, like 
in the kitchen, garage, home office or 
outside on the deck. 


Renting. You want to add exten- 
sions, but you don't want to pay each 


Other phone devices. You have 
an answering machine, modem or fax 
machine you want to move to a 
more convenient place. 


The Wireless Phone Jack System 


er of its predecessor. 


Your range extends 
as far as you have elec- 
trical outlets: five feet 
or five hundred feet. If 
you have an outlet, 
you can turn it into a 
phone jack—no matter 
how far away it is. The 
Wireless Phone Jack’s 
advanced companding 
noise reduction fea- 
tures guarantee you 
crystal-clear reception 
throughout even the 
largest home. 


Privacy guarantee. 
You can use The Wire- 
less Phone Jack in any 
electrical outlet in or 
around your home, 
even if it’s on a differ- 
ent circuit than the 
transmitter. Each Wire- 
e r less Phone Jack uses 
é one of 65,000 different 
security codes. You can 
be assured that only 
your receiver will be 
able to pick up trans- 
missions from your 
transmitter. 





/ 








your house. You'll be 





Unlimited extensions—no monthly 
charge. Most phone lines can only handle 
up to five extensions with regular phone jacks. 
Not with the Wireless Phone Jack. All you 
need is one transmitter, and you can add as 
many receivers as you want. Six, ten, there’s 
no limit. And with the Wireless Phone Jack, 
you'll never get a monthly charge for the ex- 
tra receivers. 


Works with any 
phone device. 
This breakthrough 
technology will 
fulfill all of your 
single-line phone 
needs. It has a spe- 
cial digital interface 
for use with your 
fax machine or mo- 
dem. You can even 
use it with your an- 
swering machine 
just by plugging 
it into the Wireless 
Phone Jack receiver. 


Special factory- 
direct offer. To 
introduce this new 
technology, we are 
offering a special 
factory-direct pack- 
age. For a limited 
time, the transmit- 
ter is only $49. One 
transmitter works 
an unlimited num- 
ber of receivers 
priced at $49 for the 
first one and $39 for 
each additional re- 
ceiver. Plus, with 
any Wireless Phone Jack purchase, we'll throw 
in a phone card with 30 minutes of long dis- 
tance (a $30 value) for only $9.95! 

Try it risk-free. The Wireless Phone Jack 
is backed by Comtrad’s exclusive 30-day risk- 
free home trial. If you’re not completely satis- 
fied, return it for a full “No Questions Asked” 
refund. It is also backed by a one-year manu- 
facturer’s limited warranty. Most orders are 
processed within 72 hours and shipped UPS. 


Wireless Phone Jack transmitter ...$49 $4 S&H 


Wireless Phone Jack receiver ........ $49 $4 S&H 
save $10 on each additional receiver—$39 








The Wireless Phone Jack lets 
you add a phone, modem, 
fax machine or answering 
machine almost anywhere. 


30-minute long distance phone card......$30° 
$9.95 with Wireless Phone Jack purchase 


Please mention promotional code 017-AZ-1900. 
For fastest service, call toll-free 24 hours day 


800-992-2966 
oz = 


To order by mail, send check or money order for the total 
amount including S&H (VA residents add 4.5% sales tax). Or 
charge it to your credit card by enclosing your account num- 
ber and expiration date. 


INDUSTRIES 


2820 Waterford Lake Drive, Suite 106 
Midlothian, Virginia 23113 


017-AZ-1900 


























Hot Keywords 

¢ If you missed a sport- 
ing event that was cov- 
ered by AOL, you can 
find it housed in the 
AOL SPORTS 
ARCHIVE. Search this 
ever-growing library of 
forums to help with 
those trivia questions. 
[Keyword: Sports 
Archive | 


¢ SUGGESTION BOX 
allows you to call your 
own play. Your question 
or comment will be 
sent to an AOL staffer 
and considered careful- 
ly. We try to answer as 
many questions as pos- 
sible. [Keyword: 
Suggestion Box] 





Coming Soon 

¢ More interactive 
games and activities 

* Meet famous sports 
personalities 

¢ Participate in polls, 
contests and join the 
AOL Sports Team! 

¢ Sports trivia 

¢ Integrated Web brows- 
er with access to lots of 
exciting Web sites 
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The Sports Department has everything the sports enthusiast needs. Whether 





youre a seasoned athlete, a weekend warnor or a sideline fan, Sports 1s your 


channel. You can check out scores, join a fantasy lea 


e, learn about special 





sporting events, chat with sports celebrities and much, much more! 












¢ Click on SPORTS 
NEWS to find coverage 
of current sports events. 
The Top News of the day, 
including scores, can be 
found. Want only a partic- 
ular sport? Choose to go 
directly to your sport of 
choice and get the latest 
news. [Keyword: Sports 
News] 


track. You can go sport- 
by-sport to check out 

the various message 
boards, software libraries, 
fantasy leagues and other 
information. Or you can 
look in on one of our 
sports talk shows in the 
Stadium Club. Come visit 
the Grandstand to share 


your interests in dozens of 


sports — from football 
to fencing and soccer 
to squash! [Keyword: 
Grandstand] 


© Click on MAGAZINES, 
CLUBS & INFO to find 
information on our 
Aviation Forum, 
Backpacker Magazine, 
Bicycling Magazine, Boating 
Magazine, Outdoor 
Adventure Online, Scuba 
Forum and more. Read 
the most recent issue, 
plan an upcoming outing 
or just browse. [Keywords: 
Fly, Backpacker, Bicycling, 
Bikenet, Boat, Adventure, 
Scuba] 


* Click on LOCAL COV- 
ERAGE to find sports coy- 
erage from the Chicago 
Tribune, the New York Times 
and the San Jose Mercury. 
Find out every morsel of 
sports information by 
comparing the different 
presentations of sports 
news. Also learn about 


[© Basketbal | 
3 College Basketball 





regional events and clubs. 
[Keywords: COL Sports, 
Times Sports] 


* Click on the GRAND- 
STAND to communicate 
with other sports fans. 
Founded in 1985, the 
Grandstand has been a 


* Click on ABC SPORTS 
to find interactive sports 
at its best! Download pic- 
ture and sound files, video 
clips and music. Take part 
in opinion polls, trivia 
games and message 
boards. Browse through 
the ABC Concessions 
Store and find out about 
their currently sponsored 
sporting event. [Keyword: 
ABC Sports] 


¢ Choose a sport— 
Baseball, Basketball, 
College Basketball, 
College Football, Football, 
Golf, Hockey, Tennis or 
Other Sports — to find 
out what’s really going on 
in the sport of your 
choice. Find Results, 
Schedules, Recaps, 
Statistics and lots more! 


¢ Click on any of the 


HIGHLIGHTED EVENTS 


to learn about special 
areas in the Sports 
Department. Pass through 
the Superbowl area, 


place for sports enthusi- 
asts to talk, write and, at 
times, yell about the latest 
happenings on and off the 
field, court, rink, ring and 





bounce through March 
Madness Basketball, cruise 
through the America’s 
Cup or skate through the 
Washington Capitals NHL 
area. See special spon- 
sored events, like iGOLF’s 
The Masters and ABC 
Sport’s Equibase Horse 
Racing forum. Look for 
your favorite Sports 
Personalities online and 
read our hilarious, insight- 
ful Sports Columns. Best 
of all, watch for new addi- 
tions and changing topics! 
Exciting additions will be 
made every week! 


























Free Yourself! 


Get the wireless PC Remote™ 
today and never be tied to your 
keyboard and mouse again. 





¢ No more stiff neck and back Call Now, To Order 
from hunching over your 1-800-555-1205 
desk to use your keyboard Only $99 

« Reduces finger fatigue with 
unique two-thumb design — 

¢ Intuitive layout makes it (SR 
simple to use 


IPS. 


30 day money-back guarantee 

















1. How do I find areas 
that interest me? 

Use “Directory of Services” 
under the “Go To” menu. It 
enables you to enter the names 
of hobbies or specific things you 
are looking for and match them 
with existing areas online. 

The What’s Hot area allows 
you to browse through listings of 
the newest and hottest areas 
America Online has to offer. 
[Keywords: WHATS HOT, HOT] 
You'll find information about 
online contests, live online 
events and late-breaking news 
stories on everything from sports 
to family computing. Areas 
newly added to America Online 
are introduced here. Select and 
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open a What’s Hot item for a 
short summary article and relat- 
ed artwork. If you like what you 
see, click on GO to go directly to 
the area you wish to explore. 


2. How can I find people 
who share my interests? 
There are chat lines and mes- 
sage boards all over AOL. Once 
you've found an area that inter- 
ests you, go into the appropriate 
chat line and participate! Read 
the message boards to find peo- 
ple discussing issues of interest 
to you and send them E-mail or 
instant messages directly. To get 
more information about particu- 
lar members, check out the 
Member Directory. 





3. What can I do if some- 
one is pestering me? 

Use the IGNORE feature to 
block the chat of any member 
you choose. Select that mem- 
ber’s name using the PEOPLE 
icon, and then select IGNORE. 
Keep in mind that this only 
blocks the chat in the room, but 
does not block that member 
from sending you Instant 
Messages. 

To block Instant Messages, 
choose “Instant Message” under 
the “Members” menu. Then 
type “$im_off” in the name field 
and press “Available.” This will 
shut off your IMs from every- 
one, but usually the person you 
wish to block will give up quick- 
ly and you can turn them back 
on again! Do this by typing 
“$im_on” in the name field and 
pressing “Available.” 


4. How do I use 
keywords? 

Find “Keyword” under the 
“Go To” menu item, or type 
Command K (on a Mac) or 
Ctrl-K (with Windows and 
DOS). Just type the keyword you 
want into the dialog box to get 
directly to your favorite online 
areas. If you are looking for a 
specific area, you can also 
search America Online’s key- 
word database for assistance. 


5. How can I get 
technical help online? 
Use Keyword: CSLIVE and fol- 
low the directions to access free 
help from AOL using TechLive. 















What 


Wow! What a great 
» letter! It has person- 
ality, visual impact 
@ and pizazz! 


SEER Pa eh RCE 


, 
























Greetings from th 
Taylor fomily! 











sereessseses] oe HAAO OHA e ease nena enn aeenneneeneaeeeeenseeeseneeeees 
With an easy-to-understand 
i interface, EasyPhoto is the 
Ei EasyPhoto lets you only easy way! 
add photos quickly 
and easily. 


magine the possibilities! Add photos to labels, letters, flyers, school reports, 

thank you notes, newsletters, invitations, insurance lists, and more! EasyPhoto is 

the only easy way to express yourself with photos. With EasyPhoto and your PC 
it’s easy to: ® Find your photos with the Photo Gallery ® Enhance them in the Photo 
Workshop ® Drag & drop into documents ® Print with EasyPhoto’s ClearPrint™ and 
see the amazing results " All you need is a CD-ROM drive and Windows. That’s it. 


uaa: 








ae Here’s a typical See your retailer or call {= 800-2 75-5734. 


letter. Nice, 
but nothing 











to order your copy of EasyPhoto software or the We'll send you the 


EasyPhoto software 


ABSOLUTELY FREE 


I 
i 

I 

1 

1 

1 

I 

I 

I 

I 

I 

1 

If you decide to keep using it | 
after 30 days, pay just $49. ! 
I 

i 

1 

1 

1 

I 

I 

I 

I 


Credit card orders only. Please have your 
card ready. gplicable sales tax and 


memorable. EasyPhoto Reader. Not sure? Call for your free software. 
shipping costs will be added. 
International shipping extra. 


V Offer expires July 31, 1995. 


SOR Express yourself with photos!” a ti 





































For Faxing 
with your Mae, 


Nothing is easier than 
Delnina Fax PRO for 


Macintosh 


D elrina Fax PRO for Macintosh™ lets 
you send the sharpest, best-defined 
images of any Mac fax software, 
regardless of monitor resolution. Now, 
sending high-quality 16-shade gray- 
scale faxes from within any of your 
favorite Mac applications is as easy as 
printing a document. You can easily 
combine documents from multiple 
applications into a single outgoing fax 
to individuals or groups. And best of 
all, faxing occurs completely in the 
background so you can continue work- 
ing uninterrupted. 





Gils CaN Control fawfinder View Li 











Sending a fax from your Mac is as easy as printing a 
document. Delrina Fax PRO for Macintosh gives you all the 
powerful fax features you'll ever need including document 
management and OCR capabilities. 





Delrina Fax makes managing, track- 
ing and finding faxes a cinch. Easily 
sort faxes by eight different criteria. 
Even convert faxes for editing in your 
word processor using OCR technology. 
Plus, Delrina Fax supports all fax 
modems, even the PowerBook Express 
Modem™ and the AV GeoPort Telecom 
Adapter™. 

It saves you time, it’s easy to install 
and use, and it gives you spectacular 
image quality. So call today, fax with 
your Mac tomorrow. 


cree 
1-800-268-6082 
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If you see a problem in a room, 
use Keyword: GUIDEPAGER. 
You'll get the Guidepager form. 
Just fill it out and a Guide will be 
along in a few minutes to address 
the problem. (For more details, 
see “Guide Lines” on page 116.) 


6. How can I restrict 
access to parts of AOL? 
Using Parental Control, the mas- 
ter screen name on an account 
can do any or all of the following: 
e Block Instant Messages. 

@ Block access to All Rooms in 
People Connection. 

e Block access to member- 
created rooms in People 
Connection. 

e Block access to conference 
rooms across the service — 
including games. 


7. Do I have to download 
all of my files one at a 
time? 

Nope, you can download them 
all in one batch! As long as you 
are not signed on using the 
“Guest” feature of America 
Online, you will, upon reading 
the description of a software file, 
see “Download Later.” If you 
select this button, you will receive 
notification that you have added 
this file to your queue for a later 
download. The files can be from 
anywhere on the service. 

If you pull down the “File” 
menu, you can select “Download 
Manager” to see a list of all files 
you selected to download. Select 
a destination, start the download 
and have AOL automatically sign 
off for you when the downloads 
are complete. If your download- 
ing session should be interrupt- 
ed, you can resume your batch 
download at any time! 


8. What are .WAV files 
and SND files? 

.WAV is the sound format that 
America Online uses for its 
Windows clients, who can only 


play files that end in .WAV. SND 
stands for System 7 Sound 
Resource, the sound format that 
America Online uses for its 
Macintosh clients. If you send 
one of these files, the receiver’s 
computer must have the proper 
software to hear anything. 


9. Is my password secure 
if I sign on to AOL from 
another computer? 

Yes! Your screen name and pass- 
word are not stored anywhere 
on the other computer when 
you sign on as a Guest. The 
other computer must have 
America Online software 
installed. After you change the 
screen name to “Guest,” you will 
be asked to enter your screen 
name and password so that 

you can access AOL with your 
account. 


10. Does AOL make 
online requests for my 
account information? 

No! No! No! America Online 
employees will never ask for your 
password or any personal infor- 
mation, including your name, 
address, phone number, credit 
card or checking account infor- 
mation via Instant Messages or 
E-mail. If you’re asked for this 
information online, don’t give 
out the information and report 
the screen name of the person 
asking you to the screen name 
“TOS Advisor” or by accessing 
the Member Services Center at 
Keyword: TOS. 














ABC News on Demand 

Air Force Times 

American Woodworker 

Army Times 

Atlantic Monthly 

Backpacker Magazine 
Online 

Bicycling Magazine 
Online 

Boating Online 

Business Week Online 

Car and Driver 





cn ete ek 
CT aan 


Choose from more than 60 to 


More publications are being si 
access the followin 


ublications in a wide variety of topic areas. 
ed all the time. Presentl 





ou can directl 





ublications through the Newsstand Channel: 


Entertainment Weekly 
Family PC Online 
Flying Magazine 
Home Magazine 


Home Office Computing 


Home PC 
Inside Media 


Investors Business Daily 


I-Wire 

Longevity Online 
MacHome Journal 
MacTech Magazine 





San Jose Mercury News 
Saturday Review Online 
Scientific American 
Smithsonian Publications 
SPINonline 

Stereo Review 

Time Magazine 

Travel & Leisure Online 
Travel Holiday 
Windows Magazine 
Wired Magazine 
Woman’s Day 








cl vaca, camuanaaniel 


Chicago Tribune 

Christianity Online 

Christian Reader 
magazine 

Columnists & Features 
Online 

Connect 

Consumer Reports 

Cowles/SIMBA Media 
Network 

Cycle World 

Disney Adventures 
Magazine 

DC Comics Online 


Elle Online 





Macworld 

Marine Edition 

Military News Room 

Mobile Office 

MTV News 

National Geographic 
Online 

Navy Times 

The New Republic 

New York Times 

Omni Magazine Online 

PC Novice/PC Today 

PC World 

Popular Photography 

Road & Track 


WordPerfect Magazine 
Worth Magazine 
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n the last year or so, we’ve 

seen tremendous consumer 

acceptance of both online 

services and of CD-ROM, two 

new media technologies that 
have really been around for 
years. Both media have finally hit 
their strides, and growth poten- 
tial seems almost unlimited. 

We believe the combination 
of online and CD-ROM create a 
new, richer multimedia experi- 
ence: a whole new medium 
that is greater than the sum of 
the parts. 

Just as it took some time for 
music CDs to catch on, 
CD-ROMs needed time to 
become a mainstream consumer 
product. Today there 


are 14 million CD-ROM We are a mirror 


image of the 
society, a reflection 
of the community 
that has created 


players on personal 
computers installed in 
the United States, and 
the market is growing 
at an astounding 50 
percent each year. 
About eight percent of 
homes have multime- 
dia-capable PCs, and 
that installed base is hungry for 
more titles and more uses for 
their CD-ROM drives. 

More than 5,000 commercial 
titles are on the market, includ- 
ing travel guides, encyclopedias, 
games, reference disks, maps, 
graphic software and personal 
finance packages. Some titles — 
like Quicken and Corel Gallery — 
are extensions of products found 
elsewhere, in other forms. But 
other titles, including Myst 
and Encarta, are unique to the 
CD-ROM medium, and are wide- 
ly known even by people who 
have never used them. In other 
words, the buzz is building to a 
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America Online 
and declared 
it “ours.” 


FROM 





roar. CD-ROM use is expanding 
from early adopters to main- 
stream consumers at the speed 
of light. 

We’ve proven the 
power of combining 
CD-ROM and online 
media through the suc- 
cess of our 2Market 
interactive shopping 
experience. I hope you 
have had a chance to try 
the 2Market CD-ROM 
as a companion to AOL. 
If so, you'll have experienced 
the synergy I’m talking about. 

(If not, go to AOL Keyword: 
2Market, enter your order and 
we’ll send you your own 2Market 
disc.) The 2Market CD-ROM 
contains products of 26 retailers, 
presented in more compelling 
ways than is possible in paper cat- 
alogs. Products are explained 
with audio and video clips, and 
users are directed to create cus- 
tom catalogs, to search for prod- 
ucts across catalogs based on 
price and specifications. Items 
from many different retailers can 
be combined in one shopping 
cart, then ordered directly, in 





TED LEONSIS 


“70m Here 


one step with the online connec- 
tion. AOL also delivers timed 
specials, points users into related 
online areas, and provides new 
information to complement and 
extend the life of the CD-ROM. 

AOL is justly proud of the 
progress we’ve made in creating 
a multimedia online service. 
With the participation of content 
and technology partners, we’ve 
enriched our online community 
with the addition of color photos 
and graphics, sound and video. 
America Online’s user interface 
is consistently rated outstanding 
by members, industry observers 
and the news media. And we’re 
always working to make the 
interface even more elegant and 
user friendly. 

But we’re a long way from 
broadband, and won’t get there 
until ISDN, fiber and cable 
modem technologies replace 
telephone wires, giving us that 
big pipe into the home. 
Meanwhile, we’re focusing on 
tools like CD-to-online to deliver 
a dynamic, multimedia experi- 
ence that emulates broadband. 

In combination, online services 
and CD-ROM combine the rich- 
ness and fun of compelling multi- 
media, with the immediacy of the 
online experience. This magazine 
is intended to enrich and enliven 
your experience. We hope you 
enjoy the articles and will give us 
feedback so we can make future 
issues even more useful. 


Ted Leonsis 
President 


America Online Services 
Company 
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Become an Internet Expert! ~~; 
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Whether you are a computer expert or a complete beginner, there is a lot on this disk for 
you! Get on line now and expand your enjoyment and expertise with Internet Access 


E-Mail and file transfer protocol (FTP) for Tutorials for Internet Beginners. X 
tracking file transfers. 


Internet Relay Chart (IRC) that lets you 100's of communication programs 
hold real-time keyboard conversations 
with other users. 


Access to the World-Wide Web with free Gopher Site Listings 
time from Delphi. 
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~ Complete information on all machines. 


Interactive, button operated inquiry screens. When the user 
clicks on different parts of the photograph of a ‘dozer, loader 
or excavator a pop-up sub-screen appears. Each subscreen 
shows a close up photo or diagram of the selected part. An 
audio clip is played that gives interesting background and 
information about these modern-day dinosaurs that fascinate 
every child and adult. Its educational, fun and easy to run! 
The whole family will love it! 


collection of games on today's market. 2 CDs 
packed with action, adventure, card, 
crossword, puzzle, board, music, and flight 
games that is sure to keep you playing for 
years to come. The arcade games alone make 
this a perfect addition to any CD collection. 
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Everybody's talking... 















Wow! Did you know that 
you'll get 10 FREE hours 
for signing on a friend? 






Yeah, and your friend gets 
10 FREE hours, too! 




















Signing up a friend is fast and 
easy... and best of all you and your 
friend both earn FREE time. 





We'll credit you with 10 FREE hours of usage for every friend you sign on to America Online. 
And your friend will get 10 FREE hours too! Just use the keyword: FRIEND to get 
your FREE start-up kit. Once they’ve been an AOL member for 45 days, you'll 
receive our special “Thank You” —10 FREE hours! So what are you going A JE Ryl/C A 


to do with all that free time? Call 1-600-827-6364. Oe 


See online registration information for details on your free trial offer. Use of America Online requires a major credit card or checking account. Must be 18 years or older. Limit one free trial per individual. 
Your free trial time must be used within 30 days of your initial sign-on. Communications surcharges may apply. Members outside the United States pay a per-minute surcharge at all times, including trial 
time. America Online is a registered service mark of America Online, Inc. Other names are trademarks of their respective holders. © 1995 America Online, Inc. 














AN NEC 
MULTISYNC’ 
MONITOR? AT 
THIS PRICE? 
DID SOMETHING 


FREEZE OVER? 


——_ LT 


Well, 


here's something you 
probably didn’t expect. Those premium 


NEC monitors that always 


MultiSyne XV17™ — $799 ESP 


at the incredible price of only $799* 

MultiSyne XV Series monitors are 
not only designed for your 
budget, but for the eyes of the people 
who will use them. Eyes that demand 
sharp detail, bright colors and erystal- 
clear images. Which is precisely what 
these monitors deliver. 

The XV Series also delivers the 
legendary quality and reliability you 
expect from NEC, and is backed by a 


3-year limited warranty — one of the 


best in the industry. 


an 


seemed a bit beyond your 


MultiSyne XV15 ™ — $460 ESP 


Plus, the XV Series 


ie 


reach have now eased their 
way right into your price range. 
Introducing the NEC MultiSyne XV 
Series. Featuring our new 17" monitor 
viewable size), the 


(15.6" 


image 


. . f r) . . 
opihmum size for today s applications 


MultiSyne XV14"™ — $330 ESP 


is ideal for both Pe and 


- > P - 
Macintosh® systems and is one of 
? 


the only monitor lines in its class 
to offer Microsoft® Plug and Play 
compatibility. 


In short, the new MultiSyne XV17 





and the entire XV Series gives you 
yet another compelling reason why 
consider a 


you should separate 


monitor purchase, and not just settle 
for the monitor that comes bundled 


with a system. 
The new NEC MultiSyne XV 


Series. Above and beyond your 


expectations, not your price range. 


Call 1-800-NEC-INFO for 


more 


information. For information sent 


vin fax. call NNEC. FastFacts vat 
1-800-366-0476 and ask for catalog 
#1. Or contact us on the Internet at 


http://www.nee.com . 


—_—$—$————— 


SEE, HEAR 
AND FEEL THE 


DIFFERENCE* 


——— 


NEC 


*Estimated selling price. See, Hear and Feel The Difference, XV17. XV15, XV14 and FastFacts are trademarks and MultiSyne is a registered trademark of NEC Technologies, Ine. 


‘All other trademarks are the property of their respective owners. NEC 
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